not* 


MACKENZIES 


TN£  NAME  IN 


MEDICATED 
SMELLING  SALTS 


a  product  of  the 


ORGnnisnTion 


Handbag 
Flats 


Retail  Trade 

Price  Price 

2/6  17/8  doz. 

31-  21/2  doz. 


Include  with  other  Thomas 
Mams  lines  to  obtain  best 
terms.  Quantity  discounts 
available  on  the  combined 
range  of  products. 

Orders  and  Enquiries  should 
be  addressed  to : 


THOMAS  MARNS  &  CO., 

RUSTINGTON,  SUSSEX,      Telephone:  Rustington  3237-3238, 


HAIR  CARE 

SPECIAL  SUPPLEMENT 


Society's 
ex-  president 
honoured 

Independent 
policy 
for  Wales 

'Integrated' 
shopfitting  in 
a  pharmacy 
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Above:  Maureen  wearing  two  of  the  "Meggie  Wig"  models 


Peggie  &3igs 


manufactured  exclusively  from . . . 


go** 


% 


AVAILABLE  IN  SEVENTEEN  POPULAR  COLOUR-SHADES 

Made  from  soft,  luxurious,  easily  styled  Teklan  Fibre,  ■ —  as  lustrous  as  real  hair, 
flameproof,  non-allergenic,  —  can  be  washed  in  lukewarm  water,  rinsed  and  left  to 
dry  at  room  temperature.  The  "Meggie  Wig"  style  and  silky  texture  will  last  even  with 
excessive  wear.  Send  for  full  colour  catalogue  of  the  complete  range  and  trade  price 
list  today! 

Every  {^?EGGIE  COlG  model  comes  complete 
with  a  coloured  flexible  P.V.C.  wig  head-stand 
in  this  attractive  see-through  container 

...AT  NO  EXTRA  COST! 

THE  FOLLOWING  COMPANIES  WERE  PROUD  TO  BE  ASSOCIATED  WITH  "MEGGIE  WIGS"  AT  THE  1970  INTER- 
NATIONAL HAIRDRESSING  FAIR  &  FESTIVAL: 

MAX  FACTOR,  KAYSER  BONDOR,  POLLY  PECK,  PRETTY  POLLY,  MORNY,  COROCRAFT,  CLARKS  SHOES. 


Peggie  63igs 


IS  A  DIVISION  OF: 


INTER-ALIA  PHARMACEUTICAL  SERVICES  LTD 


RAPHAEL  HOUSE,  226  HIGH  STREET  NORTH,  LONDON  E.6. 

Phone.  01-552  4344    Cables:  Intalpharm  London,  £.6. 
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Destined  to  be  a  real  money  spinner... 

The  new  Slimwheel  great  new  aid  to 

TRADE  MARK 

slimming  and  fitness 


■$£  Completely 
British  Made 

*  Wide  Tread  Wheel 
Gives  Maximum 
Stability  And  Safety 


You  know  that  effective  aids  to 
slimming  sell.  And  the  new  slim- 
wheel  not  only  helps  people  to 
get  slim;  it  also  helps  to  keep 
them  fit  and  makes  them  feel 
years  younger ! 

Supremely  simple  to  use,  this 
ingenious  wheel  requires  only  a 
minute  a  day.  Result  ?  Firmer 
stomach  muscles,  stronger  back 
and  much  greater  feeling  of  well 
being.  In  fact  the  slimwheel  was 
created  to  combat  the  ill 
effects  of  unexercised  stomach 
muscles.  This  exercise  is 
recommended  by  American  and 
continental  doctors  as  an 
ideal  way  to  correct  a  fat 
stomach  and  weak  back— so 
often  caused  by  too  much  sitting 


NEW  DE-LUXE 


slimwheel 


the  quick  and  easy  way 
to  exercise 


|  Send  this  coupon  to  your 
I  Vestric  Branch 


 1 


Stock  the  slimwheel  and  make 
fat  profits  from  the  latest  slim- 
ming craze !  The  slimwheel 
is  individually  gift  boxed 
and  retails  at  a  recom- 
mended 55/-. 
Trade  price  29/6  plus 
p.t.  10/7.  Available  from 
all  Vestric  Branches. 


Please  supply)  |SLIMWHEELS 


NAME 


ADDRESS 


LI M BEX  Ltd,  124  Barlby  Road, 
London,  W.10.    01-969  9471/2 
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Pharmacists  in 
the  Birthday 
Honours  list 

Mr  Albert  Howells,  who  has  just  retired  from  a  two-year 
presidency  of  the  Pharmaceutical  Society  of  Great  Britain,  is 
made  an  Officer  of  the  Order  of  the  British  Empire  in  the 
Birthday  Honours  list. 


The  C&D  paid  tribute  to  Mr 
Howells'  work  as  president 
last  week  (page  913). 

Another  pharmacist  to  re- 
ceive the  same  honour  is  Mrs 
Henrietta  Brocklehurst  FPS, 
JP.  Mrs  Brocklehurst  has 
worked  for  the  hospital  service 
in  a  voluntary  capacity  for 
more  than  30  years  and  has 
been  chairman  of  Hull  "A" 
Group  Hospital  Management 
Committee  since  1958. 

Among  her  other  achieve- 
ments was  the  opening  (with 
the  late  Dennis  Bellamy)  of  the 
Rosemont  Home  for  the 
Elderly,  and  she  was  active  in 
many  wartime  and  post-war 
organisations.  Mrs  Brockle- 
hurst has  also  been  president  of 
Hull  Chemists'  Association  and 
of  Hull  Inner  Wheel.  Her  hus^ 
band  is  Mr  E.  A.  Brocklehurst, 
a  member  of  Council  and  past 
president  of  the  Society. 

Also  awarded  the  OBE  is 
Mr  L.  C.  Halliwell,  MBE, 
chairman  of  the  Joint  Pricing 
Committee. 

Among  new  Members  of  the 
Order  are  Mr  Alan  Burrough, 
chairman  of  James  Burrough 
Ltd  (for  services  to  export)  and 
Dr  W.  d'A.  Maycock,  superin- 
tendent of  the  Lister  Institute 
Blood  Products  Laboratory. 

A  knighthood  is  conferred 
on  Mr  R.  E.  C.  Johnson  CB, 
secretary  of  the  Scottish  Home 
and  Health  Department. 

Industry  puts 
its  case 

Facts  and  figures  on  Britain's 
pharmaceutical  industry  are 
given  in  the  latest  edition  of 
"The  Pharmaceutical  Industry 
and  the  Nation's  Health," 
published  by  the  Association 
of  the  British  Pharmaceutical 
Industry. 

The  pamphlet  deals  with  all 
the  main  talking  points  in  the 
industry  —  including  exports 
(now  almost  equal  to  NHS 
sales),  employment,  prices, 
profits,  safety,  quality,  patents 
and  sales  promotion  to  doctors. 

Copies  are  available  free 
from  ABPI,  162  Regent  Street, 
London  W1R  6DD. 


Chemists  made 
no  headway 
in  April 

Sales  by  chemists  and  photo- 
graphic goods  dealers  as  a 
whole  failed  to  improve  in 
April  on  the  corresponding 
month  in  1969.  Recent  Board 
of  Trade  figures  show  that  the 
multiples  made  a  little  ground 
but  Co-operative  Societies  slip- 
ped again. 

Indices  for  the  month  (aver- 
age monthly  sales  in  1965  =  100) 
are  as  follows: 

All  chemists  103  (no  change) 
Independents  101  (no  change) 
Multiples  108    (+2  per  cent) 

Co-operatives         86    (  —  8  per  cent) 

The  figures  do  not  allow  for 
receipts  under  the  NHS. 

Decimal  pack 
from  NPU 

The  National  Pharmaceutical 
Union  can  now  supply  to 
members  the  "decimal  training 
pack"  prepared  by  the  Retail 
Alliance,  of  which  the  NPU  is 
a  member. 

The  pack  consists  of: 

□  Training  manual  containing 
a  full  programme  of  instruc- 
tion, together  with  answers  to 
the  many  exercises  and  sug- 
gestions for  running  20  train- 
ing sessions  of  approximately 
30  minutes  each. 

O  Three  sets  of  training  papers 
for  staff  giving  instructional 
material  and  exercises  to  be 
completed  at  each  session. 

□  Wall  charts  of  conversion 
tables. 

O  Pocket  size  copies  of  the 
official  "shoppers'  table." 
O  A  supply  of  actual  decimal 
copper  coins  (ip,  lp  and  2p) 
to  the  value  of  25p. 

Packs  are  available,  price 
30s,  from  Mallinson  House, 
Southgate,  London  N  14. 

Methadone:  US 
tightens  controls 

New  regulations  governing  the 
distribution  and  use  of  metha- 
done in  community  drug  addict 
rehabilitation  programmes  have 


Mr  Albert  Howells 

been  announced  by  the  United 
States  Department  of  Justice's 
Bureau  of  Narcotics  and 
Dangerous  Drugs  and  the  Food 
and  Drug  Administration. 

The  FDA  will  review  appli- 
cations for  use  of  the  drug 
for  scientific  validity  and  the 
Bureau  of  Narcotics  and 
Dangerous  Drugs  will  consider 
the  safeguards  against  diver- 
sion into  illicit  channels  and 
other  possible  abuse  of  the 
drug. 

The  new  regulations  require 
advance  approval  of  metha- 
done rehabilitation  projects 
from  both  agencies. 


Container 
prices  are 
going  up 

Price  increases  of  at  least  7£ 
per  cent  for  all  products  are 
now  being  negotiated  with  cust- 
omers by  Rockwarc  Glass  Ltd. 
The  company,  which  is  one  of 
Britain's  two  largest  glass  con- 
tainer manufacturers,  announc- 
ed on  June  17  that  precise 
amounts  of  increase  would  vary 
with  the  product  concerned. 

Rockware,  whose  five  fac- 
tories throughout  Britain  pro- 
duce 5  million  bottles  and  jars 
daily,  last  announced  an  in- 
crease in  price  in  August  1969. 
Since  then  they  state  that  costs 
have  risen  "dramatically."  They 
point  out  that  wages  and 
salaries  have  gone  up  12  per 
cent;  raw  materials  have  also 
increased — as  high  as  16  per 
cent  for  soda  ash.  Cartons  and 
transport  costs  have  increased 
by  up  to  10  per  cent  and  Ik 
per  cent  respectively. 

Mr  J.  H.  Craigie,  managing 
director,  stated  that  continually 
spiralling  costs  were  forcing  the 
company  to  raise  prices  with 
the  least  delay  and  "even  now 
we  will  certainly  not  be  closing 
the  cost-price  gap. 

"We  have  been  able  to  con- 
tinue to  improve  productivity, 
which  permits  us  to  absorb 
some  of  these  rises,  but  we  must 
pass  some  share  to  our  cust- 
omers." 


A  new  burden  for 
hospital  pharmacy 


The  growing  concern  over  the 
possibility  of  infection  being 
spread  by  medicines  not  norm- 
ally sterilised  will  bring  greater 
responsibility  to  the  hospital 
pharmacist. 

Dr  W.  R.  L.  Brown,  chief 
pharmacist,  St  Bartholomew's 
Hospital,  expressed  that  view 
at  a  Guild  of  Public  Pharma- 
cists lecture  delivered  in  con- 
junction with  the  Hospital 
Equipment  and  Medical  Engi- 
neering Exhibition  in  London, 
on  June  17. 

Attitudes  to  non-sterile  pre- 
parations had  changed  only  in 
the  last  year  or  two  but  various 
surveys  that  had  been  carried 
out  had  shown  that  any 
material  of  natural  origin, 
animal,  vegetable  or  mineral 
must  be  regarded  with  suspi- 
cion. 

Official  compendia  would  in 


future  carry  standards  for  an 
"acceptable  level"  of  microbial 
contamination  but  these  would 
probably  apply  only  to  raw 
materials.  The  hospital  pharma- 
cist must  go  further  and  ensure 
that  contamination  did  not  rise 
above  an  acceptable  level  dur- 
ing the  whole  period  when  the 
preparation  was  in  use  on  the 
patient. 

This  would  involve  adding  a 
biological  section,  although  not 
necessarily  a  fully  equipped 
bacteriological  laboratory,  to 
the  pharmacy  department.  The 
pharmacist  must  check  on  the 
product  whether  it  was  issued 
in  an  original  container  or 
from  broken  bulk. 

For  preparations  made  in  the 
department  both  the  raw 
materials  and  the  method  of 
preparation  would  have  to  be 
considered. 
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Kennedy  Round 
talks  will 
include  drugs 

The  pharmaceutical  industry  —  which  has  up  to  now  been 
sacrosanct  in  the  General  Agreement  on  Tariff  and  Trade 
(GATT)  global  negotiations  to  reduce  trade  barriers  —  will 
now  be  dragged  into  the  conferences,  writes  our  correspondent 
in  Geneva. 


But  it  seems  unlikely  that 
effective  action  will  be  taken 
to  resolve  the  old  complaints 
of  other  countries'  industries 
against  Italy  and  the  Common 
Market,  particularly  France,  in 
this  field. 

All  the  major  trading  nations 
are  involved  in  the  complex 
"horse-trading"  sessions,  where 
national  representatives  de- 
mand benefits  for  their  most 
precious  industries  in  return 
for  relaxations  of  barriers 
against  certain  products  from 
other  countries. 

A  working  group  has  started 
to  develop  proposals  that  will 
subsequently  be  put  on  the 
negotiating  table.  This  is  where 
pharmaceuticals  and  com- 
plaints of  specific  countries 
against  others  come  up. 

More  than  800  "notifica- 
tions," as  the  accusations  of 
trade  discriminations  are  po- 
litely called,  have  been  filed. 

Among  the  notifications  in- 
volving the  pharmaceutical  in- 
dustry are: 

□  Switzerland  has  complained 
that  in  some  countries  inspec- 
tion and  registration  of  special- 
ities involve  "considerable  de- 
lays even  where  relevant  scien- 
tific documentation  is  presented 
in  a  clear  and  comprehensive 
way." 

□  One  notification  from  the 
US  alleges  that  Ceylon's  regu- 
lations require  pharmaceuticals 
to  conform  to  the  British 
Pharmacopoeia,  thereby  discri- 
minating against  other  pro- 
ducers. 

□  The  UK  and  USA  jointly 
charge  France  with  particular 
national  non-tariff  barriers  in 
the  drug  industry.  They  cite 
two  requirements  for  sale  in 
France,  first  the  visa,  a  docu- 
ment giving  formal  approval  to 
a  product  with  respect  to  con- 
tent, method  of  manufacture 
and  therapeutic  properties.  But 
second,  the  authorisation  for 
sale  from  the  French  govern- 
ment inspectors  must  attest 
that  the  visa  specifications  have 
been  adhered  to. 

The  Americans  and  British 
say  that  while  the  visa  may  be 
technically  obtainable,  it  is 
often  simply  not  granted  be- 


cause a  manufacturer  has  no 
way  to  get  that  "authorisation 
for  sale." 

□  Canada  says  the  fees  char- 
ged for  registering  drugs  are 
excessively  high. 

□  Britain  charges  Spain  with 
creating  difficulties  to  obtain 
health  ministry  registration  of 
any  foreign  pharmaceutical 
speciality.  Licence  applications 
are  allegedly  examined  by  a 
commission  that  includes  re- 
presentatives of  the  Spanish 
industry.  Further  requirements 
are  that  foreign  products  can 
be  imported  only  for  three 
years.  Then  they  must  be  pro- 
duced in  Spain. 

With  this  web  of  national 
legal  requirements  tying  up 
world  trade  in  medications,  ex- 
perts in  Geneva  expect  that 
negotiators  will  have  a  rough 
time  when  drugs  enter  any 
"horse-trading"  among  nations. 

Wax  sterilising 
by  filtration 

A  sterilisation  method  for 
petrolatum  products  and  waxes 
claimed  to  be  more  reliable 
than  heat  sterilisation  was  des- 
cribed at  a  seminar  organised 
by  Millipore  (UK)  Ltd  in  Lon- 
don recently. 

Addressing  an  audience 
drawn  from  the  cosmetics 
industry  Mr  J.  H.  Russell  des- 
cribed how  Millipore  have 
adapted  their  cartridge  filters 
to  cope  with  these  substances 
by  surrounding  the  filter  car- 
tridge with  electrical  heating 
tape  and  lagging  to  prevent 
the  molten  wax  solidifying. 

After  autoclaving  with  the 
filter  in  position  and  drying 
the  cartridge  is  aseptically 
connected  into  the  production 
line  and  bubble  tested  with 
the  wax  being  treated.  It  is 
then  ready  for  use. 

Advantages  of  the  method 
are  that  the  lower  temperature 
involved  obviates  the  need  to 
devise  some  means  of  getting 
rid  of  cool  pockets  of  material 
in  which  bacterial  spores  could 
survive  during  heating  at 
160°C  for  1  hour.  It  gives  an 
"absolutely"  sterile  product. 

The  lower  temperature  also 


Drugs  to  treat  or  prevent  typhoid,  tetanus,  pneumonia  and  bron- 
chitis were  rushed  to  earthquake  devastated  areas  of  Peru  at 
the  end  of  last  week  by  The  Wellcome  Foundation  Ltd.  The 
consignment  of  drugs,  a  donation  by  the  Foundation  and  worth 
more  than  £5,000,  consisted  of  tetanus  vaccine,  tetanus  anti- 
toxin, typhoid-paratyphoid  A  and  B  vaccine,  Septrin  tablets 
and  Septrin  paediatric  suspension.  The  loading  operation  is 
seen  in  progress  here 


reduces  the  formation  of  waxy 
lumps  in  the  paraffin  and  the 
separation  of  liquid  paraffins 
("bleeding")  in  the  cooled 
material.  Oxidation  and  brown- 
ing are  also  eliminated. 

Mr  Russell  agreed  with  a 
questioner  that  ethylene  oxide 
sterilisation  might  be  a  suitable 
alternative  to  autoclaving  and 
problems  caused  by  incom- 
plete drying  would  be  elimin- 
ated. 

Dual  pricing 
liction 


predi 


Dual  pricing  in  shops  will  be 
less  common  than  was  expect- 
ed earlier,  according  to  the 
latest  issue  of  the  Decimal  Cur- 
rency Board's  newsletter.  A  re- 
cent Board  survey  revealed  that 
the  majority  of  shops  which 
adopt  dual  pricing  will  do  so 
only  for  a  short  period  before 
they  change  to  decimal  trad- 
ing. 

The  Board  says  that  whether 
or  not  to  dual  price  is  a  matter 
for  each  business  to  decide  for 
itself. 

Traders  who  are  interested  in 
training  courses  for  themselves 
or  their  staff  are  advised  in  the 
newsletter  to  approach  their 
local  colleges  of  education  very 
soon.  Unless  they  do  this  they 
will  run  the  risk  of  finding 
later  on  that  training  courses 
are  fully  booked  or  are  the 
wrong  type  for  their  needs. 


Earthquake 
and  flood 
relief 

Emergency  medical  supplies 
have  been  provided  by 
Imperial  Chemical  Industries 
Ltd's  pharmaceuticals  division 
as  gifts  for  use  in  the  Ruman- 
ian flood  disaster  area  and  the 
Peruvian  earthquake  area. 

About  half  a  ton  of  material 
including  Fluothane,  Fulcin, 
penicillin  vials  and  Savlon 
hospital  concentrate  was  sent 
to  Rumania. 

Four  tons  of  material  was 
sent   last  week  to  Peru. 

Supplies  of  Negram  have 
been  sent  to  aid  victims  of  the 
Rumanian  floods  by  the  East- 
ern European  division  of  the 
Winthrop  Products  Co,  Surbi- 
ton.  The  only  delay  in  ship- 
ment of  the  crates  of  drugs  was 
in  waiting  for  the  ink  to  dry  on 
the  specially  printed  prescribing 
instructions  in  the  Rumanian 
language. 

Mr  J.  Thomson 

Mr  J.  Thomson,  Leven.  has 
been  re-elected  to  the  Pharma- 
ceutical Society's  Scottish  Exe- 
cutive as  a  member  retiring 
by  rotation.  He  does  not,  as 
stated  last  week  (page  898) 
join  the  Executive  as  a  new 
member. 
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Committee 
for  Wales 
constituted 

Employee  and  hospital  pharma- 
cists will  be  represented  as  of 
right  on  the  new  General 
Pharmaceutical  Committee  of 
Wales. 

At  Sunday's  meeting  of 
Pharmaceutical  Committee  rep- 
resentatives, the  following  con- 
stitution of  the  committee  was 
agreed,  as  a  result  of  amend- 
ments by  Glamorgan  to  the 
draft  put  forward  by  the  care- 
taker committee. 

□  Eight  chemist  contractor 
representatives  elected  to  repre- 
sent chemist  contractors  in 
Wales. 

□  Two  members  appointed  by 
the  Central  NHS  (Chemist  Con- 
tractors Committee. 

□  One  member  appointed  by 
the  Company  Chemists  Associa- 
tion. 

□  One  member  appointed  by 
the  Co-operative  Union. 

□  Two  employee  pharmacists. 

□  One  hospital  pharmacist. 

O  One  representative  of  the 
Pharmaceutical  Society. 

After  lengthy  discussion 
about  the  method  of  appoint- 
ing the  representatives,  it  was 
agreed  that  the  employees 
should  be  elected  by  the  em- 
ployee representatives  on  Local 
Pharmaceutical  Committees, 
and  the  hospital  pharmacist  by 
direct  election  among  his  col- 
leagues in  Wales.  The  two  em- 
ployees are  to  come,  one  from 
the  north  and  one  from  the 
south. 

Opposing  a  suggestion  that 
there  should  be  two  hospital 
pharmacists,  Mr  Fogg  said  that 
hospital  pharmacy  was  not  a 
particular  function  of  the  com- 
mittee. 

'Which?'  plumps 
for  selenium 

Three  "best  buy"  exposure 
meters  selected  by  Which!  all 
have  selenium  cells.  They  are 
the  Boots  KL6,  Sekonic  Auto- 
lumi  L86  and  Weston  Master 
V.  For  people  who  need  the 
extra  sensitivity  of  a  CdS  meter 
the  Boots  CDS  7.  Rank  Elektra 
and  Weimarlux  are  recom- 
mended as  good  value  for 
money.  "The  very  expensive 
Gossen  Lunasix  3  (£36  16s  5d) 
was  very  good." 

Which!  tested  13  meters  with 
a  selenium  cell  and  12  with 
a  CdS  cell,  costing  up  to  £20 
for  accuracy,  sensitivity,  be- 
haviour under  difficult  condi- 
tions, and  endurance. 


Mr  G.  T.  M.  David  and  members  of  the  'caretaker'  Welsh 
committee  at  the  meeting  reported  below 

'Teeth'  for  the  new 
Welsh  committee 

The  new  General  Pharmaceutical  Committee  of  Wales  will 
decide  its  own  policy  and  not  always  follow  London's  lead. 
That    was    shown    clearly  on 


Sunday  when  representatives  of 
Welsh  Pharmaceutical  Com- 
mittees met  at  Porthcawl  to 
approve  a  constitution  for  the 
new  committee.  As  one  repre- 
sentative put  it:  "We  must 
show  that  the  committee  has 
teeth  and  has  its  own  ideas." 

The  issue  under  discussion 
was  a  letter  which  the  Council 
of  the  Pharmaceutical  Society 
proposed  to  send  to  the  Secre- 
tary of  State  concerning  the 
Green  Paper  on  Health  Service 
administration  in  Wales.  Fol- 
lowing the  lead  of  the  chair- 
man, Mr  G.  T.  M.  David,  the 
representatives  decided  not  to 
be  associated  with  the  letter 
and  to  ask  their  "caretaker" 
committee  to  formulate  a  new 
policy,  which  would  include  a 
demand  for  Wales  to  be 
treated  in  the  same  way  as 
England  in  having  a  Regional 
Health  Council. 

According  to  Mr  David,  the 
Welsh  Green  Paper  at  present 
places  the  work  of  regional 
councils  —  such  as  organisa- 
tion of  the  more  specialist 
medical  skills  and  postgraduate 
professional  education — in  the 
the  hands  of  Welsh  Office  Civil 
Servants.  "These  are  things  in 
which  the  professions  have  an 
interest  and  must  have  repre- 
sentation as  of  right." 

Although  the  Pharmaceutical 
Society's  comments  on  Eng- 
land's Green  Paper  were 
agreed,  there  was  some  discus- 
sion on  the  need  for  pharma- 
ceutical representatives  on  area 
committees.  Mr  J.  Fogg,  Den- 
bigh and  Flint,  believed  it  was 
impossible  to  get  all  the  repre- 
sentatives wanted  by  the  pro- 


fessions, the  local  authorities 
and  the  trade  unions  on  to  one 
committee.  Did  it  matter  any- 
way, he  asked,  when  the  actual 
decisions  would  be  taken  by 
professional  committees  and 
their  permanent  officers?  What 
had  to  be  written  into  the 
White  Paper  were  the  rights  of 
access  and  the  channels  of 
communication. 

Mr  David's  reply  was  that 
until  the  Health  Service  was  ad- 
ministered by  managers  rather 
than  committees,  pharmacy 
needed  to  ensure  parity  with 
other  professions. 


HI 

SB 

mm 
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Contract  for 
consortium 

The  issue  by  the  General 
Health  Services  Board  to  a  con- 
sortium of  local  chemists  was 
discussed  at  the  Ulster  Che- 
mists' Association  Executive's 
May  meeting. 

Mr  W.  J.  Bolon  reported 
that  a  consortium  of  six  chem- 
ists had  been  formed  in  Bally- 
mena  to  operate  a  pharmacy 
being  built  in  that  town.  Some 
members  expressed  concern 
that  the  General  Health  Ser- 
vices Board  were  issuing  a 
contract  to  a  consortium  which 
represented  a  minority  of  the 
chemists  in  the  town  as  they 
had  understood  that  a  substan- 
tial majority  was  required. 

Mr  Bolon  replied  that  at  first 
all  13  chemists  in  Ballymena 
had  agreed  to  join  but  for 
various  reasons  seven,  includ- 


ing himself,  had  withdrawn. 
While  agreeing  to  the  health 
centre  pharmacy  they  wished 
to  continue  in  general  practice. 

It  was  decided  that  the  secre- 
tary should  write  to  the  Minis- 
try of  Health  and  Social  Ser- 
vices and  to  the  General 
Health  Services  Board  asking 
for  a  statement  of  their  policy 
regarding  health  centres  and 
pharmacist  participation. 

Mr  T.  M.  Glass  reported  on 
a  meeting  held  on  April  8 
between  representatives  of  the 
Association  and  representatives 
of  the  Ministry  of  Home 
Affairs  regarding  the  illegal 
sales  of  veterinary  preparations 
controlled  under  the  Thera- 
peutic Substances  Act. 

The  Ministry  had  promised 
to  give  careful  consideration 
to  the  information  supplied 
and  said  they  would  do  every- 
thing in  their  power  to  put  a 
stop  to  the  illegal  sales. 

It  was  agreed  to  leave  nego- 
tiations with  the  Pharmaceuti- 
cal Society  of  Northern  Ireland 
regarding  renewal  of  the  lease 
of  the  offices  at  University 
Street  in  the  hands  of  the 
House  Committee. 

Mid -western 
combine 

Pharmacists  in  the  Clare, 
Limerick  and  Tipperary  North 
Riding  region  have  formed  an 
organisation  to  protect  their  in- 
terests under  the  extended 
health  services. 

The  formation  of  the  Mid- 
Western  Pharmacists'  Asso- 
ciation, which  covers  the  Mid- 
Western  Health  Region  under 
the  proposed  new  scheme,  was 
agreed  upon  by  more  than  70 
delegates  at  a  meeting  in  Lim- 
erick recently. 

The  following  officers  were 
appointed :  Chairman,  Patrick 
J.  Hogan.  Limerick;  Vice- 
chairman,  J.  J.  de  Loughry, 
Nenagh;  Secretary.  T.  A.  Don- 
ovan, Rathkeale.  Mr  Sean  Hil- 
lery,  a  member  of  Council,  was 
selected  as  pharmacy  represen- 
tative on  the  Health  Board  for 
the  Region. 

Amphetamines 
control  eased 

A  licence  is  no  longer  needed 
in  Eire  to  manufacture,  distri- 
bute or  sell  five  substances 
covered  by  the  Medical  Pre- 
parations (Control  of  Ampheta- 
mines) Regulations  1969  {C&D 
December  13,  1969,  p  514).  The 
Minister  for  Health  has  made 
amending  regulations  releasing 
chlorphentermine,  phentermine, 
pemoline,  prolintane  and  fen- 
camfamin  from  control  under 
the  Regulations, 
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Supersoft  hairspray  and  shampoo 

the  fastest  selling 
brands  in  the  market* 
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Watch  the  Supergirls  in  the  big 

television  and  cinema  campaigns 
boost  the  brands  still  further! 
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□  The  University  of  Aston  in  Birming- 
ham, with  substantial  active  support  from 
industry  and  commerce,  is  to  establish  a 
chair  and  facilities  for  the  teaching,  dis- 
semination of  information,  and  research 
into  safety  and  hygiene. 

□  A  task  force  to  review  all  aspects  of 
the  use  of  antibiotics  in  animal  feeds  is 
to  be  set  up  by  the  US  Food  and  Drug 
Administration.  It  will  undertake  a  com- 
prehensive review  to  determine  the  actual 
value  and  long-term  effects  of  antibiotics 
in  feed,  and  will  also  consider  transfer- 
able resistance  and  the  impact  of  restrict- 
ing the  veterinary  use  of  antibiotics. 

□  Drug  monitoring  by  the  World  Health 
Organisation  is  to  be  stepped  up.  A  reso- 
lution adopted  at  the  World  Health 
Assembly  requests  the  director-general  to 
develop  activities  "aimed  at  the  establish- 
ment of  an  international  system  for 
monitoring  adverse  reactions  to  drugs." 

□  The  total  value  of  sales  of  complete 
sets  of  safety  razors  in  the  first  quarter  of 
1970  was,  at  £579,600,  more  than  £200,000 
higher  than  in  the  corresponding  quarter 
of  1969.  Sales  for  export,  however,  rose 
by  only  £10,000.  Total  value  of  sales  of 
stainless  steel  safety  razor  blades  rose  by 
9  per  cent,  with  exports  rising  by  17  per 
cent.  Sales  of  other  razor  blades  declined 
by  4  per  cent;  exports  by  2  per  cent. 


Pharmaceutical  Society 

Bolton.  Chairman,  Miss  J.  Smethurst;  treasurer, 
J.  H.  Bridge;  secretary,  Mrs  M.  J.  Rothwell,  31 
Regent  Road,  Lostock,  Bolton  BL6  4DG,  Lanes 
(telephone:  0204   40653    (home)   40702  (business)). 

Cambridge  and  Huntingdon.  Chairman,  Mrs  G. 
A.  George;  vice-chairman,  J.  H.  Russell;  treasurer, 
R.  C.  L.  Macbeth;  assistant  secretary,  D.  F. 
Kaye;  secretary,  F.  Battersby,  1  Station  Road, 
Haddcnham,  Ely,  Cambs  (telephone:  0353  74  257). 

Guild  of  Public  Pharmacists 

Tyne,  Wear  and  Tees.  Chairman,  R.  I.  Bell; 
vice-chairman,  W.  F.  Montgomery;  treasurer,  W.  T. 
Wing,  secretary,  H.  H.  Poole,  Pharmaceutical 
Department,  Royal  Victoria  Infirmary,  Newcastle 
upon  Tyne  NE1  4LP  (telephone:  0632  38811). 

Pharmacists'  associations 

South  Shields.  Chairman.  G.  Thompson;  Treasurer, 
T.  Smith;  Secretary,  R.  Turner-Bell,  2  St  Peter's 
Avenue,  South  Shields,  co  Durham  (telephone 
08943  63554). 

Thames  Valley.  President,  Mrs  A.  M.  Carpenter; 
vice-president  F.  E.  G.  Brittain;  social  secretary, 
D.  W.  Higgins;  secretary,  F.  H.  Burton,  500  Wal- 
ton Road,  West  Molesey,  Surrey  (telephone: 
01-979  5673). 
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Edinburgh  Chemists'  Golf  Club.  Kingsnowl  golf 
course  provided  the  venue  for  the  club's  competi- 
tion for  the  vice-captain's  prize  on  June  10. 
Results:  1,  T.  W.  Strachan  (10),  67.  Section  No  1 
T.  R.  Johnson  (9),  67;  Section  No  2,  G.  Brown 
(22),  70. 


The  Xrayser  column 


Resale  price  maintenance 

It  is  evident  that  the  decision  to  maintain  the  principle  of  fixed  resale  prices 
on  medicines  has  been  reached  with  a  full  appreciation  of  the  dangers  which 
would  have  arisen  from  abolition.  That  is  a  tribute  to  the  preparation  of  the 
case,  and  is  proof,  if  proof  were  needed,  that  the  overriding  consideration  in 
reaching  any  decision  is  the  all  important  one  of  public  interest.  And  public 
interest,  in  this  particular  case,  was  not  deemed  to  be  a  matter  of  how  cheaply 
a  specialised  class  of  goods  could  be  made  available. 

There  were  many  other  considerations,  and  as  the  judgment  made  clear, 
the  market  is  one  in  which  "thrusting  salesmanship  is  rather  out  of  place." 
The  public,  the  judgment  went  on,  should  not  be  encouraged  to  buy  more 
medicaments  than  they  truly  needed.  That  is  a  principle  to  which  pharmacy 
has  always  subscribed,  and  it  can  now  rededicate  itself  in  that  direction. 

The  pharmacist  is  able  to  bring  to  bear  a  professional  discrimination  which 
comes  before  mere  material  gain,  and  there  are  occasions  when  his  greatest 
achievement  lies  in  the  fact  of  his  not  having  made  a  sale,  rather  than  the 
reverse,  and  that,  after  discussion,  the  customer  has  been  persuaded  to  seek 
medical  advice  rather  than  to  embark  on  the  completely  uncharted  course  of 
self -diagnosis  and  treatment. 

And,  of  course,  the  direct  result  of  price-cutting,  by  supermarket  or  others, 
would  have  been  the  ultimate  removal  from  the  pharmaceutical  scene  of  the 
opportunity  to  exercise  that  professional  responsibility  which  is  not  available 
at  other  points  of  sale. 

Despite  the  pressures  on  the  public  exerted  by  modern  advertising  tech- 
niques, there  is  still  a  surprisingly  large  number  of  potential  consumers  which 
seeks  and  listens  to  pharmaceutical  advice,  and  it  is  not  only  the  consumer  of 
prescribed  medicines  who  would  be  adversely  affected  by  the  disappearance 
of  a  number  of  retail  pharmacists  as  a  result  of  the  competition  from  non- 
pharmaceutical  outlets.  Public  interest  demands  that  non-prescribed  medicines 
should  be  subject  to  professional  control. 

Sandwich  courses 

I  have  read  the  article  by  Professor  J.  M.  Rowson  with  considerable  interest 
(last  week  page  921).  There  were  many  practising  pharmacists  who  expressed 
misgivings  over  the  decision  to  eliminate  pre-graduate  practical  training,  on 
the  grounds  that  there  was  an  overwhelming  need  for  contact  with  day-to-day 
practising  conditions  at  an  earlier  stage  than  subsequent  to  graduation. 

So  much  of  the  pharmacist's  essential  background  is  a  matter  of  absorption 
in  the  field  itself,  and  there  is  a  great  deal  which  cannot  be  taught  in  the 
academic  course.  Not  for  the  first  time  I  find  myself  in  agreement  with  some 
of  the  precepts  of  Mr  Wackford  Squeers.  And  the  most  important  thing  is 
that  the  student  is  able  to  equate  the  theoretical  knowledge  he  is  in  process 
of  acquiring  with  its  practical  application. 

Those  who  sought  at  the  time  —  vainly  —  to  point  out  some  of  the  dis- 
advantages of  the  continuous  course  will  derive  some  satisfaction  from  the 
change  of  outlook.  I  note  that  it  is  proposed  that  the  chairman  of  the  School, 
or  a  tutor,  will  visit  the  places  of  employment  at  suitable  intervals.  It  might  be 
of  further  advantage  if  those  giving  the  training  were  afforded  the  opportunity 
of  visiting  the  school  to  see  the  conditions  under  which  the  subject  of  phar- 
maceutics is  taught  academically. 

Professional  fees 

In  a  recent  reference  to  professional  fees,  I  appear  to  have  been  a  little  high  in 
my  estimate,  but  I  have  not  the  complete  picture  of  the  situation  which  is 
available  to  the  treasurer.  I  am  glad,  though,  that  Mr  Steinman  has  adhered 
to  the  principle  that  the  Pharmaceutical  Society  is  run  by  its  members — not 
by  their  premises. 
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Steetley  increase 
bid  for  Berk 

The  Steetley  Co  Ltd  announced  "improv- 
ed and  final  offers"  for  the  share  capital 
of  Berk  Ltd  on  June  17. 

The  offers  were  assessed  at  15s  6d  in 
cash  and  loan  stock  or  15s  in  shares  and 
loan  stock,  for  the  Ordinary  Berk  shares. 
The  terms  for  the  Berk  Preference  shares 
remained  at  12s  a  share. 

The  offers  have  been  extended  until 
June  24  and  consist  of  ten  Steetley 
Ordinary  shares  and  £6  of  10?  per  cent 
unsecured  loan  stock  1975-77  for  every 
21  Berk  Ordinary  shares,  or  alternatively 
£10  5s  cash  instead  of  the  shares. 

Steetley  already  owns  18-6  per  cent  of 
Berk  Ordinary  share  capital. 

As  we  went  to  press  the  board  of 
Berk  Ltd  was  still  discussing  the  offer 
with  their  advisers.  Their  present  reac- 
tion is  that  the  increased  offer  "does  not 
look  particularly  exciting.*' 

S angers  progress 

Accounts  of  Sangers  Ltd  for  the  year 
ended  February  28  show  a  group  consoli- 
dated profit,  after  all  charges  but  before 
taxation,  of  £807,016  (against  £637,379  for 
the  previous  year). 

The  directors  recommend  a  dividend  of 
15  per  cent  for  the  year  (against  8  per 
cent).  It  is  also  proposed  that  a  scrip  issue 
of  one  new  5s  Ordinary  unit  shall  be  made 
for  every  five  units  held.  Taxation  amounts 
to  £385,241  (£286,223)  and  net  profit  after 
interest,   £421,775  (£351,092). 

British  Oxygen  results 

Sales  by  British  Oxygen  Ltd  during  the 
half-year  ended  March  31  totalled 
£98,843,000,  compared  with  £73,974,000 
in  the  corresponding  period  of  1969. 

Profit,  before  tax,  amounted  to 
£8,745,000  (£7,245,000).  Taxation  took 
£4,111,000  (£3,517,000). 


Greeff-Chemical  Holdings  Ltd:  Chair- 
man Mr  E.  R.  Barber  says  in  his  annual 
report  that,  despite  rising  costs,  he  hopes 
the  company  will  "at  least  maintain"  its 
trading  profit  in  the  current  year.  (Results 
for  1969-70  were  given  in  C&D  May  23, 
page  761). 

Thomas  Marns  &  Co  have  moved  to  new 
and  larger  premises  at  Brookside  Avenue, 
Rustiiigton,  Sussex  (telephone  Rustington 


3237-8).  Orders  should  now  be  sent  to  the 
new  address. 

Rimmcl  Ltd:  Net  profit  for  year  ended 
March  31,  £282,516  (£221,548  in  previous 
year);  sales,  £2,169,142  (£2,001,715). 
The  branch  pharmacy  trading  as  W.  E. 
M.  Thomson  at  342A  Mill  Street,  Liver- 
pool 8,  has  closed  down. 


P.  Leiner  &  Sons  (Encapsulation)  Ltd  have 
appointed  Mr  B.  Howarth,  CEng,  BPharm, 
FPS,  AMIChemE,  and  Mr  M.  K.  Mehta, 
BMechE,  MInstPI,  directors. 
Wella  (Gt  Britain)  have  appointed  Mr 
Peter  Batten  sales  manager  for  their  retail 
division.  Aged  29,  Mr  Batten  was  pre- 


viously retail  sales  manager  with  Picker- 
ings Foods  Ltd  and  earlier  sales  manager 
with  Fisons  Foods  Ltd. 
Berk  Pharmaceuticals  Ltd  have  appointed 
Dr  L.  F.  Wiggins,  DSc,  PhD,  FRIC  direc- 
tor of  development.  He  was  formerly  with 
Aspro-Nicholas  Ltd,  where  he  was  re- 
search director  of  the  Nicholas  Research 
Institute. 

Dr  Trevor  Cook,  MSc,  PhD.,  CEng, 
MIProdE,  FRIC,  joins  the  company  as 
general  manager  responsible  for  produc- 
tion and  administration,  and  has  also  been 
appointed  to  the  board. 
The  House  of  Dorothy  Gray  have  ap- 
pointed Mrs  Muriel  Reid  as  area  repre- 
sentative for  Lancashire. 
BDH  Chemicals  Ltd  have  appointed  Mr 
David  Hawksworth  their  regional  market- 
ing manager  for  the  Middle  East  and 
African  markets,  succeeding  Mr  P.  A. 
Flanagan,  who  becomes  home  sales  man- 
ager. 


s 


Miss  O.  Narroway  has  retired  from  her 
post  as  clerk  in  charge  of  the  accounts  sec- 
tion of  the  central  checking  Bureau  of  the 
National  Pharmaceutical  Union.  She  had 
been  with  the  NPU  for  46  years.  To  mark 
her  retirement,  presentations  by  Mr  H. 
Steinman,  chairman,  and  Mr  J.  Wright, 


secretary  (pictured  with  her  here),  were 
made  at  ceremonies  in  Bloomsbury  Square 
on  June  2  and  at  Mallinson  House  on 
June  8,  the  day  of  her  retirement. 


Deaths 


Body:  On  June  11,  Mr  Sidney  Francis 
Body,  MPS,  FSMC,  of  Cliff  Town  Road, 
Southend-on-Sea,  aged  88.  Mr  Body 
qualified  in  1904. 

Cooper:  On  June  8,  Sir  William  H.  Cooper, 
whilst  on  holiday  in  Spain,  aged  69.  After 
leaving  Cambridge  Sir  William  joined  the 
family  company  of  Cooper,  McDougall 
&  Robertson  Ltd,  Berkhamsted,  Herts,  and 
became  chairman  1946-1962.  On  his  re- 
tirement in  1962  he  was  appointed  the 
first  honorary  president  of  the  company, 
which  had  become  part  of  the  Wellcome 
Foundation  Ltd.  He  is  succeeded  by  his 
brother,  Francis  Ashmole  Cooper,  PhD 
who  was  head  of  the  Cooper  Technical 
Bureau  for  a  number  of  years. 
Foster:  On  June  9,  Mr  Cecil  Henry  Foster, 
MPS,  14  Forest  Hill  Road,  London  SE  22. 
Mr  Foster  qualified  in  1925. 
Kavanagh:  Recently,  Mr  Denis  J. 
Kavanagh,  LPSI,  9  Cloyne  Terrace,  Cobh, 
co  Cork.  Mr  Kavanagh,  who  was  in  his 
seventies,  qualifed  in  1919.  He  had  been 
a  pharmacist  in  Cobh  dispensary  for  many 
years  until  obliged  through  illness  to  re- 
tire in  March. 

McDonagh:  On  June  6,  Mr  Michael  Der- 
mot  McDonagh,  LPSI,  of  Wexford  and 
Mullingar  who  qualified  as  a  pharmacist 
in  1943.  He  had  been  county  pharmacist 
for  Wexford  for  many  years  and  also 
ran  his  own  pharmacy  at  82  South  Main 
Street,  Wexford. 

Rees:  Recentiv,  Mr  Owen  James  Rees, 
MPS,  FSMC,  44  Uphill  Road  South,  Wes- 
ton-super-Mare, Somerset.  Mr  Rees  quali- 
fied in  1922.  He  retired  from  operating  his 
own  business  in  Sutton,  Surrey  in  1965. 
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NOW-IMPERIAL  LEATHER  HITS  TV  WITH 
ITS  BIGGEST  CAMPAIGN  EVER 

£100,000  backs  Imperial  Leather  in  the  first  months  of  this  national  campaign 


New  packs,  new  perfume,  mean  more  new  sales 

To  add  drive  to  the  big  new  Imperial  Leather  Men's  range 
campaign  we're  introducing  bright  new  packs;  and  a  subtly 
different,  excitingly-male  perfume  to  build  even  more  sales  for 
this  top-selling  male  range. 

Key  line  of  this  record  breaking  campaign  is: 

"If  you  don't  buy  it  for  him-someone  else  will".  It's  a  romantic, 
intriguing  and  hard-selling  commercial  that  is  going  to  send  a  lot  of 
men  -and  a  lot  of  women- looking  for  Imperial  Leather. 

If  you  don't  sell  it  to  them  -  someone  else  will ! 

See  your  Cussons  representative  or  usual  wholesaler  for  full  details. 
CussonsSons  &Co.  Ltd.   Kersal  Vale.    Manchester  M 7  0GL. 
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Jfappy 
zAnda  21-gun  salute  to  you  too 
Up,  up  and  up  again  go  Cuticura 

\gj / f/\  And  it's  no  wonder.  What  with  striking  headlines  like  'Happy  Bathday',  'Bathday  Cake' 
\3%^/§/\y\J*  and  'Your  Bathrite'  punching  home  the  Cuticura  Skin  Care  Story  in  all  the  right 
magazines.  The  big  circulation  ones.  The  ones  that  get  read  and  re-read.  Indeed,  independent  research 
findings*  have  shown  that  these  advertisements  are  really  being  noticed.  And  remembered.  Which  is 
nice  for  Cuticura.  And  for  you. 

And  let  us  not  forget  Cuticura  Handcream.  The  advertisements  with  that  soft  sweet  touch  of  ' . . .  cares 
for  your  skin  as  much  as  you  do  ... '  are  doing  their  stuff,  too. 

So . . .  stock  and  display  Cuticura.  And  Carry  On  Selling.  These  specialised  skin  care  preparations  are 
worth  every  inch  of  golden  shelf-space  you  give  them.  They're  in  a  class  of  their  own. 


*Gallup  Noting  &  Reading  Study 


CUTICURA  LABORATORIES  LTD.,  MAIDENHEAD,  BERW 
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MORE  PRODUCTION  FACILITIES 
FOB  BERK  PHARMACEUTICALS 


c 


Berk  Pharmaceuticals  have  opened  a  new 
factory  at  Shalford,  near  Guildford,  Sur- 
rey. Hitherto,  Berk  have  concentrated 
largely  on  marketing,  with  only  a  small 
manufacturing  unit  at  Godalming,  severely 
limited  by  lack  of  space. 

The  new  Shalford  plant  covers  67,000 
sq  ft  and  employs  over  200  staff  in  the 
production  of  more  than  70  products  in 
various  forms  —  tablets,  capsules,  emul- 
sions, syrups,  powders,  ointments  and  sus- 
pensions. Its  capacity  will  meet  all  likely 
requirements  of  the  company  for  several 
years  to  come. 

The  plant,  which  was  opened  officially 
on  June  16  by  Lord  Brown,  Minister  of 
State,  Board  of  Trade,  contains  a  careful 
selection  of  up-to-date,  automated  equip- 
ment, much  of  which  operates  under 
sterile  conditions.  For  example,  Duogas- 
trone  "positioned-release"  capsules  are 
produced  on  a  line  which  automatically 
fills  each  capsule,  stretches  it  to  an  exact 
length,  seals  it  and  subjects  it  to  a  series 
of  operations  which  impart  the  necessary 
physical  qualities. 

The  twin-pan  tablet-coating  unit  is  one 
of  the  first  fully  automatic  plants  to  be 
used  in  regular  production  in  the  UK.  It 
can  be  programmed  to  vary  the  quantity 
of  syrup  applied,  its  temperature  and  its 
drying  time.  It  can  be  used  for  multi- 
layer tablets  such  as  Erycen  which  con- 
tains a  250  mg  erythromycin  core,  pro- 
tected from  acid  until  it  reaches  the  intes- 
tine by  an  "enteric"  coating,  and  further 
covered  with  sugar  coating. 

Granular  materials  are  produced  on  an 
automatic  fluid  bed  granulator  which  can 
be  pre-set  to  produce  granules  of  any  de- 
sired size,  suitable  for  packaging  or  for 
compressing. 

An  unusual  feature  of  the  packaging 
line  is  that  the  products,  when  cartoned 
and  labelled,  are  further  packed  in  con- 
venient numbers  in  a  shrink-wrap  trans- 
parent outer  on  a  wrapper.  This  packag- 
ing method  was  adopted  both  to  prolong 
the  shelf-life  of  the  contents  and  to  please 
wholesalers  who  claimed  that  immediate 
see-through  identification  would  greatly 
assist  them  in  stocking  a  multiplicity  of 
ethical  preparations. 

Quality  control  laboratories,  monitor- 
ing both  raw  materials  and  finished  pro- 
ducts, have  been  established  at  the  Group's 
headquarters  in  Godalming.  Other  de- 
velopments there  include  a  research  and 
development  laboratory,  pilot  plant  facili- 
ties, a  library,  and  a  computer  data  centre 
providing  both  technical  and  commercial 
information  for  all  divisions. 

Orders,  remittances,  etc.,  should  con- 
tinue to  be  sent  to  Berk  Pharmaceuticals 
Ltd.  Catteshall  Lane,  Godalming.  Surrey, 
but  other  correspondence  should  now  be 
sent  to  Station  Road,  Shalford. 

Berk  Pharmaceuticals  started  in  1961 
with  sales  in  the  first  year  of  around 
£10,000  and  a  staff  of  12.  In  1970,  sales 
are  expected  to  top  £3m  and  the  staff 
numbers  440,  of  whom  just  over  half  are 
engaged  in  production  at  Shalford.  In 
addition  the  Group's  marketing  and  over- 
seas divisions  have  been  located  there. 


This  automatic  tablet  coating  machine 
can  be  pre-set  for  24  hours 
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Trufood  price  increase 

From  July  1  the  price  of  Trufood's 
chemist  only  range  of  Junior  Foods  is  to 
be  increased  from  12s  per  dozen  to 
13s  7d  per  dozen,  but  orders  received  at 
the  Wrenbury  Creameries,  Wrenbury, 
Nantwich,  Ches,  before  first  post  on 
June  29  will  be  invoiced  at  the  current 
rate.  Baby  foods  are  not  subject  to  resale 
price  maintenance  and  the  new  recom- 
mended retail  price  will  be  Is  5d  per  jar. 

Since  their  introduction  in  1961 
chemists'  support  for  the  range  has  pro- 
duced rapidly  rising  sales  which  enabled 
continual  increases  in  costs  to  be  ab- 
sorbed and  the  price  to  remain  unchanged. 
Although  sales  are  now  running  at  record 
levels  recent  steep  rises  in  costs  make 
the  price  increase  essential. 

No  further  price  change  is  anticipated 
when  decimal  currency  is  introduced  in 
February,  1971  when  the  rate  will  be  67p 
per  dozen  with  a  recommended  retail  price 
of  7p  per  jar. 

Large  pack  withdrawn 

Due  to  the  growing  concern  over  the  pos- 
sible abuse  of  amphetamines,  and  the 
availability  of  large-size  packs,  John 
Wyeth  &  Brother,  announce  that  from 
June  22  the  1200  ml  pack  of  Stimplete 
elixir  will  be  discontinued.  The  150  ml 
pack  of  Stimplete  remains  available.  (John 
Wyeth  &  Brother  Ltd,  Huntercombe  Lane 
South,  Taplow,  Maidenhead,  Berks.) 

No  further  production 

Cow  &  Gate  state  that  production  of  their 
cereal  food  has  ceased.  Stocks  are  still 
available  to  meet  customer  demand,  how- 
ever. (Cow  &  Gate  Ltd,  Guildford,  Sur- 
rey.) 

Tubipads  on  prescription 

Tubipads,  the  range  of  bandages  designed 
for  the  prevention  and  treatment  of  pres- 
sure sores,  became  available  on  prescrip- 
tion in  England  and  Wales  on  June  1. 
Tubipads  (Elasticated  Surgical  Tubular 
Stockinette  —  Foam  Padded /Drug  Tariff) 
are  produced  by  Seton  Products  Ltd, 
Tubiton  House,  Medlock  Street,  Oldham, 
Lanes,  and  distributed  to  wholesale  chem- 
ists by  a  member  company,  Bateman- 
Jackson. 

Tubipad  bandages  are  made  from  a 
combination  of  Tubigrip  and  special  foam 
padding  which,  being  porous  and  inert, 
does  not  cause  any  skin  reactions  or  un- 
due sweating,  it  is  stated.  The  bandages 
for  the  heels  and  elbows  are  cut  to  size 
and  simply  pulled  on  to  the  limb,  while 
the  sacral  bandages  have  a  Velcro  fasten- 
ing front  to  facilitate  application  and 
removal. 

Three  sizes  (small,  medium  and  large) 
are   available  in   60cm   lengths   for  the 


heels  and  elbows  and  the  sacral  band- 
ages are  also  supplied  in  three  sizes 
(small,  medium  and  large). 

New  size 

Thos  Christy  &  Co  Ltd,  North  Lane, 
Aldershot,  have  introduced  a  large  one 
litre  size  of  their  Loranne  splash  Cologne 
(60s). 

Dispenser  for  Weil  packs 

During  the  summer,  E.  G.  Perrot  &  Co 
Ltd,  Magnolia  House,  160  Thames  Road, 
London  W  4.  are  supplying  Parfums  Weil 
stockists  with  a  sturdy  counter  display/ 
dispenser  unit  designed  to  group  together 
the  new  1  oz  introductory  size  packs  of 
Antilope  products  and  give  them  more 
impulse  purchase  appeal. 

The  range  includes  Antilope  Eau  de 
Cologne  1  oz  (17s  6d),  Antilope  Parfum  de 
Toilette  1  oz  (30s)  and  Satin  Antilope  body 


perfume  1  oz  (25s).  The  new  dispenser 
holds  12  of  these  packs  in  any  combina- 
tion and  will  automatically  be  delivered 
with  mixed  orders  over  a  dozen. 

New  presentation 

Calmic  Ltd.,  Crewe,  Cheshire,  announce 
that  the  glass  jar  presentation  of  Drapo- 
lene  cream  500  g  is  being  replaced  by  a 
black  plastic  container,  with  a  gold 
printed  label.  Price  of  the  pack  is  un- 
changed. 

New  formula  for  Fennings 

Fennings  Pharmaceuticals,  Hurst  Road, 
Horsham,  Sussex,  have  introduced  a  new 
lemon-flavoured  formula  for  Fennings 
mixture  (3s  5d).  Stocks  of  old  formula 
Fennings  mixture  may  be  returned  for 
credit  to:  Fennings  Pharmaceuticals  Depot, 
6  Church  Street,  Ashton-under-Lyne, 
Lanes. 

Trade  shows  next  week 
Glasgow 

St  Enochs  Hotel 

June    22-25    Dorothy    Gray    Ltd,  H. 
Bronnley  &  Co  Ltd 


H.  &  T.  Kirby  &  Co  Ltd.  Mildenhall, 
near  Bury  St  Edmunds,  Suffolk.  Puritabs. 
48  invoiced  as  36. 


Baby  foods 

Reformulated  range 

Robinson's  are  in  course  of  launching 
their  new  "extra  protein"  instant  baby 
food  dinners  which  are  to  replace  the 
existing  range. 

The  present  eleven  varieties  have  been 
reformulated.  Extra  protein  is  generally 
provided  by  replacing  some  of  the  flour 
previously  used  with  soya  flour  or  skim 
milk  solids.  Soya  flour  contains  about  half 
the  carbohydrate  content  and  three  times 
as  much  protein  as  wheat  flour,  whilst 
the  milk  solids  have  a  similarly  high 
protein  content.  The  names  of  the  varieties 
remain  the  same. 

Photographic 

National  flash  guns 

Two  new  National  flash  guns  with  modern 
styling  are  being  introduced  by  J.  J.  Silber 
in  July.  The  National  PE-242  (£13  19s  6d) 
is  the  most  powerful  with  a  guide  number 
of  40  using  Kodachrome  II.  Four  15  volt 
manganese  alkaline  batteries  give  320 
flashes  per  set.  The  gun  can  also  be  run 
from  the  mains  supply. 

Guide  number  for  the  National  PE- 
202  (£11  19s  6d)  is  33.  One  set  of  batteries 
provides  approximately  500-  flashes.  (J.  J. 
Silber  Ltd.  11  Northburgh  Street,  London 
EC  1.) 

Cosmetics  and  toiletries 

Summer  foundation 

Gala  have  introduced  a  new  gel  foun- 
dation, Skin  Tint  (10s  9d)  to  promote  this 
year's  summer  look  "Sun  &  Shine." 

Two  colours  are  available,  bronze  and 
tan,  and  it  is  recommended  that  the  lighter 
shade  should  be  used  first  until  the  wearer 
is  accustomed  to  "looking  brown."  Pack 
is  a  white  polythene  tube  with  gold  cap 
in  a  see-through  window  carton.  (Myram 
Picker  Ltd,  Hook  Rise,  Surbiton,  Surrey.) 

Colour  and  control 

Now  on  the  British  market  is  the  new 
Nestle  product  Color-Comb  (7s  6d).  It 
comes  in  a  small  handy  pocket  pack.  It 
combs  in  colour  and  hair  control  at  the 
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bright  flies^ 
May's  way 


same  time.  Nestle  Color-Comb  combines 
a  colour  stick  with  a  comb,  and  it  is  only 
necessary  to  comb  it  through  the  hair,  to 
cover  grey  hair  with  natural  looking 
colour.  The  shades  are:  brown,  black  and 
steel-grey. 

Also  new  is  Nestle  wisp-comb,  in  similar 
packing  (7s  6d).  It  is  said  to  "tame  wiry, 
coarse  hair"'  and  does  not  change  colour 
or  add  any  colour.  Wisp-Comb  works  on 
the  same  principle  as  Color-Comb,  giving 
added  body  to  fine  hair  and  a  gloss  to 
dry,  dull  hair.  Wisp-Comb  shampoos  out 
easily.  (Nestle  Leheur  Co,  distributors 
Fassett  &  Johnson  Ltd,  19  Radford  Cres- 
cent, Billericay,  Essex.) 

Three-stage  shaving 

Three  Aramis  Master  Shave  Concentrates 
are  designed  to  "make  shaving  a  pleasure." 
The  shave  begins  with  pre-shave  concen- 
trate, a  pre-blade  conditioner  which  forms 
a  film  of  moisture  over  skin  and  whiskers 
to  soften  and  set  up  the  beard.  Pre-Shave 
Concentrate  takes  the  drag  out  of  a  razor, 
letting  it  come  closer  and  helping  elimin- 
ate the  discomfort  of  scraped  skin.  The 
3  oz  pack  is  35s. 

Shaving  Concentrate  is  a  silicone 
formula  that  works  in  conjunction  with 
Pre-shave.  Ideal  for  heavy  beards  and 
sensitive  skin,  it  is  translucent  on  the  face, 


so  the  user  can  see  where  he  is  shaving  to 
avoid  nicks.  Shaving  Concentrate  is  formu- 
lated to  keep  beard  moist  throughout  the 
shave  (3  oz  35s). 

After-shave  Concentrate  contains  mois- 
turising ingredients  to  soothe  and  smooth 
irritated  skin  and  allantoin  to  help  quicken 
healing  (2oz  45s). 

The  Master  Shave  Kit  contains  all  three 
Concentrates  and  detailed  instructions 
(65s.).  (Aramis  Division.  Estee  Lauder 
Cosmetics  Ltd.  18  Davies  Street,  London 
W  1.) 

Sundries 

Toothbrush  holds  its  own  paste 

Introduced  to  the  UK  market  is  the 
Danish-made  Basta  toothbrush  of  which 
over  10  million  are  claimed  to  be  already 
in  use. 

The  brush  (9s  6d),  a  little  larger  than 
a  fountain  pen,  carries  the  toothpaste  of 
the  users  choice  in  the  handle.  The  paste 
is  then  fed  to  the  bristles  by  a  turn 
of  the  knurled  end  cap.  With  normal  use 
the  toothpaste  will  last  two  weeks.  A 
choice  of  four  colours  (red,  blue,  green 
and  white)  is  offered  and  modern  styling 
in  nylon,  makes  the  brush  suited  for  the 
pocket,  handbag,  beauty  box,  brief  case 
or  car  glove  pocket. 

The  Basta  brush  is  recommended  for 
the  executive  going  to  an  important  meet- 
ing, the  traveller  meeting  prospects,  after 
office  social  occasions  and  holiday  or 
business  trips.  (Warth  of  Chatteris.  Wych 
Elm  House,  Harlow,  Essex.) 

Water  purifying  tablet 

Puritabs  is  an  effervescent  water  purifying 
tablet  issued  by  H.  &  T.  Kirby.  The  tab- 
let is  prepared  by  a  patented  process 
which  is  said  to  "confer  remarkable 
physical  stability." 

Puritabs  dissolve  in  water  within  two 
minutes  to  give  a  completely  clear  solu- 
tion. Water  is  potable  within  ten  minutes 
of  dissolving  the  tablet.  Each  tablet  con- 
tains sodium  dichloroisocyanurate  17  mg. 


Puritabs  are  available  in  Securitainers 
of  100  tablets  (5s)  in  boxes  of  12.  (H.  & 
T.  Kirby  &  Co  Ltd,  Mildenhall,  near  Bury 
St  Edmunds,  Suffolk.) 

NPUM  launch  DDVP  fly  killer 

On  July  I,  NPU  Marketing  will  introduce 
on  a  regional  test  basis,  Nu-Fresh  vapor- 
ising fly  and  insect  killer  in  two  sizes. 

The  introduction  is  based  on  a  market 
appreciation  which  indicates  rapid  ex- 
pansion of  DDVP  sales. 

Presented  in  high-density  polystyrene 
packs,  the  Nu-Fresh  units  are  dichlorvos 
based  and  will  remain  active  for  up  to  4 
months  exposure.  Size  1  (7s)  is  suitable 
for  rooms  up  to  700  cu  ft,  size  2  (14s) 
for  rooms  up  to  1.400  cu  ft. 

Size  1  is  packed  in  carton  of  twelve 
size  2  in  carton  of  six.  Counter  displays 
for  point-of-sale  support  are  illustrated 
by  cartoonist  Frank  Dickens.  (NPU  Mar- 
keting Ltd,  321  Chase  Road,  London  N  14.) 


PRESCRIPTION 

SHEJALjTUS 

ORGALUTON  tablets 

Manufacturer  Organon  Laboratories  Ltd, 
Crown  House,  London  Road,  Morden, 
Surrey 

Description  Tablets  coded  "Organon"  on  one 
side  with  HR2  on  reverse,  each  containing 
lynestrenol  5mg  and  mestranol  0.15  mg 
Indications  Dysfunctional  uterine  bleeding, 
dysmenorrhoea,  delay  of  menstruation,  endo- 
metriosis 

Contraindications  Oestrogen-dependent  tu- 
mours, patients  with  abnormal  liver  function 
tests  or  a  history  of  thromboembolism. 
Dosage  Standard  dosage  scheme :  one  tablet 
daily  for  20  days,  from  the  fifth  to  the 
twenty-fourth  day  of  each  cycle  (counting  the 
first  day  of  menstruation  as  day  1).  A  with- 
drawal bleeding  occurs  3  to  4  days  after 
taking  the  last  tablet;  on  the  fifth  day  of 
bleeding,  the  next  series  of  20  tablets  should 
be  started.  If  little  or  no  bleeding  takes  place 
at  the  end  of  a  treatment  course,  then  the 
first  tablet  of  the  next  course  should  be  taken 
after  6  tablet-free  days.  It  is  generally  recom- 
mended that  treatment  should  be  continued 
for  at  least  3  cycles. 

To  delay  menstruation :  tablet  taking 
should  be  continued  after  the  twenty-fourth 
day  of  the  cycle  for  the  required  number  of 
days. 

Treatment  of  endometriosis:  one  tablet 
daily  may  be  taken,  without  interruption,  for 
34  to  40  weeks.  If  breakthrough  bleeding 
occurs  during  treatment  the  dosage  may  be 
increased  to  2  daily  until  bleeding  subsides. 
Precautions  Not  intended  for  use  in  preg- 
nancy, but  if  taken  during  the  first  trimester, 
no  ill-effects  on  mother  or  foetus  should 
occur 

Side  Effects  Normally  well-tolerated  but  sym- 
toms  such  as  nausea  and  breast  tenderness 
may  occur  at  the  beginning  of  treatment, 
generally  disappearing  as  treatment  con- 
tinues. If  the  tablets  are  taken  in  the  even- 
ing before  retiring,  the  symptoms  are  usually- 
avoided 

Pack  Foil-stripped  tablets  in  carton  of  20 
Supply  Restrictions  PI  S4B 
Notes  Formerly  known  as  Lyndiol  5  mg 
Issued  July  1970 
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PHARMATOA 

MihI  icatedCosmvt  ics 


PHARMATON  Medicated  Cosmetics  are  something  special— 
specially  formulated  in  Switzerland  and  entirely  original 
in  character.  Beautifully  packed,  of  high  quality  and  superb 
efficiency,  they  can  be  recommended  with  absolute  con- 
fidence to  your  customers.  PHARMATON  products  mean 
repeat  business  at  an  extremely  satisfying  level  of  profit. 
It  will  pay  you  handsomely  to  carry  them  in  stock. 


ROYAL  BATH  Pharmaton 

With  this  blend  of  rare  and  costly 
ingredients,  a  bath  becomes  the 
sheerest  joy  and  luxury.  A  cream 
foam-bath  with  a  regenerating 
action  on  skin  and  body,  giving 
a  new  meaning  to  bathtime  bliss. 

Recommended  Retail  Price  30/9 


SKIN  ACTIVATOR  Pharmaton 

A  new  formula  rich  in  biologically 
active  substances  to  nourish,  moistur- 
ise and  regenerate  the  skin.  An 
extremely  effective  anti-wrinkle 
cream,  very  simple  to  use.  "Skin 
activation"  puts  a  new  complexion 
on  beauty  care. 

Recommended  Retail  Price  45/1 


HAIR  TONIC  Pharmaton 

For  falling,  greying  or  lifeless  hair. 
A  uniquely  effective  formula  that 
prevents  hair  loss,  restores  health, 
fullness  and  vitality.  A  product  of 
lengthy  research  and  experiment 
in  the  field  of  hair  deterioration. 

Recommended  Retail  Price  34/9 


0- 


Sole  distributors  in  the  U.K. 

PHARMATON(U.K.)  SALES  LTD 

422,  ST.  JOHN  STREET,  LONDON,  E.C.I 
Phone:  01-837  5373 


STRONG 

ADVERTISING  SUPPORT 

A  national  advertising  campaign 
has  been  launched  in  the 
press  and  magazines.  Dramatic 
point-of-sale  material  is 
available  to  show  the  products 
to  full  advantage  in  their 
brilliant  gold  and  coloured 
packs. 
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PROMOTIONS 


Trial-size  of  men's  fragrance 

Givenchy  say  they  find  that  men  tend  to 
buy  their  toiletries  little  and  often,  and 
that  a  small  trial-size  will  often  attract  new 
users  to  a  fragrance. 

The  new  Monsieur  de  Givenchy  promo- 
tion line  is  therefore  expected  to  be  par- 
ticularly successful  because  it  offers  2  oz 
of  the  fragrance,  eau  de  toilette  strength, 
in  an  atomiser  for  only  25s.  The  size  of 
the  atomiser  is  neat  for  holiday  packing. 

The  atomisers  are  individually  wrapped 
in  polythene  with  a  swing  tag  label.  Orders 
of  a  dozen  or  more  come  with  a  wood- 
grain  effect  display  merchandiser  to  draw 
attention  to  the  gift  appeal  of  the  offer. 
(Parfums  Givenchy  Ltd.  2  and  3  Station 
Yard,  Twickenham,  Middlesex.) 

Teeda  in  cinemas  and  Press 

During  July,  August  and  September, 
Teeda  hair  straightener  will  be  advertised 
in  cinemas  in  holiday  towns.  The  filmlet 
(15  sec  spot)  is  in  colour  and  puts  over 
the  story  "from  this  to  this  in  30  minutes" 
and  is  particularly  aimed  at  teenagers. 
Teeda  find  that  the  hair  straightener  is  now 
being  bought  by  an  ever-increasing  num- 
ber of  boys  who  are  anxious  to  get  rid 
of  their  "curly  mop." 

Magazine  advertising  from  July  on- 
wards will  include  Jackie,  Honey,  Fabu- 
lous, Petticoat  and  Mirabelle.  (Teeda  Ltd, 
63  South  Molton  Street,  London  W1Y 
1HH.) 

Depilatory  gets  more  backing 

During  the  peak  summer  selling  period, 
Veet  "O"  depilatory  will  be  promoted 
more  heavily  than  ever  before. 

Building  on  last  year's  success,  the  cam- 
paign will  have  a  simple  and  feminine 
look  but  with  a  strong  brand  identity.  The 
spearhead  will  be  a  succession  of  full  pages 
in  colour  during  June,  July  and  August  in 
Woman,  Woman's  Own  and  Woman's 
Realm,  supported  by  a  large  number  of 
dominating  black  and  white  advertisements 
in  most  leading  women's  magazines,  plus 


the  Daily  and  Sunday  Mirror  and  the 
Sunday  Express. 

To  enable  the  retailer  to  identify  with 
the  advertising,  a  range  of  display  mate- 
rial has  been  created,  including  the  dis- 
penser illustrated,  showing  the  complete 
range.  (Dae  Health  Laboratories  Ltd;  dis- 
tributors, Reckitt  &  Colman  Toiletries 
Division,  Sunnydale,  Derby.) 

Summer  uses  of  TCP  promoted 

Following  the  success  of  their  winter  cam- 
paign promoting  TCP  for  gargling,  Uni- 
cliffe  have  launched  a  campaign  high- 
lighting summer  uses  of  TCP  liquid  anti- 
septic. 

The  advertising  is  directed  primarily  at 
mothers  of  young  children  and  concen- 
trates on  the  beneficial  effects  of  apply- 
ing TCP  to  cuts,  bites,  stings,  grazes,  etc. 

The  summer  campaign  will  run  from 
June  to  September  using  full  colour  pages 
in  leading  women's  magazines.  (Unicliffe 
Ltd,  Stonar,  Sandwich,  Kent.) 

Two  seasonal  price  reductions 

Gerhardt-Penick  are  running  a  special 
offer  on  Fresh'n  Dainty  deodorant  dry 
spray  aerosol  which  will  enable  customers 
to  purchase  the  spray  at  6s  6d  instead  of 
7s  6d.  A  similar  offer  will  be  made  on 
Fleur  de  Lis,  the  new  budget  sized  aerosol 
which  will  be  available  at  4s  lid  instead 
of  5s  lid. 

The  offer  is  for  a  limited  period  and 
trade  prices  have  been  lowered  accord- 
ingly. (Gerhardt-Penick  Ltd,  Thornton 
Laboratories,  Purley  Way.  Croydon  CR9 
3BE.) 

Baby  travel  leaflet 

Gerber  have  produced  a  leaflet  entitled 
"Travel  with  Baby."  written  by  Peter 
Whelpton,  travel  editor  of  the  Daily  Mail. 
Available  from  Gerber  3aby  Council. 
Claygate  House,  Esher,  Surrey. 

The  company  are  offering  free  bibs,  re- 
tail value  6s  9d,  to  mothers  who  save  six 
Gerber  Instant  Cereal  packet  tops  or 
Strained  and  Junior  jar  labels. 

Point-of-sale  material  and  application 
forms  for  the  offer,  which  closes  on  Octo- 
ber 31.  will  be  available  for  in-store  use. 
Selling-in  started  on  June  17. 


This  point-of-sale  unit  for  Energen  diges- 
tive biscuits  needs  little  floor-space  and 
is  easy  to  erect,  with  an  eye-catching  top 
panel,  printed  in  browns,  orange  and 
black.  The  cardboard  container  takes 
between  4  and  6  cases  of  biscuits  ac- 
cording to  the  stacking  arrangement. 
Energen  digestive  biscuits  are  now 
available  in  the  whole  of  the  southern 
half  of  England.  Each  packet  contains 
three  cellophane  packs  of  biscuits — 
ensuring  that  they  will  remain  crisp  until 
required.  (Scott-Energen  Foods  Ltd. 
Cerebos  House.  Victoria  Road.  London 
NW  10.) 

ON  TV  NEXT  WEEK 

Ln  =  London;  M  =  Midland;  Lc  =  Lancashire, 
Y  =  Yorkshire;  Sc  =  Scotland;  WW  =  Wales  and 
West;  So  =  South;  NE  =  North-east;  A  =  Anglia; 
U  =  Ulster;  We  =  Westward;  B  =  Border; 
G  =  Grampian:  E  =  Eireann;  CI  =  Channel 
Islands 

Alka  Seltzer:  All  areas 

Arrid  Extra  Dry:  All  except  Sc,  G,  E 

Askit:  Sc,  B,  G 

Comet  hair  cutter:  M,  So,  A 

Cool  Charm:  All  except  E 

Disprin:  M,  Sc,  So.  A,  U.  B.  G 

Fynnon  Spa:  All  except  E 

Iron  Jelloids:  NE 

Immac:  All  except  Ln.  E 

Phensic:  All  except  E 

Phyllosan:  WW 

Poly  Lady:  M 

Steradent:  All  except  M.  WW.  NE.  E 
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INJURIES  AT  WORK: 
YOUR  LIABILITY 
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By  Jonathan  Sterling 

When  is  a  chemist  employer  liable  to 
pay  compensation  to  injured  employees? 
If  your  staff  allege  that  you  must  pay 
compensation  because  you  are  insured 
against  liability  to  employees,  are  they 
right?  Or  if,  as  an  employee,  you  are  hurt 
while  working  for  the  company,  how  sure 
can  you  be  that  you  will  get  damages? 

Important  questions  these  —  so  here  are 
the  legal  answers. 

The  mere  fact  that  someone  is  in- 
jured while  at  work  will  not  of  itself  give 
him  any  right  to  damages  against  his 
employer.  Employers  are  not  the  insurers 
of  their  staff  —  although,  of  course,  the 
wise  employer  carries  insurance  against 
liability  to  his  employees.  But  insurers 
will  only  pay  up  where  there  is  legal 
liability.  So  we  end  up  where  we  started, 
with  the  question:  When  is  an  employer 
liable? 

Reasonable  care 

Employers  are  bound  to  take  reasonable 
care  for  the  safety  of  their  staff.  They  must 
not  expose  employees  to  unnecessary  risks. 
They  must  take  reasonable  steps  to  pro- 
vide a  safe  system  of  working,  a  safe  place 
of  work,  proper  supervision  and  suitable 
plant  and  appliances,  properly  maintained 
and  repaired.  If  there  is  an  accident  in 
the  shop  or  pharmacy,  the  question  to 
ask  is:  Was  this  due  to  a  failure  on  the 
employer's  part  to  comply  with  any  of 
these  "common  law"  duties? 

Next,  Parliament  has  laid  down  certain 
regulations  for  the  safety  of  workers, 
particularly  those  who  operate  potentially 
dangerous  machinery.  So  the  next  question 
is:  Was  the  employer  in  breach  of  any 
statutory  duty? 

If  the  answers  to  both  these  questions 
are  negative,  then,  however  dreadful  the 
injuries,  however  great  the  loss  that  the 
employee  may  have  suffered,  he  will  have 
no  legal  remedy  against  the  boss.  On  the 
other  hand,  if  either  answer  is  affirmative, 
the  employer  (or.  one  hopes,  his  insurers) 
will  have  to  foot  the  bill. 

The  employee,  of  course,  must  take 
reasonable  care  for  his  own  safety.  You 
must  look  after  your  men,  but  they  must 
take  reasonable  care  of  themselves.  If  a 
man  is  hurt  on  your  property  and  the 
fault  was  entirely  his  own,  then  he  will 
have  no  come-back  against  you.  If  he 
was  partly  at  fault,  then  he  is  said  to  be 
guilty  of  "contributory  negligence''  —  and 
his  damages  will  be  reduced  in  direct  ratio 
to  his  share  of  responsibility  for  his  own 
downfall. 

Suppose,  for  instance,  that  one  of  your 
assistants  falls  over  some  object  which 
should  not  have  been  in  his  path,  or  slips 
on  a  patch  of  oil  or  grease  or  chemical. 
Why  did  he  fall?  Was  it  entirely  your 
fault,  entirely  bis — or  must  you  each  bear 
some  of  the  blame?  Suppose  that  you 


should  have  kept  the  path  clean  or  clear, 
but  he  was  not  looking  where  he  was 
going.  Maybe  the  blame  was  50  per  cent 
his.  In  that  case,  a  court  would  assess  the 
damages  which  he  would  have  received, 
if  the  blame  had  been  entirely  yours,  and 
would  then  reduce  them  by  one  half. 

In  the  old  days,  it  would  have  provided 
a  good  defence  for  the  employer  to  say: 
"It  was  not  my  fault  but  that  of  a  fellow 
employee".  But  this  so-called  "doctrine 
of  common  employment"  has  been  abolish- 
ed. The  negligence  of  one  of  your  em- 
ployees is  taken  as  your  own,  provided 
only  that  it  was  committed  during  the 
course  of  the  man's  employment.  If  the 
negligent  act  happened  during  the  man's 
own  free  time  —  while  not  engaged  on 
your  work  —  outside  the  scope  of  his 
duties  —  then  you  will  not  be  held  liable 
for  it.  But  then,  if  your  employee  gets  in- 
jured while  not  at  work  for  you,  you  will 
not  normally  be  held  liable. 

What  it  comes  to,  in  practice,  is  that 
an  employee  who  seeks  damages  must 
prove  negligence.  He  must  show  some 
lack  of  due  care  on  your  part  or  on  the 
part  of  people  whom  you  employ.  If  that 
negligence  caused  (or  contributed  to)  the 
accident,  then  he  can  make  you  pay  (in 
whole  or  in  part). 

Proper  insurance 

It  follows  that  you  should  check  your 
insurance  policy  to  make  certain  that  you 
are  properly  covered  in  respect  of  legal 
liability  to  staff  injured  while  working. 
But  if  you  want  them  to  be  covered  for 
injuries  in  respect  of  which  you  are  not 
legally  liable,  then  it  is  up  to  you  to 
take  out  personal  accident  insurance  on 
their  behalf.  Meanwhile,  at  least  be  con- 
soled by  the  knowledge  that  if  you  take 
reasonable  care  for  the  safety  of  your 
employees,  the  odds  are  that  you  will  avoid 
trouble  with  the  law. 

What  if  you  are  yourself  injured  while 
working?  Then  apply  these  rules  in  reverse 
and  you  will  find  the  legal  answers.  In 
practice,  disputes  over  liability  for  acci- 
dents in  shops  or  pharmacies  provide  a 
continuing  and  fertile  source  of  disputes 
for  the  courts. 

But  as  most  chemists  agree  that,  how- 
ever good  they  may  be,  they  cannot  be 
careful  all  the  time,  it  is  normally  the 
insurers  who  have  to  bear  the  brunt  of 
the  cost.  But  premiums  have  a  nasty  way 
of  going  up,  when  claims  are  made.  So 
take  care  —  both  for  yourself  and  for 
those  whom  you  employ. 


Poser  solution 

The  answer  to  last  week's  poser:  Tab. 
Prostigmin  150  m.d.u. 
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RPM:  The  start? 

Thank  you  for  the  special  news  bulletin 
on  rpm. 

It  is  to  be  hoped  that  the  opportunity 
will  not  be  lost,  to  bring  about  an  im- 
provement in  the  standard  of  retailing 
generally:  to  create  new  markets  and  to 
make  the  prospect  of  a  European  common 
market  happier.  E.  A.  Cox 

Hurstpierpoint,  Sussex 

An  omission 

The  name  of  one  of  the  retail  pharmacists 
to  whom  our  particular  thanks  are  due  for 
his  part  in  the  rpm  case  was  unfortunately 
omitted  from  the  final  draft  of  my  letter 
which  appeared  in  your  columns  last  week 
(page  914).  He  is  Mr  Goodman  of  Kings- 
bury, London,  whose  eloquent  contribu- 
tion was  very  much  in  my  mind  when  I 
wrote  of  our  indebtedness  to  all  the  parti- 
cipants who  put  in  so  much  effort  on  be- 
half of  pharmacy.  Thank  you,  Mr  Good- 
man. Everything  I  said  in  my  letter  equally 
applies  to  yourself.  H.  Steinman, 

chairman, 

National  Pharmaceutical  Union 

Higher  fees 

So  the  Council  of  the  Pharmaceutical 
Society  has  satisfied  itself  that  the  new 
proposed  members'  fees  are  in  no  way 
"out  of  line"  with  those  paid  by  mem- 
bers in  comparable  societies;  may  I  point 
out  that  the  remuneration  of  the  majority 
of  members  of  the  Pharmaceutical 
Society  is  well  below  that  of  comparable 
societies. 

Also,  like  myself,  the  majority  of  the 
members  of  our  Society  are  on  fixed 
incomes  which,  due  to  the  ineffectual 
leadership  of  our  Society,  is  hardly  likely 
to  become  any  better  in  the  future. 

In  fact,  this  is  the  first  Council  election 
I  have  not  voted  at,  but  I  wish  the  new 
Council  all  future  success  —  by  heaven 
we  need  it. 

R.  Booker 

Leigh,  Lanes 

Congratulations 

May  I  offer  my  sincere  congratulations  to 
all  those  successful  candidates  in  the  re- 
cent Council  election.  I  hope  that  during 
their  term  of  office  they  will  be  able  to 
bring  the  necessary  unity  of  purpose  and 
organisation  to  our  profession  so  that  phar- 
macy can  perform  its  rightful  role  in  the 
rapidly  changing  developments  in  the 
Health  Services  of  this  nation. 

I  am  also  encouraged  by  the  increased 
vote  given  to  me  this  time  and  I  want  to 
thank  all  those  who  gave  their  support  to 
my  candidature,  which  certainly  gives  me 
confidence  to  think  seriously  in  terms  of 
the  next  election. 

Dengar  Evans, 

Trethomas,  Mon 
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Good  Business 

Both  by  professional  and  business  standards  BERK  Economy  Brands  are  the  best  choice  for  "open" 
prescriptions. 

All  are  made  with  the  same  care  as  the  specialities  upon  which  our  reputation  is  firmly  based,  yet  prices 
are  remarkably  low. 

When  you  need  standard  preparations  to  meet  "open"  prescriptions,  the  brands  named  below  will  give 
you  the  best  possible  value  for  money,  including  the  assurance  of  quality  upon  which  our  name 
depends. 


Approved  Name 

Berk  Brand  Name 

Presentation 

Packs 

Bendrofluazide 

BERKOZIDE  ® 

Tabs  2.5  mg  &  5  mg 

1  00  &  1  000 

Erythromycin 

ERYCEN* 

Tabs  250  mg 

1  00  &  500 

Imipramine 

BERKOMINE  ® 

Tabs  1 0  mg 
Tabs  25  mg 

250  &  1000 
200  &  1  000 

Nitrofurantoin 

BERKFURIN  ® 

Tabs  50  mg  &  100  mg 

100  &  1000 

Oxytetracycline 

BERKMYCEN  ® 

Tabs  &  Caps  250  mg 
Syrup  1  25  mg/5  ml 

100  &  1000 
500  ml 

Penicillin  V 

ECONOPEN  ®  V 

Tabs  125  mg  &  250  mg 

100  &  500 

Phenylbutazone 

FLEXAZONE  ® 

Tabs  100  mg 
Tabs  200  mg 

250  &  1 000 
250 

Quinidine  sulphate 

AURIQUIN* 

Tabs  200  mg  &  300  mg 

1 00  &  500 

Tetracycline 

TETRACHEL* 

Tabs  250  mg 
Caps  250  mg 
Syrup  125  mg/ml 

1 00  &  1 000 
1 00  &  500 
500  ml 

_»       Further  details  available  on  request 

BERK  PHARMACEUTICALS  LIMITED  • 

*Trade  Mark   ®  Regri.  Trade  Mark 

GODALMING  &  SHALFORD 

•  SURREY 

J. 3043 
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The  professional  answer  to  athlete's  foot 


Doctors  prescribe  more  Tinaderm  Cream  for 
athlete's  foot  than  any  other  product.  That's 
because  impressive  results  in  practice  have 
established  Tinaderm  as  the  effective  answer 
to  athlete's  foot. 

And  this  summer,  you  can  help  make  the 
treatment  more  successful  than  ever  with 
Tinaderm  Powder. 

Tinaderm  Powder  used  in  conjunction  with  the 
Cream  not  only  gives  rapid  relief  from  symptoms 
and  prompt  clearance  of  lesions  but  protection 
against  re-infection  as  well.  And  Tinaderm 
Powder  gives  you  the  opportunity  to  create 
extra  sales  for  yourself  in  addition  to  providing  a 
valuable  professional  service. 

Fungicidal  to  all  dermatophytes 

Tinaderm  Cream  and  Powder,  containing  1  % 
tolnaftate,  set  a  new  standard  of  success  in  the 
treatment  of  acute  and  chronic  dermatophyte 


infections  of  the  skin,  like  tinea  pedis 
(athlete's  foot).  Tolnaftate  is  not  a  keratolytic 
agent.  It  does  not  cause  desquamation  but 
penetrates  lesions  to  kill  the  infecting  fungi. 
The  Cream  has  a  non-greasy  base  and  does  not 
stick,  stain  or  leave  an  oily  film.  The  Powder 
completes  the  treatment.  For  best  results, 
Tinaderm  Powder  should  be  dusted  liberally  into 
footwear,  socks  and  stockings  which  may  act  as 
reservoirs  of  infection. 


Jnaderm 
^owder 


Create  sales  for  yourself 

Here's  an  opportunity  to  create  those  extra 
sales  yourself.  You  can  turn  heavy  Tinaderm 
Cream  prescriptions  into  increased  sales  by 
recommending  Tinaderm  Powder  to  complete 
the  treatment  and  guard  against  re- infection. 
Tinaderm  Cream  and  Powder . . .  worth  your 
recommendation. 

Place  your  Tinaderm  order  through  your  Glaxo 
representative  or  your  wholesaler  and  take 
advantage  of  the  extra  1 0%  saving  afforded  by 
the  special  Discount  Parcel  terms. 

Presentation 

Tinaderm  Cream:  1 5  gram  tubes 
Tinaderm  Powder:  50  gram  sprinkler  tins 
Tinaderm  preparations  are  manufactured  and 
distributed  for  Schering  Corporation,  USA 


Glaxo  4 


NNowttw  orJy  big-profit-big- 
6  volume  "toild"  soap  -fbr 
,Q£kp    sensitive  skins  you  can 
l     safely  ncoMMend. 

Notiona/ty Advertised 
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EEKIY  CHANGES  AND  ADDITIONS 

June  Quarterly  Price  List  |  

)  prices  and  purchase  tax  figures  are  given  per  dozen  unless  otherwise  stated.  Bold  upright  figures  (2  9)  in  the  retail  column  indicate  the 
is  subject  to  retail  price  maintenance.  Italic  figures  (2  9)  is  manufacturers  recommended  price.  Light  upright  figures  (2  9)  is  a  suggested 
i.  A  =  Price  Advanced.  R= Price  Reduced.  •=New  entry.  D= Delete.  C=  Correction.  /= Insert. 


:oplast  (339  CG) 
sing  first  aid  M295 
ihable  M296 
M207 

pieces  asst.  M96 
)  pieces  asst.  M284 
i  pieces  asst.  M95 
I  pieces  asst.  M304 

fx  i  x  3  M304L 
)  x  i  x  14  M304S 
I  x  j  x  1J  M304M 
nd  dressings 
I  x  j  x  1}  M97 
x  i  x  24  M98 
I  x  i  x  3  M99 
ividually  wrapped 
M37I 


x  lyd 
X  5yd 
X  lyd 
X  5yd 
X  lyd 
x  5yd 
X  lyd 
x  5yd 


M27I 
M266 
M305 
M267 
M272 
M268 
M273 
M269 


:opruf  (339  CG) 
:er  I  in  X  5yd 

X  5yd 
lin  (969  Pfner) 
its  cattle  10 
sheep  20 
in  (24  ALAD) 
it  food  flask  l6oz 


i  (339  CG) 
an  wool 


32oi  — 


er  wrapped 


loz 
2oz 
4oz 
l6oz 
8oz 
l6oz 

iury'«(34A&H) 
extract  I  lb 

21b 

ic.l.o.  lib 
21b 

lies  blackcurrant 
2oz 
lib 

>n  (40  Allinson) 
yeast  4oz 

reduced  rolls 
te  or  brown  15 


28 

sium  (75  AAL)  existing  entry 
xlum  (75  AAL) 


oracle 

T  

lax 

Retail 

16  10 



2 

0 

16  10 



2 

o 

9  6ea 

— 

13 

5 

iu  7ea 

15 

0 

9  lOea 



13 

10 

12  6ea 

— 
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4 

9  Oea 

\  z 
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IS 

2 

6  Oea 
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o 

0 

9  Oea 

— 

12 

8 

9  7ea 

13 

A 

8  8ea 

— 

I  J. 

i 

A 

8  8ea 

1  Z 

A 

26  3 

J 

f 

«  A 

IS  4 

2 

9 

112  0 



13 

/ 

27  7 

— 

3 

3 

137  8 

16 

3 

30  7 

3 

7 

150  9 

17 

8 

35  7 

— 

4 

2 

178  0 

— 

20 

9 

24  3 

2 

II 

39  6 

— 

4 

9 

75  lOea 

oo 

07 

3 

62  6ea 

— 

7  "i 

A 
0 

— 

— 

IS 

II 

19 

II 

8  10 

1 

2 

13  II 

1 

9 

22  II 

2 

8 

6  lea 

7 

9 

39  5 

4 

4 

5  7ea 

7 

5 

47  3 

5 

3 

88  6 

9 

10 

47  3 

5 

3 

88  6 

9 

10 

23  0 

5  1 

3 

0 

10  9ea 

2  Sea 

16 

9 

62  6 

2 

2 

(3doz) 

69  6 

2 

4 

(3doz) 

40  0 

4 

0 

plan  2  week  size 

100 

0 

12 

6 

4  week  size 

162 

0 

20 

0 

}il                   1  oz 

II 

6 

4  2 

2 

0 

2oz 

20 

6 

7  6 

3 

6 

4oz 

35 

0 

12  10 

6 

0 

I37g 

37 

0 

5 

0 

274g 

74 

0 

10 

0 

420g 

III 

0 

15 

0 

iozoI  (776  JML)  fs7 

lent  (vet.)  5g 

24 

0 

l-Dent  (1178  Stafford) 

paste          41  g 

19 

9 

7  3 

2 

9 

75g 

27 

6 

10  1 

3 

10 

tie  (781  Lusty) 

i  50 

28 

0 

10  3 

4 

3 

125 

54 

0 

19  9$ 

8 

0 

Philippe  (48  AP) 

ioo's  14 

>n  (227  Erba) 

Ik 

IS 

2ea 

17 

4 

Trade 

Tax 

Retail 

Aqua  Manda  (532  Goya) 

after  shave 

51 

10 

28 

6 

8 

10 

fragrance  loz 

45 

10 

25 

21 

7 

10 

3*oz 
7ioz 

79 

0 

43 

54 

13 

5 

129 

7 

71 

3 

22 

0 

golden  body  rub 

63 

8 

35 

0 

10 

10 

hand  lotion 

43 

8 

24 

1 

7 

5 

herbal  bath  oil 

63 

8 

35 

0 

10 

10 

sachet 

8 

3 

4 

61 
II 

1 

5 

foam  bath 

54 

3 

19 

8 

5 

sachet 

9 

0 

3 

34 

1 

5 

oatmeal  beauty  soap 

17 

0 

6 

3 

2 

5 

talcum 

37 

8 

20 

6 

5 

Aramis  (425  ELC) 

after  shave  concentrate 

2oz 

45 

o 

master  shave  kit 

65 

o 

pre-shave  concentrate 

3oz 

35 

o 

shaving  concentrate 

3oz 

35 

Q 

Aronde  (287  CPC) 

bath  essence  270 

46 

7 

25 

0 

7 

II 

bubble  bath  284 

51 

2 

18 

A 

7 

1 1 

herbal  285 

1 1 

10 

4 

■> 
J 

1 

10 

cream  rinse  236 

12 

4 

4 

j 

1 1 

deodorant  roll-on  43 

26 

14 

2 

4 

6 

spray  156 

20 

8 

1 1 

1 

3 

eyeshadow  quartet  107 

17 

2 

9 

3 

2 

1 1 

108 

17 

2 

9 

1 1 

2 

II 

hair  setting  lotion  25 

26 

14 

2 

4 

hair  spray  aerosol  150 

29 

0 

15 

6 

4 

)/ 

hand  cream  "Busy 

Miss"  33 

13 

3 

7 

2 

3 

hot  water  bottles 

with  handle  2013 

57 

0 

6 

3 

double  ribbed  2012 

59 

0 

6 

9 

large  2014 

66 

0 

7 

6 

lipstick  255 

22 

4 

II 

4 

3 

9 

quartet  441 

14 

8 

7 

II 

2 

6 

liquid  make-up  225 

23 

1 

12 

5 

3 

II 

shampoo  egg  &  lemon 

69 

10 

9 

3 

10 

1 

B 

talcum  perfumed  26 

34 

4 

18 

5 

5 

II 

cold  cream  45 

D 

hair  setting  lotion  21 

D 

shampoo  lacquer 

removing 

D 

witch  hazel  tonic  35 

D 

Artie  Glow  (1261  Ucal) 

2oz 

30 

0 

II 

0 

4 

7 

Asahi  Pentax  (1027  Rank) 

camera  SL 

1999 

7 

Asculyt  (232  Carter) 

capsulettes  42 

4 

6ea 

1 

8ea 

8 

6 

Assugrin  (1520  IPM) 

0 

Atlas  (232  Carter) 

embrocation  100ml 

1 

lOea 

8ea 

3 

6 

Kattlekure          1 12g 

2 

4ea 

lOea 

4 

6 

J 

Ik 

8 

2ea 

3 

Oea 

16 

6 

Atomol  (34  A  &  H) 

nasal  spray  10ml 

32 

0 

4 

0 

Aurum  Ambrosium  (75  AAL) 

for  rheumatism  large 

120 

0 

44 

0 

20 

0 

Avozan  (232  Carter) 

capsulettes  56 

3 

lea 

4 

6 

Baby  Life  (1499  BLP) 

cotton  wool  l6oz 

40 

0 

4 

6 

Bain  Nouveau  (624  Houbigant) 
bath  oil  spray      3741  — 
body  lotion         3771  — 
body  powder  mist 

3733  — 
Cologne  friction  3729  — 


creme  de  Bain 

Nouveau 
dusting  powder 
foamy  milk  bath 

powder 


3727 
3728 

3746 
3734 


30 
49 

17 
25 
45 
76 

49 
49 


3754  — 


49  6 


Trade 


Tax 


spray  mist  3710 
3711 

talcum  3797 
Balm  of  Gilead  (232  Carter) 


Retail 

29  0 
49  6 
14  0 


I  Oea 
6ea 


102 
66 


18 
24 
38 


0 

Oea 


cough  mixture   100ml  I 
200ml  2 
I  '0ml  &  170ml  — 
Barkoff  (232  Carter) 
cough  syrup       1 00ml        2  lea 
85ml  — 
Bathjoys  (1038  R  &  C) 

bath  cubes  4  3 

B.C.K.  (776  JML) 
granules  (vet.)  300g 
3k 
lOoz 

Beetham't  (106  Beetham) 
glycerin  and  cucumber 
2oz 
3oz 
I65cc 
novelty  pack 

hand  cream  loz       16  6 

teenage  skin  cream 

loz      23  0 
Bell  &  Howell  (107  B  &  H) 
cameras 
309  Focus-Matic  — 
Bemax  (103  Beecham) 

lOoz       38  3 
20oz       70  4 
Benoidf  (II52SK)  17  0 

Betnelan  (518  Glaxo)  TS 

tablets  0  25 mg  — 
Bioglan  (127  Bioglan) 
thyroid  tablets 

(0-5%  iodine)  — 
vit.  B.  complex  tablets  — 
vit.  Bl  ampoules  — 
Bisks  (1530  Fisons) 
diet  supplement  tablets 

24       53  0 
Bleu  Marine  (Cardin  (1131  Shulton)) 
men's  eau  de  toilette 

2oz  20 
4oz  31 
8oz  50 
Body  Mist  (105  BTD) 
deodorant  spray 
standard  32cc       28  5 

Bold©  (232  Carter) 
slimmers  aid  40  I 

100  3 
Bounce  (967  Petfoods) 

handy       58  9 


8ea 
Ilea 


9ea 
2  4 


9  II 

13  2 

21  2 

9  I 

12  8 


3  6 
5  0 

—  a 


4  0 


I 

D 


3  3 

4  3 
6  6 

—  O 


1199  6 


5  9 


4  0 
7  4 
2  7 

—  D 


O 
D 
D 


—         6  0 


3ea 
3ea 
7ea 


I  Oea 

6ea 


10  lOea  42 
16  9ea  65 
27    2ea  105 


(6doz) 
64  5 
(4doz) 


15  8 

8ea 

I  3ie-i 

11  4 

(6doz) 

12  5 
(4doz) 


4  5 


2  5 
8  10 
12  10 


large 

Bradilan  (859  Moore) 
Bradilan  (878  Napp) 
Breck  (1 059  C  of  GB) 
shampoo  for  dry  hair, 
oily  hair,  normal  hair 

sachet        6  5 
70cc       23  II 
I20cc       34  8 
Bristow's  (I OS  BTD) 
shampoo 
Free  and  Lovely 

economy       38    8       14  3 
Britmarine  (55S  Haffenden) 
hot  water  bottles 
Cambridge  No.  3  60    0  — 

Cleveland  No.  3  60  0 

cot  series  45    0  — 

Flaxman  Super  70    0  — 

Nodland  69    0  — 

Safety  glow  No.  3  75    0  — 

Safety  tray  No.  3  75    0  — 


6 
0 

2 

II 


D 
I 


II 
5 
0 


5  5 


the  most  versatile  digitalis  glycoside 

LANOXIN  DIGOXIN 

TABLETS  •  SOLUTION  •  INJECTION  •  P2EDIATEIC  ELIXIR 

BURROUGHS  WELLCOME  &  CO.  {The  Wellcome  Foundation  Ltd.)  DARTFORD,  KENT. 
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Slumber  deep  No.  3 
de  luxe 

No.  4 

Slumber  sound  No.  3 
Warm  wave  No.  3 
Brovolin  (859  Moore) 
Brovolin  (878  Napp) 
Brovon  (859  Moore) 
Brovon  (878  Napp) 
Brovonecte  (859  Moore) 
Brovonette  (878  Napp) 
Brovonex  (859  Moore) 
Brovonex  (878  Napp) 
Bryst  (232  Carter) 
brewers  yeast 
powder  4oz 
l6oz 

tablets  100 
500 

Buzz  Off  (252  Chelspa) 
cream  l}oz 
liquid  IJoz 

Bydand  (859  Moore) 

Bydand  (878  Napp) 

Bydolax  (859  Moore) 

Bydolax  (878  Napp) 

Calgon  (26  A  &  W) 
carton  l2oz 

2Mb 
71b 

descaler  sachet  4oz 

Camay  (1010  P&G) 
soap  toilet 

bath 

Cannon  (224  Cannon) 
hot  water  bottles 
III 
222 
333 
444 
555 
666 
888 
999 

baby  cot  size 

Babysafe 

Dolphin 

Fleur  de  Lis 

Noah's  Ark  series 

Radiator 

Royal  Scot 

Superb 

Velvetex 
feeding  bottle  caps 
nurser  polycarbonate 
4oz 
9oz 

8oz  &  lOoz 

Carbro  (232  Carter) 
slippery  elm  food    I  lb 

Cardinelli  (226  CBP) 
eyeshadow 

Care  (532  Goya) 
hand  cream 

Carter's  (232  Carter) 
bone  meal  capsulettes 
60 

garlic  oil  capsules  40 
100 

herb  beer  extract 

.   1 00ml 
Indian  Brandee  50ml 
1 00ml 

Jeeling  linctus  100ml 
Radiant  composition 
essence  1 00ml 

200ml 
Skelton's  influenza 

mixture  1 10ml 

soya  bean  oil  I  pt 
I  gal 

sun-flower  seed  oil 
Ipt 
I  gal 

super  wheat  germ  oil 
capsules  40 
100 

wheat  germ  oil  capsules 
S  min  40 
100 

wormseed  syrup  50ml 

Ceporex  (518  Glaxo  )TS 
syrup  250mg/5ml 

100ml 

Ceporin  (518  Glaxo)  TS 
vial  250mg  I 
SOOmg  I 
Ig  t 


Trade 

Tax 

Retail 

60  0 

132  0 

16  6 

67  0 

60  0 

68  0 

— 


— 

— 


— 

— 


— 
— 

1  Ilea 

— 

— 

_ 

— 
— 

2  2 

5  lOea 

7  6 

1  Sea 

1  II 

4  7ea 

6  6 

21  0 

7  8 

3  6 

16  0 
— 

5  II 

— 

2  // 
— 

48  0 

— 

2  9 

(2  doz) 

76  0 

8  9 

16  6ea 

— 

22  9 

"iA  ft 

it  y 

58  0 

20  9 

i  3 

(6doz) 

(6doz) 

59  6 

21  3 

/  ti 

(4doz) 

(4doz) 

!>  oea 

O  A. 
O  O 

6  Oea 



9  0 

6  4ea 

9  6 

C            (III,  V 

3  I  yea 

6  9 

6  Oea 

9  0 

d  oea 

y  y 

RU  oea 

Jo  U 

A  Oca 

o  xea 

7  J 

5  Oea 



7  6 

5  lOea 



8  9 

6  Oea 

9  0 

8  4ea 

— 

12  6 

9  4ea 

14  0 

8  4ea 

12  6 

10  8ea 

16  0 

7  4ea 

II  0 

8  Oea 

12  0 

5  4 



8 

24  0 

— 

3  0 

30  0 

3  9 

4  2ea 

— 

6  0 

54  0 

29  0 

9  6 

23  5 

12  10} 

4  0 

&.  Tea 

4  V 

2  4ea 

lOea 

4  6 

4  6ea 

1  8ea 

9  0 

/  bea 

J  6 

1  Sea 

~6ea 

2  6 

2  lea 

9ea 

4  0 

L  lea 

Vea 

4  0 

1  lOea 

8ea 

3  6 

2  7ea 

1  lea 

5  0 

2  lea 

9ea 

4  0 

40  0 

4  2 

24  Oea 

30  0 

40  0 

4  2 

25  Oea 

— 

32  0 

4  2ea 

6  0 

8  2ea 

12  0 

2  lOea 

3  7 

5  5ea 

8  0 

2  4ea 

I0ea 

4  6 

75  Oea 

112  6 

Trade 


Tax 


Retail 


—  D 

—  0 

—  D 


Certor  (786  Macdonald) 
bandage  w  o.w. 

I  in  x  4yd 

2in  x  4yd 

3in  X  4yd 

4in  X  4yd 
bandage  triangular 

unbleached 


4 
7 
10 
13 


5 tin  x  36in 

21 

II 





cellulose  tissue 

l6oz 

66 

0 

cellulose  wadding 

!6oz 

39 

0 

cotton  wool  absorbent 

}oz 

8 

0 

loz 

10 

0 

2oz 

16 

9 

4oz 

28 

0 





l6oz 

93 

6 

 . 

hospital  quality 

loz 

8 

9 



2oz 

13 

9 

- 



4oz 

22 

8 





8oz 

44 

0 

l6oz 

72 

6 

gauze  plain 

lyd 

15 

6 

3yd 

33 

9 

6yd 

61 

0 

12yd 

119 

0 



gauze  ribbon 

non- 

sterilised 

iin  x  6yd 

II 

0 



Jin  X  12yd 

18 

3 





Iin  x  6yd 

13 

3 



Iin  X  I2vd 

21 

3 





gauze  ribbon  sterilised 

iin  x  6yd 

12 

0 

Iin  x  6yd 

14 

3 

gauze  swabs 

3in  X  3in — 8  ply  (5) 
gauze  tissue  B.P.C. 

7 

6 

402 

32 

0 

l6oz 

110 

0 

lint  boric 

loz 

16 

3 

2oz 

27 

10 

4oz 

51 

6 

l6oz 

187 

6 

plain 

loz 

15 

0 

2oz 

26 

10 

4oz 

48 

6 

l6oz 

174 

10 

multiple  pack  dressing 

No.l 

45 

3 

No.2 

92 

4 

Chantilly  (624  Houbigant)  existing  entry 
Chantilly  (624  Houbigant) 


creme  de  Chant 

lly 

1346 

dusting  powder 

1334 

eau  de  toilette 

1318 

1316 

1317 

pure  spray 

1414 

hair  spray 

1361 

perfume 

1404 

I30S 

1302 

1307 

spray 

1465 

refill 

I365S 

soap  (3) 

1351 

talcum 

1397 

Louis  XVI  collection 
dusting  powder  1434 
parfum  de  toilette 

1416 


spray  mist 
refill 


1417 

1419  _ 
1427  — 
I427R  — 
Chelsea  Pensioner  (232  Carter) 

tablets  50         I  I  Oea 

Cindico  (264  Cindico)  existing  entoy 
Cindico  (264  Cindico) 
bib 


4 

senior  9 

Bouncer  42 

Bouncetto  54 

de  luxe  65 

bouncing  cradle  31 

Cindichair  17 

Cinditable  23 

Cindiloo  15 

Cindiseac  43 

Cindistand  40 
Cirotyl  (938  PD) 

tablets 
Citruvit  (232  Carter) 

chewing  tablets 
Cleen-O-Pine  (1037  Reckitt) 


3ea 
5ea 
2ea 
8ea 
Sea 
9ea 
6ea 
lea 
8ea 
9ea 
8ea 


3    lea  — 


standard 
economy 
Codasphen  (859  Moore) 
Codasphen  (878  Napp) 
Codella  (859  Moore) 
Codella  (878  Napp) 
emollient  cream  loz 
3oz 

Co/eh/  Sal  (491  GB) 
Compericum  (1261  Ucal) 
4oz 
200cc 
80oz 


26 
38 


21 
48 


54 
89 
48 


9 
0 

Oea 


49 

6 

36 

0 

25 

0 

37 

6 

49 

6 

45 

6 

21 

0 

34 

0 

49 

6 

90 

0 

ISO 

0 

52 

6 

39 

6 

22 

6 

14 

0 

65 

0 

31 

0 

65 

0 

130 

0 

62 

0 

45 

6 

8ea 

3 

6 

6 

9 

15 

0 

67 

6 

87 

6 

105 

0 

r~2i 

55 

0 

i  3} 

30 

0 

1  lea 

40 

0 

25 

0 

70 

0 

65 

0 

4 

6 

2 

9 

4 

0 

8 

3 

2 

7 

6 

3 

1 

8 

8 

S 

14 

1 

7ea 

athletic 


veterinary 


Trade 

Corvette  (1038  R  &  C) 
after  shave  lotion  38 
deodorant  spray  44 
pre-electric  shave  38 
shaving  bowl  59 
refill  39 
talcum  powder  38 
brushless  cream  — 
hair  cream  — 
lather  cream  — 
shampoo  — 
shaving  stick  &  refill  — 

Cossack  (1038  R  &  C) 
men's  hair  dressing 
aerosol  6oz       38  0 

l8oz       81  9 
talcum  — 

Costa  Brava  (106  Beetham) 
suntan  cream        30g       24  9 
50g 

Cupal  (333  Cupal) 

dusk  cream 
Curacho  (336  Curacho) 
bath  salts  l2oz 
embrocation  3oz 
6oz 
2ioz 
5oz 
3oz 
6oz 
lOoz 
40oz 
80oz 

massage  cream     I  ioz 
Ronme  liniment  6oz 
spirit  dressing  veterinary 
6oz 
40oz 

Curraglen  (232  Carter) 
cough  mixture  100ml 
85ml 

Cussons  (338  Cussons) 
Leather  after  shave 

hair  dressing 
talcum 
Imperial  Leather 
anti-perspirant 
bath  gelee 
shampoo 

talcum  4oz 
lOoz 

CVK  (2  Abbott)  TS 

solution  250mg  100ml 
Deedon  (859  Moore) 
Deedon  (878  Napp)  — 
Dentosine  l339  CG) 

100ml       28  S 
4oz  — 
Oentu-Creme  (1 178  Stafford) 

18  4 
26  I 
37  6 


Tax 

21  3 

24  6 

21  3 

21  II 

14  3 

21  3 


20  II  6 
45    0  12 


13  7 


23 

6 

7 

8 

3 

22 

0 

7 

8 

3 

22 

0 

7 

8 

3 

36 

8 

12 

9 

5 

22 

0 

7 

8 

3 

32 

0 

II 

1 

4 

21 

6 

7 

6 

3 

33 

0 

II 

6 

5 

52 

6 

18 

4 

7 

12 

Oea 

4 

3ea 

21 

19 

6ea 

7 

Oea 

35 

27 

0 

9 

5 

4 

50 

0 

17 

5 

7 

27 

0 

9 

5 

4 

100 

0 

34 

10 

IS 

2 

lea 

9ea 

4 

171 

1 

92 

II 

33 

171 

1 

92 

II 

33 

114 

1 

61 

Hi 

22 

49 

7 

26 

II, 

a 

82 

7 

29 

10} 

12 

42 

II 

15 

6} 

6 

23 

4 

12 

8 

4 

46 

8 

25 

4i 

a 

13    3ea  — 


De-Odo  (67  Ashe) 

litter  pan  spray  29 
Dermasan  (1038  R  8t  C) 

medicated  cream  tube  31 
Desert  Flower  (1131  Shulton) 

hand  &  body  lotion 

1814 

roll-on  perfume  2779 
sparkling  Cologne 

1701 

talcum  powder  1923 
Corn  Silk  powder 
refill  6533 
Dettol  (1037  Reckitt) 

I  gal 

Dinium  (232  Carter) 

mouth  ulcer  tablets  30 
Distivit  (378  Dista) 
elixir  1 15ml 

1 000ml 
4oz  &  40oz 
Drapolene  (213  Calmic) 
lOOg 

Dutch  Drops  (1261  Ucal) 
4dr. 
loz 
2oz 

capsules  36 
100 

Dylon  (816  Mayborn) 

tie  &  dye  kit 
Eldermint  (232  Carter) 

life  drops  25ml 
28ml 

cough  mixture  lOOm! 

85ml 

Elizabeth  Arden  (60  Arden) 

salon  set  — 
Elle  (325  C-A) 

aerosol  48g       31  II 

Endevac  (969  Pfizer) 
fowl  pest  vaccine  50ml 
250ml 
500ml 


10    5  4 

6   9  2 

9   7  3.1 

13    9  5 

•  —  . 

117  4 


65 

0 

34  10 

II  3 

69 

3 

37  2 

12  0 

83 

9 

44  II 

14  6 

37 

6 

20  1 

6  6 

271 

0 

91  10} 

35  0 

1 

lOea 

8ea 

3  6 

3 

Oea 

4  6 

22 

Oea 

33  0 

56 

0 

7  0 

16 

9 

6  2 

2  11 

20 

9 

7  7 

3  6 

31 

0 

II  4 

5  2 

32 

0 

II  9 

5  2 

59 

9 

21  II 

9  9 

120   0  — 


lea 
lea 


4 
22 
45 


9ea 
Ilea 
6ea 


9ea  4  0 

_9ea  4  0 

_  58  0 

17  7  5  0 

_  5  9 

—  27  0 

_  53  6 


Endocil  (1419  Intec)  existing  entry 
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3 


Trade 


Tax 


Retail 


iocil  (1419  Intec) 
undation  cream  30g 
ind  care  cream  38g 
oisturising  lotion 

28g 
60g 

inted  28g 
;in  cleanser  I50g 
in  tonic  &  freshener 
I50cc 

n-care  lotion     1 1  Og 
eatment  cream  30g 
75g 
I20g 

ipade  (1131  Shulton) 
Icum 

inal  (339  CG) 

lOOmi 
200ml 
4oz  &  8oz 
r  Ready  (964  Personna) 
rn  knife 

blades  (3) 
tor  set  Gem 
zor  blades 


55 

7 

30 

7 

9 

6 

39 

6 

21 

9- 

6 

9 

60 

0 

33 

0 

10 

3 

102 

5 

56 

4 

17 

6 

60 

0 

33 

0 

10 

3 

70 

3 

38 

8 

12 

0 

96 

7 

53 

2 

16 

6 

70 

3 

38 

8 

12 

0 

54 

1 

29 

9 

9 

3 

112 

8 

62 

0 

19 

3 

166 

9 

91 

9 

28 

6 

37 

6 

20 

1 

6 

6 

28 

0 

10 

3 

.  4 

7 

50 

0 

18 

4 

8 

0 

tainless 


(5) 
(5) 
(4) 


rest  (252  Chelspa) 
ing  relief  lotion  Ikoz 
y  (1010  P  &  G) 
ap  complexion 

bath 

family 

hful  (976  Petfoods) 
handy 


40  9 
(24  pkts) 

43  II 
(24  pkts) 

49  3 
(24  pkts) 

19  6 

58  0 
(6doz) 

59  6 
(4doz) 
37  6 
(2doz) 

71  6 
(6  doz) 
86  10 
(4  doz) 


large 

eys  (448  Farleys) 
by  dinners  and  sweets 

IJoz       13  9 
>glen  (232  Carter) 
blets  130        2  4ea 

erman's  Friend  (771  LCPL) 
riily  linctus  18  0 

(1351  WLU) 

ir  setting  lotion  19  8 

(2doz) 
20  7 


13  7 
5  II 

17  6 

15  0 
(24  pkts) 

16  2 
(24  pkts) 

18  I 
(24  pkts) 

7  2 

20  9 
(6doz) 

21  3 
(4doz) 
13  5 
(2doz) 

13  10 
(6  doz) 
16  9 
(4  doz) 


lOea 
6  7 

10  10 

(2doz) 


is  (1 152  SK)  tDDI 
101  (97  Bayer)  tsls4A 
blets  100      90   0  — 

500       33  Ilea  — 
1000       66    4ea  — 
10I  Expect  (97  Bayer)  tsl4A 

150ml       62    0  — 
II       22    4ea  — 
iiol-Plus  (97  Bayer)  fsls4A 


0 

7ea 


Diets  50  79 

250  28 

hette  (1038  R  &  C  ) 
odorant  spray  45  8 

sues  22  10 

ic  (232  Carter) 

porising  rub      28g         I  lOea 
s (449  JF) 
s"s  (1449  R&  CFD) 
ney  set  lib  21 

clear  lib  21 

ienal  (971  PSMB)  fsls4A 


25  I 
12  7 


>lets  I5mg 
30mg 

60mg 
lOOmg 


100 
1000 
100 
500 
1000 
100 
1000 
100 
1000 


18 
66 
20 
52 
90 
26 
12 
36 
18 


6 
10 

6 
10 


rdie  (1463  VBL) 
ime  brewing  kits 
tter  Jgal 
5gal 

ger  2gal 
5gal 

maine  Monteil  (I486  GM) 
lor  Blend 
xury  compact 
ftte  (514  Gillette) 
ving  cream 
amy  aerosol  290g 

(101  Beautisales) 
impoo  sachets 

(232  Carter) 


8 
8 

0 
0 
0 
0 
0 
0 

Oea 
0 

6ea 


5ea 
Oea 
5ea 
Cea 


61    6       21  5 


—  O 

5  9 
2  6 
7  6 


3  2 
3  5 
3  10 


3  0 
I  3 

1  II 

2  5 

/  5 

2  7 

1  6 

4  6 

2  9 

1  8 

2  7 


Sea      3  6 


2 
2 

2 
S 
2 
6 

II 
3 

18 
4 

27 


9  0 

14  0 

9  0 

14  0 


—        40  0 


9  0 


i-smoking  tablets 

4 

7ea 

1  8ea 

9 

0 

rry  slumber  tea 

2 

4ea 

lOea 

4 

6 

insing  herbs 

1 

1  lea 

8.1  ea 

3 

6 

al  script  16ml 

2 

4ea 

lOea 

4 

6 

lemary   hair  tonic 

II  0ml 

2 

Oea 

1  lea 

4 

6 

lampoo  55ml 

1 

7ea 

Tea 

3 

0 

aking  mixture  lOOg 

2 

Sea 

3 

6 

eat    germ  flakes 

l2oz 

2 

6ea 

3 

6 

Trade 


Tax 


Retail 


Clenco  (232  Carter) 
essence  1 00ml 

200ml 
85ml  &  170ml 
Glenelm  (232  Carter) 
medicated  soap 
shaving  soap  refill 
Glenergy  (232  Carter) 

tablets  40 
Glenol  (232  Carter) 

rubbing  oils  100ml 
Glentona  (232  Carter) 
blood  mixture  100ml 
200ml 
85ml  &  170ml 
Golden  Babe  (761  Lilia-White) 
disposable  nappy 
liners  50 
Gordon  Moore  (1038  R&  C) 
cosmetic  toothpaste 

Goya  (532  Goya) 
bath  blossoms 
bubble  bath 
Cologne  stick 
hand  lotion 
perfume  phial 
perfume  Cologne 
soap  (I) 
spray  set 
talcum 
Cedar  Wood 

after  shave  lotion 

Cologne 

deodorant  stick 
aerosol 

foam  shave 

hair  cream 

pre-electric  shave 

shave  cream  brushless 
lather 

shaving  bowl 
refill 

talcum  llOg 
I70g 

Cromidin  (115  Benguej 

Haemovin  (859  Moore) 

Haemovin  (878  Napp) 

Hamaran  (232  Carter) 
cream  30g 
suppositories  12 

Harpic  (1037  Reckitt) 
lavatory  cleanser 


eyeliner  automatic 
refill 

Hold  &  Shine  (1038  R  &  C) 
hair  spray 

Horlicks  (103  Beecham) 
lib 
ilb 
lib 
31b 
51b 
101b 

chocolate  flavoured 

6oz 
l2oz 
51b 

tablets 

Hymosa  (887  New  Era) 
perfume  Bouquet  1819 

Hypnotique  (813  MF) 
eau  de  toilette  aerosol 

Infurno  (232  Carter) 

massage  cream  30g 
In  Love  (1376  Hartnell)  ex 
In  Love  (1376  Hartnell) 
(distributors  261  Christy) 
bath  dusting  powder 
HL7 

creme  perfume 

HL47 

eau  de  toilette  HLI0 
standard  HLI0/3 
spray  mist        HLI I 
hand  lotion  HL33 
perfume  HLI 
HLI5 
HL5 
HL7 
HL3 

spray  HL6 
talcum  HL9 
Innoxa  (654  Innoxa) 
throat  cream  with 

amalene 
super  vitaliser  with 
amalene 
Inositol  (127  Bioglan) 

capsules  500mg  90 
Iso-Brovon  (859  Moore) 
Iso-Brovon  (878  Napp) 


2 

lea 

9ea 

4 

0 

i  ea 

i     1 5  ea 

JL 
O 

u 

i 

lea 

5ea 

2 

0 

i 

3ea 

5{ea 

2 

6 

2 

7ea 

Ilea 

5 

0 

2 

4ea 

lOea 

4 

6 

2 

7ea 

Ilea 

5 

0 

4 

2ea 

1  6ea 

8 

0 

34 

0 

3 

II 

i  CI 

19 

5 

7 

1 

2 

9 

28 

3 

10 

4 

4 

0 

35 

3 

19 

5 

6 

0 

I X 

1ft 
1  V 

8i 

7 

U 

37 

8 

20 

84 

6 

5 

37 

8 

20 

81 

o 

5 

37 

8 

20 

84 

6 

5 

37 

8 

20 

84 

6 

5 

21 

3 
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9k 

3 
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53 

0 

29 

2" 
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0 

34 

Q 

18 

£' 

c 

J 

in 

47 

0 

25 

10 

8 

0 

53 

0 

29 

2 

9 

0 

41 

3 

22 

Q 

o 

7 

0 

47 

0 

25 

10 

8 

0 

56 

10 

20 

10 

8 

10 

35 

3 

19 

5 

6 

0 

47 

0 

25 

10 

8 

0 

31 

0 

1 1 

44 

4 

10 

31 

0 

1 1 

4i 

4 

10 

69 

8 

25 

64 

10 

10 

38 

8 

14 

2 

6 

o 

35 

3 

19 

5  ' 

6 

0 

53 

0 

29 

2 

9 

0 

3 

Oea 

1 

lea 

6 

0 

4 

Oea 

I 

51ea 

8 

o 

16 

6 

/ 

10 

26 

10 

3 

0 

HR) 

35 

0 

17 

6 

C) 

31 

3 

17 

2 

4 

9 

24 

9 

2 

4 

41 

7 

4 

0 

71 

10 

7 

0 

97 

6 

19 

0 

25 

2ea 

49 

7ea 

33 

2 

2 

60 

9 

i 

9 

25 

2ei 

34 

8 

~7 

(6doz) 

246 

0 

135 

3 

42 

0 

92 

0 

50 

7 

15 

6 

2 

4ea 

lOea 

4 

6 

sting  entry 

124 

0 

68 

2 

21 

S 

88 
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48 

5 

15 

5 

88 

0 

48 

5 

15 

5 

76 

0 

41 

10 

13 

0 

115 

8 

63 

7 

19 

9 

53 

0 

29 

2 

9 

5 

61 

0 

33 

7 

10 

9 

104 

0 

82 

2 

18 

5 

192 

0 

105 

7 

33 

9 

336 

0 

184 

10 

58 

9 

532 

0 

292 

7 

98 

0 

144 

0 

79 

2 

24 

7 

56 

0 

30 

10 

9 

6 

21 

0 

22 

0 

26 

8ea 

40 

0 

Trade 


Tax 


Retail 


Isovon  (859  Moore) 
Isovon  (859  Napp) 
Je  Reviens  (1350  Worth) 

eau  de  Cologne 
Boule  Luxe  I50cc 

eau  de  toilette 
Boule  Luxe  I50cc 

face  powder 

lotions 
Johnsons  (672  Johnson) 

protective  pants 

interliners  12 
Juvena  (1487  Juvena) 
after  sun  mask 

creme  sun  air 
moisture  sun  fluid 
sun  air  gel 
Larola  (106  Beet  ham) 
skin  lotion  50cc 
3oz 
I65cc 

plastic  I25cc 
Leichner  (749  Leichner) 
Kamera  Klear 
lipsticks 
Lem-Mel  (232  Carter) 
cough  mixture  100ml 
200ml 
85  ml  &  170ml 
Libovax  (208  BW) 

poultry  vaccine  vial 
Loranne  (261  Christy) 

splash  Cologne  II 
Loxene  (1038  R&  C) 
hair  cream 

shampoo  sachet 
2oz 
6oz 

Lucozade  (103  Beecham) 
small 


D 
I 


24 

27 
29 
78 


9ea 
Sea 
2ea 
0 


20 
27 
44 
43 


4ea 
Oea 


II 
IS 
24 
23 


90 
110 


36 
40 
43 

9 

25 
37 
18 
21 
24 

3 
4 

7 
7 


a 

o 


—         6  3 


6ea 
9ea 


40    Oea  — 


351    2      193  2 


47  0 

60  0 


17 
27 
4 
21 
37 


9 
14 

I 

7 
13 


large 


23    0        3    9         1  4* 

(2doz)  (2doz) 
•  Includes  3d  for  container 
31    2        6    0        3  6* 
•Includes  4d  loi  container 


Macdonald  (786  Macdonald) 
household  cotton  wool 

8oz  21    9  _  2  8 

l6oz  40    0  —         4  6 

Make-U-Well  (1261  Ucal) 

herbs  2oz  25    0        9    2        4  5 

Maloprim  (208  BW) 

tablets  6  12    0         —  16 

30  42    0         —  5  3 

500  44    Oea       —         66  0 

Margo  of  Mayfair  (798  Margolis)  existing  entry 
Margo  of  Mayfair  (798  Margolis) 


baby  powder 


bath  salts 
bath  cubes  (6) 
bubble  bath 


3oz 
6oz 
I04oz 
l2oz 


sachet 
50cc 

deodorant  body  spray 
84cc 

hair  lacquer 
sachet  refill  50cc 
spray  dispenser56cc 
standard  aerosol  84cc 
crystal  clear  sachet 
50cc 

New  French  aerosol 
280cc 

hand  cream 

rose  drop  48cc 
Avant  Garde  I50cc 
shampoo  sachets  20cc 
talcum  powder 
Audacity,  Bouquet  of 
Flowers,  Bridal, 
Gardenia,  Lily  of  the 
Valley,  Mitcham 
lavender,  Avant 
Garde  l4oz 
Marina  (786  Macdonald) 
face  cloth  31 

Mary  Quant  (876  MP) 

colour  crayons 
Max  Factor  (813  MF) 

California  aquapalettes 
Metheph  (859  Moore) 
Metheph  (878  Napp) 

Milontin  (938  PD) 

Kapseals0-5g  500 
Minolta  (667  JCL) 
camera  instant  load 
Autopak  550 
camera  35mm 
Hi-Matic  C 
Mithracin  (969  Pfizer)  TS 
ireeze-dried  vial 


9 

9 

3 

6 

1 

9 

14 

3 

5 

2 

2 

6 

23 

0 

8 

3 

3 

II 

12 

5 

6 

8 

2 

4 

9 

II 

5 

4 

2 

0 

5 

5 

1 

II 

1 

0 

21 

7 

II 

7 

3 

II 

5 

5 

2 

II 

1 

3 

12 

2 
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6 

2 

3 

16 

2 

8 

9 

3 

0 

5 

5 

2 

II 

1 

3 

32 

4 

17 

5 

5 

II 

6 

9 

3 

9 

1 

3 

16 

2 

8 

9 

3 

0 

3 

0 

1 

2 

6 

21  8 

II  8 

3  II 

20  3 

2  10 

2  9 

196  0 

107  9 

35  0 

124  8 

65  2 

21  0 

—  O 

—  / 


598 
899 


100    Oea       —  — 
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Trade 


14 

20 


27 
24 


Modicare  (2S2  Chelspa) 
loz 

lozenges  20 
Moore's  (859  Moore) 
Moore's  (878  Napp) 
baby  cream  Hoz 
teething  jelly  loz 
Morny  (862  Morny) 
Fantasy 
bath  foam 
eau  de  toilette 
hand  cream 
perfume 
soap  toilet  (3) 
bath  (3) 
traveller 
Mothereze  (232  Carter) 
raspberry  leaf  tablets 
40 

Mustakene  (232  Carter) 
28g 

Myambutol  (746  Lederle) 
tablets  lOOmg  100 
500 

400mg  100 
500 

Myleto  (875  MPL)  existing  entry 
Myleto  (875  MPL) 


Tax 


8  10 


Retail 

2  0 

2  ft 

—  D 

3  4 
3  9 


12 
10 

8 
12 

7 

12 
5 


I 

51 
251 
183 
904 


lea 

I  Oea 

Oea 
Oea 
Oea 
Oea 


9ea  4  0 
Sea     3  6 


—  76 

—  376 

—  274 

—  (356 


bay  rum 

M3cc 

25 

0 

13 

9 

4 

6 

brilliantino 

56cc 

18 

0 

9 

II 

3 

0 

Il3cc 

31 

6 

17 

5 

5 

0 

cream 

I50cc 

45 

0 

24 

9 

7 

6 

floral  oils 

56cc 

18 

0 

9 

II 

3 

0 

Il3cc 

31 

6 

17 

5 

5 

0 

lotion 

ISOcc 

45 

0 

24 

9 

7 

6 

shampoo 

56cc 

13 

7 

5 

0 

2 

4 

M3cc 

22 

6 

8 

3 

3 

7 

tonquin 

Il3cc 

22 

0 

12 

0 

3 

6 

violet  oils 

56cc 

18 

0 

9 

II 

3 

0 

Il3cc 

31 

6 

17 

5 

5 

0 

Mylocon  (938  PD) 

Natural  Wonder  (1052  Revlon) 

medicated  mask 

20 

0 

Neoklenz  (232  Carter) 

nature  cure 

56g 

1 

lOea 

8ea 

3 

6 

I82g 

4 

Oea 

1 

Si:  S3 

8 

0 

tablets 

40 

1 

7ea 

7ea 

3 

0 

100 

2 

7ea 

Ilea 

5 

0 

Nervetone  (1261  Ucal)  f 

tonic 

4oz 

22 

6 

8 

3 

3 

10 

8oz 

39 

0 

14 

3 

6 

7 

tablets 

40 

26 

4 

9 

8 

4 

5 

Nitrong  (859  Moore) 
Nitrong  (878  Napp) 
Nobilis  (90S  Nutrikem) 
poultry  vaccine 
HI  20  1000  dose  vial       40  I  Oea 
H52    1000  dose  vial       96  4ea 
Norash  (372  De  Witt) 
nappy  rash  cream  28g       310  — 
20g  —  — 

Norpramine  (901  Norton)  fs4B 
tablets  100       10   Oea  — 

500       45    Oea  — 
Nu-Cot  (903  NPU)  existing  entry 
Nu-Cot  (903  NPU) 
wool  60g 


—  48 

—  113 


I50g 

250g 

Nulon  (1038  R&  C) 
hand  cream  small 
medium 
large 
tube 

Ocsbron  (1261  Ucal) 
lung  tonic  2Joz 
Soz 

lozenges 
Optima  (16  AGL) 
cameras 
Sensor  200 
500 

Orlane  (1 145  Sirex) 
creme  hydratante 
liquide  tube 
jar 

lipstick  agate 
liquilid 
sol  a  gel 
tan  a  sol 

mascara  roll-on  refill 
Satilane  tube 
Osa  Tone  (232  Carter) 
children's  tonic  100ml 
I  1 0ml 

Pal  (964  Person  na) 

injector  blades  (10) 
Paridic  (776  JML)  200g 
400g 

Parkers  (1261  Ucal) 
perfect  panacea  2Joz 

Passigen  (232  Carter) 
capsulettes  42 
dispensing  pack 

Pax  (1261  Ucal) 

corn  paint  2dr 

Pedzyl  (54  Antigen) 


31  6 
(3doz) 
39  2 
(2doz) 
31  10 

16 
23 
33 
16 

17 
26 


9  0 

12  II 

18  5 

9  0 

6  3 

9  10 


42 
67 
19 
29 
38 
39 
19 
38 


2  7ea 


26 
16 
28 


21  9 


3 

32 


4ea 
Oea 


20  0 


Ilea 
9  8 

8  0 

I  3ea 
II  9ea 

7  4 


3  II 
—  D 


—  I  3 

—  2  4 


—         3  9 


3  2 

4  II 

—  O 


852  0 
I04S  0 


5  0 

4  I 

2  0 

3  6 

3  6 

6  6 

3  3 


Trade  Tax 

Peps  (1530  Fisons) 
tubes 

Personna  (964  Personna)  existing  entry 
Personna  (964  Personna) 
blades  double  edge 

(5) 


Retail 


super  stainless 

platinum 

blades  single  edge 
stainless 

blades  injector 
super  stainless 

platinum 


(5) 


(4) 


(5) 


razor  sets 
3-piece 
with  one  stainless 

blade 
with  two  platinum 

blades 
injector  with  five 
blades 
injector  satin  back 
with  five  blades 
injector  Executive 
Lady  Personna 
shaving  brushes  No.  40 
No.  42 

super  foam 
grooming  aids 
nail  clipper 

nail  file 

toe  nail  clipper 


Phillips  (978  PYP) 
fish    food  maxiflakes 
\taz 

PIB  (859  Moore) 
PIB  (878  Napp) 
PIB  Plus  (859  Moore) 
PIB  Plus  (878  Napp) 
Piptalin  (824  MCP) 

elixir  100ml 
Pitocin  (938  PD) 

ampoules  I  ml  100 

vial  5ml  I 
PU  (103  Beecham) 

lemon  juice  standard 
large 


42  10 

15  9 

4 

0 

(20pkts) 

(20pkts) 

46  6 

17  1 

4 

4 

(20pkts) 

(20pkts) 

51  4 

18  10 

3 

10 

(25pkts) 

(25rjktsl 

43  8 

16  1 

4 

1 

(20pkts) 

(20pkts) 

46  6 

17  1 

4 

4 

(20pkts) 

(20pkts) 

25  8 

9  5 

4 

0 

32  2 

1 1  10 

s 

0 

51  4 

18  10 

8 

o 

80  4 

29  6 

12 

6 

135  0 

49  6 

21 

0 

61  0 

22  6 

9 

6 

48  2 

17  8 

7 

6 

67  6 

24  10 

10 

6 

4J  D 

15  1 1 

6 

9 

24  2 

8  II 

4 

6 

(10) 

(10) 

17  1 

9  5 

3 

6 

(10) 

(10) 

26  10 

9  10 

5 

0 

(10) 

(10) 

21  II 

12  1 

4 

6 

(10) 

(10) 

50  0 

10  9 

7 

2 

9  Oea 

13 

6 

32  5 

6  4 

3 

8: 

53  0 

10  10 

6 

0 

♦Includes  4d  for  container. 
Polaroid  (989  Polaroid)  existing  entry 
Polaroid  (989  Polaroid) 


cameras  Land 
model  320 
330 
340 
350 
3000 

Colorpack  II 
Colorpack  III 
Swinger  II 
cases  321 
322A 
324A 
328 

films  type  20C 
107 
108 
42 
47 

accessories 
cable  release  191 
close-up  kit  583 
583A 
593 

development  timer 
exposure  meter  628 
filter  cloud  516 
u.v.  585 
filter  &  lens  shade 

kit  595 
flashguns  259 
268 
280 
519 
S20 
581 
58IA 
591 

self  timer  192 
tripod  adaptor  194 
Prednelan  (518  Glaxo)  TS 

tablets  Img 
Prednisolone  (938  PD) 

tablets  5mg  100 
Prednisone  (938  PD) 

tablets  5mg  100 
Primitif  (813  MF) 

eau  de  toilette  aerosol 
Proetoids  ( 1 352  Wyeth) 
Proteinail  (1412  Jacket) 

tube  lioz 

bottle  3oz 


picture  album 
portrait  kit 


383 
481 
579 
874 
160 
213 
245 
74 
20 
73 
112 
135 
9 
13 
26 
17 
19 

23 
106 
106 
118 

29 
120 

61 

40 

73 
8 
36 
85 
33 
30 
106 
106 
118 
48 
5 


lea  205 
3ea  258 
6ea  310 
2ea  468 
2ea  85 


5ea 
6ea 
7ea 
lea 
8ea 
I  lea 
lea 
9ea 
3ea 
9ea 
6ea 
6ea 

2ea 
5ea 
5ea 
9ea 
Oea 
lea 
Ilea 
lea 

8ea 
Oea 
I  Oea 
I  lea 
4ea 
Oea 
5ea 
5ea 
9ea 
2ea 
2ea 


114 

131 
40 
10 
39 
60 
72 
2 
3 
7 
4 
5 


5ea  780 
lea  980 
9ea  1 180 
9ea  (730 
Ilea  299 
5ea  399 
8ea  459 
Oea  (39 
9ea  37 
6ea  (50 
7ea  230 
5ea  275 
7ea  14 


7ea 
2ea 
8ea 
3ea 


12  5ea    47  2 

57  lea  216  8 

57  lea  216  8 

63  8ea  241  9 
15  6ea    59  0 

64  5ea  244  7 
33  2ea  126  0 
21  6ea    81  8 


39  6ea  ISO  0 

4  3ea    14  II 

19  9ea    75  0 

46  lea  (75  0 

17  Ilea    67  ft 

16  lea    6f  f 

57  lea  2(6  8 

57  lea  216  8 

63  8ea  241  9 

25  I Oea    98  I 

2  9ea    10  6 


92    0       50  7 


15  6 


9  II 
15  0 


Trade 


II  0 


Pru-Sen  (232  Carter) 

children's  laxative 
Pyrets  (1568  Trentham) 

(distributors  372  De  Witt) 
children's  throat 
lozenges  15       20  0 

Quosh  (103  Beecham)  existing  entry 
Quosh  (103  Beecham) 
orange,   lemon,  rasp- 
berry, lemon/lime, 
mandarin,  lemon  barley, 
orange/pineapple, 
pineapple/grapefruit 
lime 

Ral  Evapo  (67  Ashe) 
dry  dressing 
tablets  15 
32 
160 

Raynox  (667  JCL) 
movie  projector 
dual  707  — 

Revlon  (1052  Revlon) 
Eterna  27 

body  lotion  — 

breast  contour  drops  — 

foot  spray  — 

foot  treatment  cream  — 

leg  toning  conditioner  — 

pumice  buffing  cream  — 

perfect  make-up  — 

perfect  powder  — 
matching  compact 

powder  — 
Ribena  (103  Beecham) 

standard  37  9 


Tax 


4  0 


Reta 


—  2 


24 

9 

5 

6 

7 

29 

10 

6 

7 

3 

15 

3 

5 

5 

2 

7 

1 1 

2 

10 

1 

18 

0 

6 

5 

2 

53 

10 

19 

3 

8 

—  998 


(17 
99 
45 
24 
35 
74 

168 
84 


45 


7  5 


'Includes  4d  for  container! 


Right  Guard  (514  Gillette) 
deodorant  roll-on  36 
refill  30 

Robinsons  (1449  R  &  CFD) 
baby  rice  cereal  6oz  19 
instant  baby  foods  13 
mixed  cereal  8oz  19 
patent  barley  8oz  19 
ready  cooked  groats 

8oz  19 
triple  pack  6oz  19 

Roger  &  Gallct  (1076  R  &  G) 
bath  cubes  (6) 
soap  guest  size 
assorted,  carnation, 
tea  rose  (6) 
sandalwood  (6) 
talcum 
men's  range 
after  shave  lotion 

5067 
5068 

pre-shave  lotion  5062 
toilet  water  5057 
5058 

Sanatogen  (1530  Fisons) 
selected  multivitamins 


20 
16 


5    Oea      2    Sea    12  Ci 


6 

3ea 

2 

3ea 

13 

6 

6 

9ea 

2 

6ea 

15 

5 

6ea 

3 

Oea 

13 

7 

6ea 

4 

Oea 

18 

12 

6ea 

6 

8ea 

30 

8 

3ea 

4 

6ea 

20 

10 

6ea 

5 

Sea 

25 

0 

16 

9ea 

9 

Oea 

40 

0 

plus  iron 

Sanoid  (339  CG) 
boil  treatment 

Savlon  (649  ICI) 
antiseptic  cream 


30 
60 


I5g 
30g 
60g 
50g 
24 
20 


60 
112 


15  0 


5  6 


2  4" 


barrier  cream 
lozenges 

Scholl's  (1 108  SMC) 
driving  casuals 
foot  beauty  cream 
aerosol 

Secto  (333  Cupal) 
aerosols 
ant  killer  household 
size 

mothproofer  household 
size 

superfast  fly  killer 

household  size 
wasp  ki'ler  household 
size 
Vap  lantern 
Senokot  (1037  Reckitt) 
granules  I70g 
syrup  150ml 
tablets  50 
100 
200 

Sensodyne  (1 178  Stafford) 
toothpaste  60g 

Shloer  (103  Beecham) 
liquid  apples  small 


14 
23 
40 
19 
18 


39 
32 


3ea 
0 


5 
17 


Sea 
7 


—  41 


_         4  (0 

_        12  10  I 


70 
41 
26 
45 
70 


34  3 


large 


Silette  (16  AGL) 
camera 
Sensor  LK 


5  3l 
I  7*1 
4  2«| 

'Includes  3d  for  container. 


29  2 
(2  doz) 
35  5 


12  7 

5  2 
(2  doz) 
7  10 


_      739  0 


Ju 

til 

J 
6 

0 
9 
3 
II 
6 
3 

5 
6 

0 
0 
0 

o 

4 
4 
4 

8 
8 
8 

8 

a 

8 

a 

8 
8 
8 
8 
8 
4 
8 
8 
8 
8 

8 
8 

4 

6 
6 
6 
6 
6 
6 

6 

9 
6 
9 
9 
3 

6 
9 
9 

9 
3 
9 
9 
9 
0 

9 

9 
6 
9 

6 
0 
9 

9 
7 
9 
6 
7 

0 
9 

6 
6 
9 
6 

6 

7 
7 


1970 


5 


Trad* 


Tax 


Retail 


eucalyptus  and 

menthol 

18 

3 

2 

4 

glycerin  and  thymol 

18 

3 

2 

4 

honey,  glycerin  and 

lemon 

18 

0 

3 

8 

2 

7 

red  gum  and  menthol 

17 

0 

5 

9 

2 

7 

Snowfire  (1 038  R  &  C) 

healing  tablets 

10 

10 

4 

0 

1 

6 

vanishing  cream 

Sombrero  (532  Goya) 

cream  tube 

29 

5 

16 

2 

5 

0 

boneryl  (971  PSMB)  tsls4A 

tablets  25 

16 

0 

2 

0 

100 

40 

0 

5 

0 

500 

12 

6ea 

18 

9 

5000 

120 

Oea 

180 

0 

Sparklets  (183  BOC) 

syphons 

Ambassador 

115 

Sea 

IS 

lOea 

/89 

0 

Executive 

85 

8ea 

II 

Ilea 

126 

0 

President 

320 

7ea 

44 

lea 

525 

0 

Spillers  (1 172  Spillers) 

mixed  ovals  641b 

81 

0 

17 

9 

9 

8 

Kenno  biscuits  281b 

26 

9ea 

S 

lOea 

38 

0 

Saval  6ilb 

85 

3 

18 

6 

10 

3 

Shapes  6ilb 

81 

0 

17 

9 

9 

8 

Winalot  meal  6Jlb 

81 

0 

17 

9 

9 

8 

Strix  (859  Moore) 

Strix  (878  Napp) 

Suncal  (232  Carter) 

calamine  cream  56g 

1 

lOea 

8ea 

3 

6 

Supersoft  (1038  R&  C) 

bubble  bath  bottle 

19 

5 

7 

2 

2 

9 

hair  spray  standard 

36 

4 

20 

0 

5 

9 

economy 

44 

7 

24 

7 

7 

0 

hair  toner  super 

76 

5 

42 

1 

12 

0 

hair  toner  sachet 

6 

5 

3 

6 

1 

0 

hand  cream 

15 

II 

8 

9 

2 

6 

talcum 

28 

2 

15 

6 

4 

5 

W  3  V  GS  0 1 

15 

II 

8 

9 

2 

6 

Taka-Diastase  (938  PD) 

liquid  125ml 

Taxico  (232  Carter) 

dandelion  coffee  4oz 

2 

8ca 

3 

6 

Boz 

5 

2ea 

6 

6 

!2oz 

7 

Oea 

9 

0 

—  D 


14 

35 

3 
7 
34 

2 
3 


Ilea 
Oea 

7ea 
2ea 
Ilea 

3ea 
Sea 


22 
52 

5 
10 
52 

3 
5 

10 
46 


small  I  7ea 

large  2  7ea 

Tonrim  (1038  R  &  C) 

hair  colour  rinse  6  5 

Tosca(ll4l  Simpkin) 

liquorice  sticks      25g  — 
Trabvac  (969  Pfizer) 

poultry  vaccine  50ml 
Trend  (1467  Trend) 

eyelashes  55 


Tri-Adcortyl  (1 176  Squibb)  TS 
cream  30g  26 

Trufood  (1249  Trufood) 

Follow  On  l6oz  64 

half  cream  l6oz  62 

humanised  l5oz  64 

Trusts  (103  Beecham) 
dog  or  cat  tablets 


6 

6ea 

10 
4 
10 


7ea 
Ilea 

3  6 


30  6 


34  2 
(6  doz) 

Tubipads  (1 127  Seton)  existing  entry 
Tubipads  (1 127  Seton) 
(distributors  93  B)) 
for  heels  and  elbows 


small  P4 

5 

3ea 

medium  P4X 

5 

9ea 

large  P5 

6 

3ea 

sacral  belts  small. 

medium  or  large  P9 

28 

Oea 

Tucal  (252  Chelspa) 

linctus  tDDI  4oz 

37 

6 

13  9 

6 

1 

40oz 

27 

9ea 

10  2ea 

80oz 

51 

9ea 

19  Oea 

lozenges  18 

18 

6 

6  9 

2 

II 

100 

79 

6 

29  0 

12 

8 

Ucadrox  (1261  Ucal) 

stomach  tablets  45 

36 

9 

4 

4 

Ucal  (1261  Ucal)  existing 

entry 

Ucal  (1261  Ucal) 

antiseptic  healing 

ointment 

20 

6 

7  6 

2 

II 

antiseptic  universal 

cream 

24 

0 

3 

2 

baby  cream 

22 

6 

8~* 3 

3 

10 

baby  powder 

18 

0 

6  7 

2 

II 

Terramycin  (969  Pfizer) 
animal  formulas  TSVPO 
antibiotic  feeds 
Supplets  501b      100   Oea       —       120  0 

injection  with 
lignocaine  40ml 
1 00ml 
paediatric  drops 

10ml 

syrup  1 00ml 

tablets  lOOmg  100 
topical  ointment 

I5g 
25g 

Theogardenal  (971  PSMB)  fsMA 

tablets  100       84    0  — 

500       30  I Oea  — 

Therm-O-Lin  (232  Carter) 

liniment  50ml        2    4ea         lOea     4  6 

Therm-O-Wool  (232  Carter) 


3  0 

4  7 


I  0 
10 


9  II 

39  9 

6  9 

6  6 

6  9 


D 
/ 


Trade 

Tax 

Retail 

bay  rum  lOOcc 

15 

0 

s 

3 

3 

2 

bay  rum  & 

cantharides  4oz 

16 

o 

g 

9 

j 

g 

blister  cream 

19 

6 

7 

2 

3 

blood  purifier  6oz 

21 

0 

7 

8 

3 

6 

l6oz 

36 

9 

13 

£ 

o 

bronchial  catarrh  syrupf 

4oz 

22 

6 

8 

3 

10 

8oz 

32 

9 

12 

o 

5 

Q 

bronchial  lozenges 

18 

o 

7 

2 

1 1 

burn  dressing  25g 

24 

0 

3 

b 

chilblain  paint  ioz 

17 

o 

3 

2 

1 1 

children  s  aspirin  soluble 

50 

14 

9 

5 

5 

2 

3 

chillie  paste  2oz 

22 

6 

8 

3 

3 

10 

cinnamon  and  quinine 

2oz 

22 

o 

8 

I 

3 

6 

coffee  8oz 

68 

6 

cough  mixtures 

all  fours  t  3oz 

18 

0 

6 

7 

3 

3 

children's  cherry  bark  t 

50cc 

15 

0 

5 

6 

3 

0 

lOOcc 

24 

0 

8 

9 

4 

s 

adult's  cherry  cough  t 

4oz 

24 

0 

8 

9 

4 

5 

junior  linctus  2Joz 

19 

6 

7 

2 

3 

6 

5oz 

29 

6 

10 

10 

5 

0 

speedy  cough  2*oz 

20 

0 

7 

4 

3 

6 

5oz 

31 

0 

1 1 

4 

5 

3 

diarrhoea  mixture  4oz 

20 

0 

7 

4 

3 

6 

ear  drops  golden 

20 

0 

7 

4 

2 

II 

embrocation  4oz 

23 

0 

8 

5 

3 

10 

extract  of  malt       1  lb 

47 

9 

21b 

84 

9 

iu!»k    -    1  Ilk 

witn  c.i.o.            I  id 

48 

6 

OIU 

85 

9 

- 

eye  ointment  t  ^dr 

12 

0 

4 

5 

2 

1 

flavourings  synthetic 

ioz 

17 

0 

2 

3 

food  colourings 

synthetic  Joz 

15 

6 

2 

3 

foot  powder  f 

22 

6 

8 

3 

3 

6 

Fuller's  earth  cream 

IJoz 

15 

0 

8 

3 

3 

3 

powder  50g 

13 

9 

2 

3 

gargle,  astringent  rose 

6oz 

17 

0 

6 

3 

3 

2 

Gee's  linctus  BPC 

tDDI  lOOcc 

16 

0 

2 

0 

200cc 

26 

0 

3 

6 

gingerade  concentrate 

18 

6 

4 

1 

2 

// 

glycerine  suppositories 

infant's  12 

19 

0 

children's  12 

24 

0 

adults  12 

30 

0 

Indian  Brandee  2oz 

17 

6 

6 

5 

3 

2 

4oz 

24 

6 

9 

0 

4 

5 

indigestion  lozenges 

44 

18 

0 

6 

7 

2 

/; 

influenza  mixture  red 

200cc 

24 

9 

9 

1 

4 

3 

iodised  throat  lozenges 

24 

12 

0 

4 

S 

2 

l 

48 

18 

0 

6 

7 

3 

2 

iron  and  yeast  tonic 

tablets  100 

24 

9 

3 

6 

juniper  beans  25 

14 

6 

5 

4 

2 

II 

LLC.  lozenges  lioz 

8 

0 

1 

2 

menthol  &  wintergreen 

cream  Ioz 

20 

9 

7 

7 

3 

6 

nursery  powder  lOOg 

18 

0 

6 

7 

2 

II 

ointment  Ioz 

22 

6 

8 

3 

3 

6 

olive  oil  2\oz 

16 

0 

2 

3 

5oz 

26 

6 

3 

6 

lOoz 

47 

0 

6 

4 

20oz 

85 

0 

10 

II 

pastilles 

catarrh  2oz 

21 

0 

7 

8 

3 

3 

Gee's  linctus  tDDI 


2oz 

19 

6 

2 

7 

glycerine,  lemon  8i 

honey  2oz 

19 

0 

4  2 

2 

II 

glycerine  thymol 

compound  2oz 

19 

0 

2 

7 

peppermint  oil 

solution  ioz 

12 

0 

1 

9 

25cc 

16 

9 

2 

3 

pile  ointment  t 

26 

0 

9  6 

4 

5 

pine  disinfectant  Poz 

17 

0 

2 

3 

l6oz 

26 

6 

3 

o 

raspberry  vinegar  75cc 

16 

0 

2 

3 

I50cc 

24 

0 

3 

6 

and  olive  oil  75cc 

16 

9 

6  2 

2 

6 

5oz 

28 

0 

10  3 

4 

II 

sulphur  and  lime 

lozenges  2oz 

10 

6 

3  10 

1 

9 

sulphur  tablets  orange 

flavour 

7 

0 

2  7 

1 

2 

toothache  drops  2dr 

19 

6 

7  2 

3 

3 

wart  paint  ^oz 

18 

0 

6  7 

3 

3 

worm  syrup  2oz 

24 

0 

8  9 

4 

0 

Ultralanum  (1479  SCL)  TS 

ointment  300g 

130 

2ea 

189 

5 

plain  300g 

124 

3ea 

180 

10 

Ultraproct  (1479  SCL)  TS 

Ung.  betulae  virid.  c  sinapsis  (21 1  Butler) 

dp500g        9    Oea       —        13  6 
Ung.  sedotivum  (21 1  Butler) 


6 
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NEW  from  Co  Caps 


CO-CAP 


Each  capsule  contains  25  mg  Imipramine  BP  42/-  per  250 (Basic  NHS)  10%  DiSCOUItt  when  ordered  direct  from  CO-CAPS  361  Lillie  Road  London  SW6  Telephone  01-370  4664  (reverse  chargi 


Valderma  (1038  R  &  C) 
antiseptic  balm  tube 

loz 
2oz 
4oz 

shaving  cream 

stick 
soap  toilet 

bath 
talcum  powder 
Val  Pak(l038  R&C) 
face  pack  sachet 
tube 

Valpeda  (1038  R&C) 

foot  balm 
Variban  (339  CG) 

elastic  adhesive  bandage 
I  in  X 3yd 
2inx3yd 
2£inx3yd 
3in  X  3yd 
4inx3yd 
Veet  'O'  ( 1 038  R&C) 
hair  removing  cream 


lotion 

Vitalising  (1286  VGC) 
(distributors  1141  Simpk 
glucose  tablets  rolls 


Trade 

lax 

Retail 

29 

6 

3 

3 

40 

7 

4 

& 

31 

9 



3 

6 

45 

0 

— 

5 

0 

58 

6 

6 

9 

25 

7 

9  5 

3 

6 

14 

3 

5  3 

2 

0 

12 

1 1 

4  9 

( 

9 

21 

1 

7  9 

2 

9 

22 

4 

12  3 

3 

6 

12 

2 

6  8 

1 

II 

24 

0 

13  2 

3 

9 

32 

4 

17  9 

4 

II 

32 

7 

3 

9 

28 

II 

3 

4 

48 

6 

5 

a 

59 

4 

7 

2 

70 

4 

8 

2 

90 

6 

10 

6 

27 

4 

15  0 

4 

2 

36 

3 

19  II 

5 

6 

50 

0 

27  6 

7 

9 

50 

6 

27  9 

8 

0 

n) 

8 

5 

1 

0 

Wellcome  (208  BW) 
influenza  split  virus 
vaccine  (inactivated) 
deoxycholate  treated 
bivalent  I  ml 

10ml 

Wild  Fern  (1355  Yardley) 
soap 

Wooiulose  (339  CG) 
hou:ehold  wool 


Trade 


12  Oea 

100  Oea 

23  0 

18  0 


Tax 


Retail 


18 
ISO 


8  5 


3  3 
2  2 


AMENDMENTS  AND  ADDITIONS 
TO  KEY  TO  SUPPLIERS 

25  AS  Albion  Soap  Co.  Ltd.,  30  Thames  Street, 
Hampton-on-Thames,  Middlesex.  01-979  0171. 

671  Jeyes=Jeyes  UK  Ltd.,  Brunei  Way,  Thetford, 
Norfolk.  Thetford  4567. 

90S  Nucnkem-  Nutrikem  Ltd.,  Dalton,  Thirsk,  York- 
shire. Topcliffe  392. 

935  Papier  =  Papier  Poudre  Ltd.,  15  Oxford  Circus 
Avenue,  London,  W.I. 

983  Pifco=Pifco  Ltd.,  Princess  Street,  Failsworth, 
Manchester  M35  OHS.  061-681  8321. 

1487  Juvcna  -  Juvena  (Great  Britain)  Ltd.,  I  Berkeley 
Square,  London.  W.I.  01  629  0368. 

1506  Mennen  Mennen  UK  Ltd,  Mennen  House, 
Marlowe,  Bucks.  Marlowe  6565. 

1561  MD  Michael  Denham  Ltd.,  North  Lane,  Alder- 
shot.  Hants.  0252-24373. 


THIS  WEEK'S  CHANGES 


Trade 

Tax 

Retail 

Bidex  (631  Hudnut) 

dry  spray 

48 

2 

25  2 

7 

II 

R 

liquid  bottle 

45 

8 

23  10 

7 

6 

talcum  aerosol 

63 

II 

32  5 

10 

6 

B-R  (1023  Radiol) 

Bone   Radiol  (horses 

and  dogs)  standard 

115 

0 

42  2 

17 

0 

A 

healing  jelly  200g 

115 

0 

42  2 

17 

0 

Breeze  (756  Lever) 

A 

soap  toilet 

54 

6 

19  3 

/ 

2 

(6  doz) 

(6  doz) 

bath 

43 

1 

15  3 

/ 

10 

(3  doz) 

(3  doz) 

D.D.D.  (359  DDD) 

A 

(distributors  366  Dendron) 

ordinary  small 

29 

9 

10  4 

4 

0 

medium 

44 

7 

15  6 

6 

0 

large 

62 

7 

21  9 

8 

5 

l6oz 

133 

9 

46  7 

18 

0 

extra  strong  medium 

44 

7 

15  6 

6 

0 

large 

62 

7 

21  9 

8 

5 

l6oz 

133 

9 

46  7 

18 

0 

balm  tube 

29 

9 

10  4 

4 

0 

37 

2 

12  II 

5 

0 

jar 

40 

3 

14  0 

J 

5 

l6oz 

156 

1 

54  4 

21 

0 

soap 

14 

10 

5  2 

2 

0 

Debret  (661  Jabley) 

A 

after  shave  lotion 

63 

0 

33  9 

10 

10 

deodorant  Cologne 

63 

0 

33  9 

10 

10 

Dethmor  (506  Gerhardt) 

A 

5  concentrate  4oz 

44 

0 

s 

6 

lib 

124 

0 

15 

6 

71b 

52 

Oea 

78 

0 

281b 

177 

4ea 

266 

0 

561b 

326 

Oea 

490 

0 

plusbait  Mb 

32 

0 

4 

0 

31b 

70 

0 

8 

9 

71b 

1 1 

8ea 

17 

6 

281b 

32 

Oea 

48 

0 

561b 

63 

4ea 

95 

0 

Dianimol  (1023  Radiol) 

syrup  450ml 

115 

0 

42  2 

17 

0 

A 

Diminex  (721  LC) 

A 

ointment 

37 

1 

12  II 

5 

3 

suppositories 

42 

5 

14  9 

6 

0 

Distampin  (387  Dista) 

D 

Distaquaine  V-K  (378  Dista)Ts 

elixir  100ml 

4 

6ea 

6 

9 

o 

60ml 

D 

Distavone  (378  Dista) 

single  dose 

O 

Efferdent  (721  LC) 

tablets  12 

13 

II 

4  10 

2 

0 

• 

20 

22 

1 

7  8 

3 

2 

18  &  28 

0 

Trade 


Tax 


Retail 


Elsan  Blue  (418  E)t 
sanitary  fluid 

8  charges 
16  charges 
32  charges 

powder 
Elsanol  (418  E) 

I  gal 

Express  (1036  RB  &  C) 
powders  and  tablets 
8    powders    or  16 
tablets 
22  powders 
70  powders 
Farleys  (448  Farleys) 
baby  rice 

rusks  small 


63 
94 
157 
9 


7 
10 
17 

I 


103    6  — 


II  6 


18 
46 
II 


I 

3 

I  Oea 


6  8  2  10 
17    0        6  10 

4   4ea  2  for  9 


19  3 
21  0 
(2  doz) 

20  0 
28  10 


large 
family 

Formula  21  (826  Medex)fs4B 

hormone  cream  4oz  42  Oea  — 
Formula  77  (826  Medex) 

Galega  pills  105  1 1    Sea  — 

Gala  of  London  (876  MP) 

skin  tint  54  3 

Gomina  Argentina  (1407  Jaccaz) 


hair  fixative 

Halex  (80  BXL) 
baby  bath 

stand 

bathtime  set 
brush 


brush/comb  and 

rattle 
brush  set 

4-  piece 

5-  piece 
chamber 

7in 
8in 

non-spill 
feeder  beaker 


tube 
jar 

F440 
F465 
F449 
F466 
F63I 
F64I 
FI66 
FI74 
FI72 

F632 

F634 
F636 
F50I 
F5I2 
F502 
F509 
F474 


42 
64 

242 
293 
238 
308 
461 
515 
45 
51 
70 


29  10 

23  I 

35  2 

33  3 

40  4 

32  10 

42  4 

54  I 

61  8 

16  6 

18  10 

25  II 


2 
I 

2 
3 

63  0 
17  6 
10  9 


0  A 
I 

I 

0 


7 
13 

33 
40 
32 
42 
62 
69 
7 
8 
II 


74    0       27  2 


ff  6 


keep  warm  plate 

F47I 
F439 
cover 
F438 
F3I5 
F376 
F375 


layette  basket 
with  nylon 

mealtime  set 


98 
122 
80 
46 
60 
76 
29 

102 
117 

209 
58 
67 
95 


44  10 
37  4 


4  0 


14 
16 


28  6 
8  I 


9 
13 


16 
18 
10 
5 
7 
9 
4 

14 
16 

28 
8 
9 

13 


Trade 


Tax 


baby  training 

adjustable 
chamber  adult 
childs  bib 
denture  brush 
nursery  play 


seat 
F43I 
F472 
G30I 
F477 
A400 
blocks 
F700 
F70I 

nursery  vanity  casket 
F638 

nursery     bin  with 
deodoriser  F400 
soap   case  polythene 
E342 

bath  size 
toothbrush 
dent 

replacement 


112 
96 
74 
64 
34 


47  2 
47  2 


657  5 
164  0 


17 
17 


10  3 
13  9 


E345 
Lectro- 
Kl  10 
heads 
Kill 

toothbrushes  children's 

nylon  Noddy  AI9I 

bristle  Noddy  AI92 

junior  twin  AI97 
toothbrushes  nylon 

short  head  A262 

long  head  A252 

twin  A267 

Capri  A259 
toothbrushes  bristle 

short  head  A263 

long  head  A253 

smokers  brush  A2I I 
Homyped  (49  Aneson)  existing  entry 
Homyped  (1515  EML) 
(distribution  1545  Vestric) 
exercise  sandals 

children's  pair 

ladies'  pair 

men's  pair 
Hudnut  (631  Hudnut) 
Fashion  Style 

soft  casual 


94  I 

22  6 

5  8 

7  6 


Retail 

14  0 

12  0 

9  3 

8  0 

4  3 

88  0 

88  0 

90  0 

22  i, 

1  9 

2  4 


46   Oea    12  lOea    82  0 


22    0  — 

14  8  — 
18  0  — 
24    0  — 

18  8  — 
18  8  — 
28 
32 

32 
32 
32 


22 
24 
27 


very  curly 

Jabley  (661  Jabley) 
bath  oil  90cc 
cleansing  cream  65g 
Cologne  blue  I08cc 
iced  I08cc 
creme  bloc  standard 
junior 

creme  de  nuit  65g 
creme  lotion  80cc 
crystal  moisturiser65g 
face  powder 
foundation  cream  65g 
honeydew  lipstick 
lanolised  creme  65g 
perfumed  Flower  Drum 
I  Sec 

skin  fresh  90cc 
61oz 

toilette  bouquet  I05cc 
fragrance  I05cc 
Kleenex  (702  KC) 
kitchen  towel  holders 


43 
68 
43 
68 

62 
38 
75 
75 
18 
23 
44 
35 
44 
44 
44 
60 
44 

82 
35 
109 
63 
63 


3  4i 
3  8i 


22  8 

35  6 

22  8 

35  6 


33 
20 
40 
40 
6 
8 
23 
18 
23 
23 
23 
32 
23 

44 
18 
58 
33 
33 


2  9 

1  10 

2  3 

3  0 


29  3 
36  0 
39  9 


7  2 

fl  3 

7  2 

ff  3 

10  10 
6  7 
12  10 
12  10 

2  10 

3  7 


14  2 
6  0 
18  10 
10  10 
10  10 


castile  soap  tc  let 

50  3 

17  9 

/ 

/ 

(6  doz) 

(6  doz) 

J 

9 

bath 

54  5 

19  3 

(4  doz) 

(4  doz) 

Koray  (714  Koray) 

9 

tablets 

5 

21  0 

7  9 

(4  doz) 

(4  doz) 

1 

10 

32  0 

II  9 

6 

(3  doz) 

(3  doz) 

28 

21  0 

7  9 

3 

0 

(1  doz) 

(l"3oz) 

64 

21  0 

7  9 

6 

0 

(i  doz) 

doz) 

Kosili  (366  Dendron) 

baby  bath 

30  6 

10  7 

4 

6 

Libovax  2  (208  BW) 

poultry  vaccine  vial 

46  9ea 

55 

0 

Lifebuoy  (756  Lever) 

/ 

soap  toilet 

58  7 

20  8 

3 

(6  doz) 

(6  doz) 

f 

ff 

bath 

60  2 

21  3 

(4  doz) 

(4  doz) 

family 

37  10 

13  4 

2 

5 

(2  doz) 

(2  doz) 

plement  to  the  Chemist  &  Druggist  June  20,  1970 
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;rine  (721  LC) 
ciseptic  3oz 
7oz 
Uoz 

(756  Lever) 
let  soap 


small 


Trade 

22  If 
40  7 
61  9 

58  7 
(6  doz) 
60  2 
(4  doz) 

27  I 


large 

dijel  (366  Dendron) 
tube 

iot/1— 200  (1441  Wallace) 
rath— 400  (1441  Wallace) 
olta  (667  JCL) 
mera  35mm 

i-Matic  II  — 
tie  (451  F  &  J) 

lor-Comb  43  10 

roids  (892  NF) 

138  4 

(I  gross) 


Tax 

8  0 
14  2 
21  6 

20  8 
(6  doz) 

21  3 
(4  doz) 

9  5 


Retail 


/  3 
I  II 


0  A 
D 
D 


—  /J/9 
24    2  7 


tad  Tulle  (34  A  &  H) 

6ln  36 
sebad  (893  Nicholas) 
th  additive  sachet 

60cc 
I20cc 

Moon  (366  Dendron) 
icicle  softener 

Nale  (366  Dendron) 

earn 
quid 

per 

niped  (656  I  FA) 
salth  sandals  pair 
loe  cushion  pair 

osan  (1514  Brocapharm) 
illous  plasters  (4) 
>rn  plasters  (7) 
form  (366  Dendron) 
ght-day  hair  set 

small 
large 

d  Piper  (506  Gerhardt) 
ir  mice 

(721  LC) 

jochbrush  short  or 


50  8 
(I  gross) 


/ 


64  8 
64  8 


49  4 
82  8 


17 
17 


25 
43 


22  0 


36  0 


43  0 


bong  head 
itabs  (705  Kirby) 
rater  purifying 
tablets 

lian  (1023  Radiol) 
lassage  cream 

standard 
liol  (1023  Radiol) 
'orm  powder 
A  (ascarids)  225g 
5  (strongyles)  85g 
420g 

de  (1036  R  B  &  C)  existing  entry 
ide  (1036  RB&C) 
gyptian  salve 
idian  cerate 

(ula  (980  Photopia) 
lera 

Electronic  35 


15  9 


130 
50 
160 


0  • 
6  • 

9  A 


39  1 

14  4 

2 

0 

(3  doz) 

(3  doz) 

53  10 

19  9 

8 

3 

104  4 

38  3 

(6 

0 

A 

18  6 

9  8 

3 

0 

A 

24  7 

12  II 

4 

0 

24  7 

12  II 

4 

0 

61  8 

32  2 

10 

0 

36  5ea 

5  9ea 

69 

0 

• 

15  Oea 

22 

6 

8 
13 

I 

2 


—  2  9 


5  0 


6    3  A 


15 
6 
17 


23  7 

8  8 

3 

9 

II  3 

4  1 

1 

9 

20  10 

7  7 

3 

3 

830 

0 

Trade 

Tax 

Retail 

Ri  no-win  fSOr^  C^frharHti 

I  \  M  1  U  A  II  1    y  -J  W    VJL  1  Hal  '-J  t  1 

concentrate  4oz 

52 

0 

6 

6 

Mb 

148 

o 

18 

6 

71b 

73 

1 10 

0 

281b 

266 

8ea 

400 

0 

561b 

523 

4ea 

785 

o 

readimix  lib 

40 

5 

o 

31b 

80 

o 

( ( 

o 

71b 

14 

8ea 

22 

o 

281b 

48 

Oea 

72 

0 

561b 

90 

Oea 

135 

o 

Silcot  (786  Mac  dona  Id) 

sanitary  towels  wool 

size  0  12 

24 

9 

2 

8 

1  6 

15 

6 

/ 

8 

1  12 

27 

1 1 

3 

0 

2  12 

it 

6 

J 

6 

3  12 

J/ 

i 

A 

A 
1/ 

4  12 

44 

|  | 

4 

10 

Silsan  (786  Macdonald) 

sanitary  towels 

size   i  6 

14 

0 

1 

6 

12 

24 

2 

2 

7 

2  12 

30 

3 

3 

0 

Sloans  (721  LC) 

liniment 

24 

8 

8 

7 

3 

9 

Stimplete  (l352Wyeth) 

elixir  1200  ml 

Taylors  Seven  Oils  (1 10  B) 

lOOcc 

27 

0 

9 

II 

4 

0 

200cc 

41 

0 

15 

01 

6 

3 

Thermos  (1226  Thermos) 

vacuum  flask  I6QHT 

19 

II 

stainless  steel  226 

232 

0 

246 

268 

7 

Vibra  (721  LC)  existing  entry 

Vibra  (721  LC) 

tonic  bath 

21 

6 

II 

3 

3 

6 

Vince  (721  LC) 

powder  2oz 

28 

2 

9 

10 

4 

0 

Wate-on  (366  Dendron) 

emulsion  regular  l6oz 

163 

6 

19 

5 

super  l6oz 

210 

6 

25 

o 

tablets     regular  96 

163 

6 

19 

s 

super  96 

210 

6 

25 

o 

Waterbury's  (721  LC) 

compound  l6oz 

70 

8 

24 

8 

to 

9 

Woman's  World  (388  Dreston) 

cleansing  cream  1 12cc 

35 

0 

1  o 

o 

n 
u 

colour  shampoo  230cc 

35 

0 

18 

9 

o 

0 

facial  moisture  cream 

Il2cc 

32 

0 

17 

2 

J 

7 

hair  conditioner  53g 

44 

0 

23 

7 

7 

7 

hair  shampoo     230c c 

30 

0 

10 

9 

4 

9 

hand  lotion         1 1 2cc 

32 

0 

17 

2 

j 

7 

moisture  base  53g 

44 

0 

23 

7 

7 

7 

perfume  purser  See 

63 

0 

33 

9 

10 

10 

rich  skin  food  53g 

44 

0 

23 

7 

7 

7 

splash  Cologne  I08cc 

75 

0 

40 

3 

12 

10 

Yaxa  (366  Dendron) 

aerosol 

48 

3 

25 

3 

7 

10 

Cologne  No.l 

51 

10 

27 

1 

8 

5 

refill 

48 

3 

25 

3 

7 

10 

luxury  spray 

36 

II 

19 

4 

6 

0 

refill 

29 

9 

15 

7 

4 

10 

roll-on 

42 

1 

22 

0 

6 

10 

refill 

36 

0 

18 

9 

5 

10 

AMENDMENTS  TO  KEY  TO  SUPPLIERS 

171  BLL  Bristol  Laboratories  Ltd,  Stamford  House, 
Station  Road,  Langley,  Bucks.  Slough  4451  I. 

414  Elliman  =  Elliman  &  Co  Ltd,  St.  Helens,  Lanes. 
0744-27461. 

800  TM=Thomas    Marns  &  Co,   Brookside  Avenue, 

Rustington,  Sussex.  Rustington  3237 
826  Mcdcx    Mcdexport  Ltd,  Du  Barry  House,  James 

Street.  London,  W.I.  01-935  371  I. 
1237  Tillott    Tillotts  Laboratories,  44  Lupus  Street, 

London,  S.W.I.  01-828  3641. 
1311  Warth  =  Warth  of  Chatteris,  Wych  Elm  House, 

Harlow,  Essex.  027-96  22231. 
1446  Pearmoss  — Pearmoss  Ltd,  20  Wallington  Square, 

Wallington.  Surrey.  01-669  3195 
1515  EML    Europa  Merchants  Ltd,  6  Old  Bond  Street, 

London.  WIX  3TA.  01-493  4654. 


Stop  press 


Trade 


70 
117 
86 
141 
234 


26 


29  II 


2nd  Debut  (336  Dendron) 
CEF  600  small 
medium 
1200  small 
medium 
large 

Basta  (131 1  Warth) 

toothbrushes 
Blisteze  (366  Dendron) 

lip  salve 
Brands  (1 1 14  SEF) 

calf's  foot  jelly 
Cannon  (224  Cannon) 
hot  water  bottles 
III 
222 
555 

Dolphin 

Clippa-Safe  (273  Clippa-Safe)  exi 
Clippa-Safe  (273  Clippa-Safe) 
anchor  straps  44 
nursery  harness  B.S.I.  128 
B.S.4 

walking  reins 
de  luxe  pack 

junior  trainer 

safe  pilot 
Cosmedin  (366  Dendron) 

No.l  4oz 

No.2  4oz 
Heinz  (593  Heinz) 

baby  beaker 
Nestle  (451  F&J) 

Alura 

Colorhair 

Colorhue 

Colortone 
Pinaud  (984  Pinaud) 

(distributors  451  F&J) 

Eau  de  Quinine  225cc 
Quickies  (451  F&J) 

skin  cream 


Tax 


36  9 

61  2 

45  I 

74  I 

122  4 


4ea  — 
0        9  0 


140 
40 
15 

23 
39 

43 
43 


9ea  — 

lea  — 

lea  — 

lea  — 
sting  entry 

0  — 

0  — 

0  — 

0  — 

Oea  — 

9ea  — 

6ea  — 


22  6 
22  6 


13  4 


57  0 


31  5 


Retail 


/( 
19 
14 
23 
38 


9  6 
3  10 


—         3   3  A 


—  D 

/ 

5  6 
15  II 
17  6 

5  0 
22  6 
34  II 
59  0 

A 

7  0 
7  0 

I    9  I 

—  D 

—  D 

—  D 

—  D 


9  9  C 
—  D 


herapeutic — pharmacological  index 

!   following   products   to   be    added    under  the 
isifications  stated 

Mithracin 

e)  Maloprim 

c)  Norpramine 

b)  Phosphate  Sandoz  Effervescent 
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Products 


. .  .  now  presented  to  you  under  our  own  brand  names.  These 
tablets  are  guaranteed  to  be  manufactured  in  our  own  Works 
and  Laboratories  under  the  strict  supervision  of  qualified  staff 
with  full  analytical  control  .  . . 


Per  250 

100  mg.  ......  6/-  (£0.30p.) 

200  mg.    8/-  (£0.40p.) 


250  mg.   26/-  (£1.30p.)    ..51/-  (£2.55p.)  ..100/- 


125  mg.  ......22/-  (£1.10p.) 

250  mg.  ......43/-  (£2.1 5p.) 


IA-BUT 

(Phenylbutazone  B.P.) 

IA-LOXIN 

(Oxytetracycline  B.P.) 

IA-PEN 

(Penicillin  V.  B.P.) 

IA-PRAM    25  mg. 

(Imipramme  B.P.) 

IN-SOLONE   1  mg  4/3  (£0.21  p.) 

(Prednisolone  B.P.)  5  mg.  ..... .12/6  (£0.63p.) 

IN-SONE    1  mg.  ......  4/-  (£0.20p.) 

(Prednisone  B.P.)  5  mg  11/6  (£0.58p.) 


Per  500 

.11/6  (£0.58p.)  ..  22/2 
.15/6  (£0.78p.)   ..  30/2 


.43/-  (£2.1 5p.) 
.85/-  (£4.25p.) 


.  85/- 
..160/- 


Per  1000 

(£1.11  p.) 
(£1.51  p.) 

(£5.00p.) 


(£4.25p.) 
(£8.00p.) 


14/6  (£0.73p.)   ..28/- (£1.40p.)    ..55/6  (£2.78p.) 


..  7/3  (£0.36p.) 
..24/-  (£1.20p.) 

. .  7/-  (£0.35p.) 
..22/6  (£1.13p.) 


13/11  (£0.70p.) 
47/3  (£2.36p.) 


13/5 
44/5 


(£0.67p.) 
(£2.22p.) 


INTER-ALIA 

PHARMACEUTICAL  SERVICES  ltd. 

(Incorporating  Roberts  6  Co.  of  Bond  St.,  W.1.) 

RAPHAEL  HOUSE,  226  HIGH  STREET  NORTH,  LONDON,  E.6. 

Phone:  01-552  4344        Cables:  Intalpharm  London  E6       Telex:  261553 

Works  and  Laboratories: 

Grangestone  Industrial  Estate,  Girvan,  Ayrshire. 

Phone:  Girvan  3471/2  Telex:  778683 


Printed  by  EDEN  FISHER  (SOUTHEND)  LTD.,  Sutton  Road,  Southend-on-Sea,  Essex. 

for  the  proprietors  MORGAN-GRAMPIAN  LIMITED,  at  12  Dyott  Street,  London,  W.C.1.  Registered  at  the  GPO  as  a  newspaper. 
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HERE'S  THE 
TV  NEWS  ABOUT 

SMOKERS 
TOOTHPOWDER 

Smokers  Toothpowder 
will  appear  at  peak  times 

on  the  following  stations 

throughout  July  and  August 

LONDON  MIDLANDS- LANCASHIRE 
YORKSHIRE-SCOTLAND-SOUTHERN 

Smokers  Toothpowder.  The  only  dentifrice  specially  designed 
to  remove  the  tobacco  film  ordinary  dentifrices  leave  behind 
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The  new  dry  way 

to  intimate  feminine  freshness 


MIMOSPRAY 


'Mimospray'  is  a  product  of  Pigot  &  Smith  Ltd., 

a  subsidiary  company  of  Imperial  Chemical  Industries  Limited. 


TRADE  MARK 


Hibitane  is  an  ICI  Trade  Mark 
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Welsh  independence 

The  General  Pharmaceutical  Committee  of  Wales,  which 
has  been  in  gestation  since  the  Welsh  office  took  over 
administration  of  the  Health  Services  in  Wales,  emerged 
with  a  constitution  this  week  —  and  promptly  laid  claim 
to  its  birthright  by  rejecting  a  comment  by  the  Pharma- 
ceutical Society's  Council  on  the  Welsh  Green  Paper. 

Such  a  decision  to  "go  it  alone"  was  perhaps  predic- 
table when  the  matter  under  discussion  was  local  in 
character,  and  it  will  give  the  new  committee  its  first 
opportunity  to  make  contact  with  the  Welsh  Office  as  the 
official  representative  body  for  pharmacy  in  Wales. 

It  should  be  noted  that  the  title  "General  Pharmaceutical 
Committee  of  Wales"  has  been  left  deliberately  vague. 
Although  one  of  the  committee's  constitutional  duties 
will  be  "to  safeguard  and  further  the  interests  of  chemist 
contractors  in  Wales,"  another  is  "to  establish  effective 
liaison  with  the  Welsh  Office  and  other  local  and  regional 
bodies  engaged  in  the  National  Health  Service  in  Wales." 
This  will  become  the  more  important  if  and  when  the 
integration  of  the  Health  Services  takes  place  as  envisaged 
in  the  Green  Papers. 

Broad  representation 

A  useful  step  was  taken  through  Glamorgan's  amend- 
ments to  the  draft  constitution  proposed  by  the  "caretaker" 
committee.  These  have  brought  onto  the  committee  both 
employee  and  hospital  pharmacy  representatives.  It  was 
a  far-sighted  view  of  the  committee's  functions,  and  it 
is  perhaps  a  pity  that  Mr  J.  Fogg,  a  hospital  pharmacist, 
rejected  the  need  for  more  than  one  hospital  representative 
on  the  grounds  that  his  branch  of  the  profession  was  not 
part  of  the  brief.  We  believe  Mr  G.  T.  M.  David,  the  chair- 
man, was  more  realistic  when  he  spoke  of  the  committee 
as  providing  a  forum  for  the  discussion  of  matters  affecting 
pharmacy  in  Wales  —  and  for  formulating  a  common 
policy  when  the  services  are  integrated. 

In  fact,  the  committee  will  be  among  the  most 
representative  in  pharmacy,  covering  contractors,  the 
Central  NHS  Committee,  the  Company  Chemists'  Asso- 
ciation, the  Co-operative  Union,  the  Pharmaceutical 
Society,  employees,  and  hospital  pharmacists.  Its  progress 
will  therefore  be  watched  with  interest  by  those  who 
advocate  "umbrella"  organisation,  to  see  what  manner 
of  common  policy  emerges  from  such  a  body. 

Paradoxically,  as  with  so  much  "regionalisation."  for- 


mation of  a  Welsh  Committee  leaves  England  as  the  only 
country  of  the  United  Kingdom  without  its  own  pharma- 
ceutical organisation.  Perhaps  someone  would  like  to  start 
a  movement! 

Future  of  the  Pharmacopoeia 

The  likely  proliferation  of  committees,  each  possibly  with 
the  power  of  veto,  to  control  the  marketing  of  medicines 
when  the  Medicines  Act  is  fully  effective,  raises  the  ques- 
tion of  the  status  of  succeeding  editions  of  the  British 
Pharmacopoeia.  It  was  therefore  an  appropriate  subject 
for  discussion  by  Mr  C.  A.  Johnson,  scientific  director  BP 
Commission,  at  the  Royal  Society  of  Health  Pharmaceu- 
tical Group  luncheon  club  meeting  on  June  16  (see  p  953). 

He  appeared  to  see  future  pharmacopoeias  exerting 
their  controls  more  or  less  in  parallel  with  the  licensing 
and  import  control  systems  expected  to  be  introduced 
under  the  Medicines  Act.  There  would  be  a  need  for  fre- 
quent revision  and  review  of  standards  and  assay  methods. 

In  the  past  some  doubts  had  been  expressed  about  the 
continuing  need  for  pharmacopoeias  when  more  and  more 
medicines  are  presented  as  patented  substances.  However, 
Mr  Johnson  made  the  valid  point  that  if  a  pharmacopoeial 
monograph  existed  for  a  compound,  then  the  recognition 
of  unspecified  impurities  in  samples  would  be  more  quickly 
appreciated  if  the  compound  were  being  regularly 
examined  by  impartial  control  analysts.  That  situation 
was  unlikely  to  be  the  case  if  no  pharmacopoeial  stan- 
dard existed. 

As  Mr  Johnson  said,  to  many  a  pharmacopoeia  is  "a 
rather  expensive  red  book"  that  occasionally  might  be 
taken  down  for  consultation  to  settle  some  academic 
argument.  We,  however,  foresee  that  that  format  is  likely 
to  change. 

As  technology  expands  at  the  current  fantastic  rate 
there  is  a  need  for  a  system  of  standards  that  can  be  much 
more  rapidly  revised  and  presented  economically  to  an 
industry  that  is  ever  ready  to  implement  new  techniques 
and  is  consistently  investing  in  more  efficient  plant.  We 
suggest  there  is  a  need  to  "re-think"  not  only  the  content 
of  future  pharmacopoeias  but  their  method  of  presentation, 
to  ensure  minimum  delays,  maximum  economy  and,  even 
more  important,  to  enable  standards  and  criteria  to  be 
adapted  at  the  soonest  possible  moment  to  protect  the 
patient. 


Pounds,  Slimming  and  Sense.  Sound 
Services  Ltd,  Kingston  Road,  London 
SW19  and  Energen  Foods  Bureau,  Ash- 
ford,  Kent.  16mm.  Colour.  Sound.  Run- 
ning time  25  minutes. 

That  energy  generated  from  food  must 
balance  the  energy  expended  if  weight  is 
to  remain  constant  is  the  theme  of  the 
film    made   by   the   Royal    Society  of 


Medicine  and  sponsored  by  Energen 
Foods  Ltd.  The  film  outlines  the  prob- 
lems of  modern  eating  habits,  the  ten- 
dency to  over-indulge  and  under-exercise 
and  graphically  warns  of  the  hazards  that 
overweight  people  face.  It  is  available  on 
loan,  without  charge  to  organisations  and 
clubs. 

Margin  of  Safety.  Eothen  Films  Ltd. 
16mm.  Optical  sound.  Colour.  Running 
time  35  minutes. 

A  film  designed  to  show  the  development 
of  ante-natal  care  through  the  ages  and 


how  the  lessons  learnt  are  applied  today. 
Using  three  typical  patients  as  examples, 
the  work  of  a  general  practitioner/ 
obstetrician  is  demonstrated,  working  as 
he  does  with  the  health  team  —  district 
midwife,  health  visitor  and  hospital  con- 
sultant obstetrician. 

The  film  aims  to  set  a  pattern  of  good 
ante-natal  care. 

Copies  of  the  film  are  available  on  free 
loan,  for  showing  to  medical  and  para- 
medical audiences  only,  on  application 
to:  Bencard,  Great  West  Road,  Brentford. 
Middlesex. 
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Save 
tax  now 

Enjoy  a  pension 

later. 


If  you  are  self-employed,  a 
Controlling  Director,  a  Partner  or  in  non- 
pensionable  employment,  your  problem 
is  not  only  one  of  comfort  and  security 
when  you  don't  want  to  work  any  more  - 
or  can't  -  but  of  now,  when  the  tax  man 
cuts  a  swathe  through  your  income. 

The  Sun  Alliance  &  London  Personal 
Pension  Policy  will  provide  you  with  a 
pension,  a  considerable  part  of  the  cost 
being  met  by  tax  savings. 
>jc  You  save  income  tax  and  surtax  on 

your  premiums. 
>J<C  Your  premiums  are  invested  in  a 

fund  which  enjoys  complete  freedom 

from  taxation  on  its  investment 

income. 

^<  When  you  draw  your  pension  you 
will  enjoy  tax  relief  applicable  to 
earned  income. 

Example:  A  man  of  40  next  birthday 
would  pay  an  estimated  net  annual 
amount  of  only  £280  -  probably  even  less 
if  suffering  surtax  -  to  secure  an  estimated 
net  annual  pension,  including  bonuses, 
of  £2,000  from  65. 

And  here's  a  useful  tip  there's  still 
time  to  reduce  your  1969-1970  tax  bill— 


if  you  pay  your  first  premium  within  six 
months  of  the  final  tax  assessment. 
Other  advantages  of  our  Personal  Pension 
Policy  are : 

1.  We  can  arrange  for  your  pension 
to  begin  at  any  time  between  the'  ages  of 
60  and  70.  If  you  are  planning  a  gradual 
retirement  we  can  cater  for  this  too. 

2.  Before  the  pension  commences, 
you  will  have  an  option  to  provide  a  pen- 
sion for  your  wife  should  she  survive  you. 

3.  You  can  pay  either  level  annual 
premiums,  or  if  your  income  fluctuates  - 
single  premiums  each  year  geared  to  rates 
then  current. 

Fill  in  the  coupon  for  complete 
details.  You'll  be  glad  you  did.  When  you 
settle  your  tax  demands  and  when  the 
time  comes  to  take  things  easy. 


Sun  Alliance  &  London  Insurance  Group, 
Bartholomew  Lane,  London  EC2. 
Please  send  me  full  details  of  your 
Personal  Pension  Policy. 


My  age  next  birthday  is„ 
Name  


Address_ 


SUN  ALLIANCE 
LONDON 

INSURANCE  GROUP 
Branch  Offices  throughout  the  U.K.  CD2. 
mm  mm  mm  mm  mm  mm  mm  mm  mm  mm  mm  mm  mm  »  mm  m 
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PROFESSIONAL  NEWS 


The  case  for  retaining 
a  pharmacopoeia 

The  British  Pharmacopoeia  is  not  an  "ossified  monument  to  national  prestige" 
but  a  dynamic  work  that  is  capable  of  change  to  meet  new  situations,  said  Mr 
C.  A.  Johnson,  scientific  director,  British  Pharmacopoeia  Commission,  at  a  meeting 
of  the  Royal  Society  of  Health's  Pharmaceutical  Group  Luncheon  Club  on  June  16. 
The  Pharmacopoeia,  he  said,  has  had  a 


profound  influence  during  the  past  50 
years  in  laying  down  guide-lines  and 
general  standards  with  which  even  manu- 
facturers of  non-pharmacopoeial  sub- 
stances have  felt  it  wise  to  comply. 

The  establishment  of  a  licensing  and  im- 
port system  in  the  future  might  well  alle- 
viate the  difficulties  concerning  impurities 
and  standards.  But  there  was  one  signifi- 
cant factor  —  storage  decomposition  — 
where  it  was  difficult  to  see  any  really 
efficient  answer  other  than  a  pharmaco- 
poeial  specification.  However  well  a 
material  had  been  prepared  and  confirmed 
before  it  left  the  manufacturer's  care,  it 
would  be  subject  to  decay. 

Some  scrupulous  manufacturers  carried 
out  periodic  tests  on  reserve  samples  to 
satisfy  themselves  of  continuing  stability 
after  use,  but  the  conditions  under  which 
these  were  stored  were  unlikely  to  simu- 
late all  possible  situations  on  the  open 
market.  Careful  instructions  for  storage 
might  be  given  but,  human  nature  being 
what  it  was,  there  would  be  some  who 
would  ignore  wise  injunctions.  Efficient 
tests  for  likely  decomposition  products 
were,  therefore,  an  important  aspect  of  a 
valid  specification  and  Mr  Johnson  ex- 
pected to  see  an  increasing  emphasis 
placed  on  them  in  future  pharmacopoeias. 

The  most  challenging  area  for  an  official 
control  of  drugs  was,  perhaps,  in  the  do- 
main of  the  formulated  product. 

Perhaps  the  most  rational  approach  to 
the  problem  would  be  to  require  that, 
when  a  formulation  was  accepted  for 
marketing  by  the  competent  authority,  sup- 
porting and  meaningful  date  of  physio- 
logical availability  should  be  submitted. 
The  resulting  product  would  then,  at  any 
time  during  its  subsequent  life  before  ad- 
ministration, be  expected  to  meet  the 
minimum  requirements  of  an  officially 
published  standard. 

A  pharmacopoeial  specification  could 
never  be  self-sufficient  and  no  official  claim 
had  ever  been  made  that  this  was  so.  It 
did  seem  to  be  believed  by  many,  how- 
ever, that  compliance  with  the  require- 
ments of  a  pharmacopoeial  monograph 
was  all  that  was  necessary  "for  salva- 
tion." From  time  to  time  one  heard  com- 
ments such  as  "A  substance  was  bought 
that  met  all  the  requirements  of  the  phar- 
macopoeia and  yet,  when  made  into  tab- 
lets, it  was  later  found  to  be  far  less  stable 
than  previous  material  from  another 
source.  This  was  found  to  be  due  to  the 
substance  being  in  a  different  crystalline 
form." 

Once  the  problem  had  been  exposed 


there  was  no  reason  why  revision  of  the 
requirements  should  not  take  place  to  pre- 
vent it  happening  again.  In  a  similar 
case  the  monograph  would  be  streng- 
thened by  a  requirement  that  the  solid- 
state  spectrum  of  official  material  would 
conform  to  that  of  an  authentic  specimen 
that  was  known  to  be  of  the  preferred 
crystalline  form. 

It  was  to  be  expected  that  such  re- 
quirements, based  either  on  the  use  of 
infra-red  spectroscopy  or  of  x-ray  diffrac- 
tion, would  be  increasingly  used  in  the 
future  as  the  need  was  shown  to  exist. 
However,  to  extrapolate  the  proven  needs 
of  a  few  examples  to  every  monograph 
would  be  both  unscientific  and  unwar- 
ranted. 

Another  example  where  a  pharmaco- 
poeial monograph  might  fail  to  discri- 
minate between  satisfactory  and  unsatis- 
factory material  had  been  exposed  during 
the  last  few  months.  Some  commercial 
samples  of  a  well-known  substance  des- 
cribed in  the  pharmacopoeia  for  five  edi- 
tions have  been  shown  to  contain  up  to 


10  per  cent  of  closely  related  impurities. 
The  presence  of  those  impurities  had 
been  exposed  by  gas  chromatography,  a 
technique  unheard  of  at  the  time  the  drug 
was  developed. 

Obviously,  the  pharmacopoeial  mono- 
graph was  at  fault  and  steps  were  being 
taken  to  revise  and  update  it.  But  it  was 
also  worth  reflecting  that  those  who  now 
righteously  proclaimed  the  inadequacy  of 
the  pharmacopoeia  in  that  respect  had 
apparently  been  manufacturing,  or  selling 
and  buying,  the  impure  product  for  20 
years  without  themselves  being  aware  of 
the  possible  deficiency. 

Later  knowledge,  perhaps  gained  as  a 
result  of  further  research  or  the  use  of 
newer  techniques  of  analysis,  must  be 
allowed  for  by  suitable  revision  of  mono- 
graphs from  time  to  time. 

At  the  present  time  there  was  still  an 
important  function  for  a  pharmacopoeia 
ti-  fulfil.  As  the  current  fluid  situation  de- 
veloped that  function  might  be  modified 
but  not  extinguished.  The  exact  way  in 
which  it  might  best  be  done  cannot  be 
predicted  at  the  moment.  It  must  await 
the  outcome  of  deliberations  on  other 
aspects  of  the  control  of  medicines.  The 
way  in  which  a  pharmacopoeia  could  best 
be  complemented  by  other  aspects  of  con- 
trol would  then  become  more  apparent. 
"And  when  it  does  the  pharmacopoeia, 
the  final  watchdog  of  the  patient's  wel- 
fare, will  adjust  its  role  to  meet  the  new 
situation,  as  it  has  done  throughout  the 
last  century." 


Equipment 


Bacterial  colony  counter 

Automatic  counting  of  bacterial  colonies 
can  be  achieved  with  the  C-101  Bactronic 
colony  counter  from  New  Brunswick 
Scientific.  An  electronic  probe  picks  up 
impulses  on  contact  with  any  agar 
medium  and  then  actuates  the  counting 
mechanism.  At  the  same  time,  the  probe 
makes  an  identifying  puncture,  which 
leaves  a  glow  of  light  in  the  agar.  If  it  is 
undesirable  to  puncture  the  agar,  a  plug- 
in  marking  pen,  or  a  grease  pencil  can  be 
used  to  mark  the  colonies  on  the  back  of 
the  plate. 

The  counter  uniformly  illuminates  the 
colonies  against  a  contrasting  dark-field 
background  to  reveal  colony  morphology 
for  quick  differential  counts.  A.  l'5x  mag- 
nifier swivels  over  the  entire  viewing  area 
and  locks  in  place.  Also  available  is  an 
automatic  numerical  reset,  and  a  sterilis- 
ing probe  well.  (V.  A.  Howe  &  Co  Ltd, 
88  Peterborough  Road.  London  SW  6.) 

Automatic  liquid  filling 

Bancroft  Fillers  and  Appliances  Ltd 
have  developed  a  fully  automatic  liquid 
filling  machine  that  will  handle  glass, 
metal,  plastic  or  composition  containers. 
A  sophisticated  version  of  the  company's 
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Volumetric  semi-automatic  model  the 
Flowmatic  is  a  four-head  in  line  machine 
for  both  "Volumetric"  and  level  filling  by 
hydraulically  assisted  pneumatic  operation. 
It  is  available  with  fully  interchangeable 
i-pint,  2-pint  and  4-pint  metering 
cylinders. 

Outputs  of  up  to  80  containers  per 
minute  can  be  achieved  depending  on 
container  size  and  type  of  product.  The 
company  guarantees  an  accuracy  of 
±0'5  per  cent  of  maximum  cylinder 
capacity. 

Double  shot  or  single  shot  filling  is 
available,  the  first  being  used  when  the 
container  to  be  filled  has  a  capacity 
greater  than  the  metering  cylinder  being 
used  and  two  speed  filling  of  containers  is 
a  standard  feature.  (Bancroft  Fillers  & 
Appliances  Ltd,  Henwood  Estate,  Hythe 
Road,  Ashford,  Kent.) 
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INTEGRATED'  SHOPHTTH 


An  excellent  example  of  the  application 
of  an  "integrated"'  shopfitting  and  mer- 
chandising service  is  to  be  seen  at  the 
new  branch  opened  this  week  by  T.  E. 
James  (Pharmacies)  Ltd  at  Hockley,  Essex. 
The  designing  and  fitting  has  been  car- 
ried out  by  Storeplan  Ltd,  the  recently- 
formed  subsidiary  of  JM  Shopfitters  (East 
Anglia)  Ltd,  Leigh-on-Sea. 

Before  looking  at  the  new  pharmacy 
itself  it  is  worth  giving  an  outline  of  the 
service  that  Storeplan  set  out  to  provide. 
In  the  first  place  they  supply  a  range  of 
unit  shopfittings  which,  although  mass 
produced,  are  readily  adaptable  to  create 


an  individual  appearance  for  a  shop — or 
for  any  individual  sections  within  it. 
Permutations  of  shelves  and  accessories 
are  designed  for  individual  merchandise 
types,  and,  to  back  this  up,  a  merchandis- 
ing service  is  available  and  advice  offered 
in  allied  fields  —  layouts,  complementary 
decor  and  site  assessment. 

Storeplan  stress  the  importance  of  carry- 
ing a  shop  or  store's  image  right  through 
from  the  facia  to  stationery,  wrapping 
material,  advertising  and  transport  —  and 
they  offer  a  service  to  advise  on  and  carry 
out  such  designing. 

The  T.  E.  James  pharmacy  occupies  a 


double  unit  in  a  new  shopping  parade, 
and  has  a  sales  and  display  area  of  just 
over  1,500  sq  ft. 

Prescription  customers  would  enter  by 
the  left-hand  door  of  the  "double"  front- 
age and  see  the  dispensary  hatch  immedi- 
ately in  front  of  them. 

Moving  towards  the  dispensary  they 
would  pass,  along  the  left-hand  wall,  baby 
foods,  nursing  goods,  surgical  dressings 
and  —  nearest  the  back  —  part  of  the 
medicines  section.  The  remainder  of  medi- 
cines and  drugs  are  housed  immediately 
below  and  around  the  dispensary  hatch. 

Just  in  front  is  a  small  gondola  unit  for 


1  (above) 


2  (below) 
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PHARMACY 


lozenges,  pastilles,  tablets,  etc.  To  the 
right  of  the  dispensary  is  the  prescription 
waiting  area  with  four  chairs. 

The  only  other  fixture  in  the  left-hand 
section  is  a  12  ft  long  island  unit  hous- 
ing dietetic,  foot  care  and  first  aid  pro- 
ducts, pet  foods  and  veterinary  goods. 

There  is  no  dividing  wall  between  the 
two  "halves"  of  the  shop,  but  a  9  ft  floor- 
to-ceiling  fixture  is  placed  half-way  down 
the  central  area.  A  large  part  of  the  left- 
hand  side  of  this  is  used  for  diabetic  and 
health  foods. 

Gangways  to  the  front  and  rear  of  this 
fixture  give  access  to  the  right-hand  "half" 


of  the  sales  area,  and  island  display  units 
have  been  strategically  placed  to  attract 
maximum  customer  flow  from  one  "half" 
to  the  other. 

This  right-hand  section  is  principally 
given  over  to  beauty  aids,  toiletries  (men's 
and  women's)  and  household  goods.  This 
side  of  the  central  fixture,  already  referred 
to,  is  shared  between  men's  toiletries  and 
the  photographic  section. 

The  overall  impression  given  is  of  func- 
tional neatness  and  the  planned  and  happy 
linking  of  the  "professional"  pharmacy 
in  the  left-hand  section  with  its  "com- 
mercial" auxiliary  on  the  right. 


1.  The  double-unit  frontage  of  T.  E. 
James'  new  branch  pharmacy  at  5  and 
6,  The  Broadway,  Hockley,  Essex. 

2.  The  left-hand  portion  of  the  new  phar- 
macy, looking  towards  the  dispensary. 
Prominent  on  the  island  unit  in  the  centre 
are  dietetic  foods  and  health  drinks 

3.  One  of  the  two  gangways  linking  the 
"halves"  of  the  shop.  On  the  left  of  the 
picture  is  par*  of  the  central  floor-to- 
ceiling  fixture,  housing  men's  toiletries. 

4.  The  right-hand  "half"  of  the  pharmacy. 
The  whole  of  the  central  fixture  is  seen 
here,  with  the  small  photographic  sec- 
tion on  shelves  in  the  foreground 


3  (above) 
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THE  UFE  AND  DEATH  OF 
A  COUNTRY  PHARMACY 


It  is  a  sad  thing  to  see  a  pharmacy  close. 
It  is  even  sadder  when  it  is  a  country 
business  with  a  long  history  that  has 
"ceased  upon  the  midnight  with  no  pain." 
This  has  happened  recently  at  Amer- 
sham,  Buckinghamshire,  where  the  "Old 
Town  Pharmacy"  in  the  High  Street  has 
been  closed,  if  not  without  pain  certainly 
without  warning,  after  133  years. 

It  was  a  truly  Victorian  pharmacy  and 
opened  its  doors  in  1837,  the  same  year 
the  young  Queen  ascended  the  throne. 
The  original  proprietor  was  a  druggist 
named  Pike  and  for  two  years  his  was  the 
only  dispensary  in  the  town.  But  in  1839 
Broadwater,  the  local  printer  in  the  Mar- 
ket Square,  was  joined  by  Thomas  King, 
himself  a  druggist,  and  Broadwater's  front 
shop  converted  into  another  pharmacy. 

Pike  may  well  have  had  cold  feet,  for 
at  any  rate  his  business  went  up  for  sale 
soon  afterwards.  In  1840  it  was  purchased 
by  Thomas  Henry  Morten,  a  20-year-old 
chemist  born  in  the  town.  If  Pike  really 
disposed  of  the  business  because  of  com- 
petition his  fears  were  unjustified,  for 
Amersham  continued  to  support  both 
pharmacies  for  the  next  130  years. 

Thomas  Morten  seems  to  have  had 
plenty  of  financial  backing  for  his  new 
project,  probably  from  his  many  wealthy 


relatives  in  the  county.  At  all  events  he 
was  able  to  spend  money  on  an  imme- 
diate enlargement  of  the  premises,  building 
new  living  accommodation  at  the  rear  to- 
gether with  warehouses  and  stables  up  the 
lane  towards  the  Baptist  chapel  he  at- 
tended. This  done  he  then  married  Emma, 
his  childhood  sweetheart  two  years  his 
junior,  and  got  down  to  the  serious  busi- 
ness of  earning  his  living  and  raising  a 
family. 

Judging  by  the  census  returns  of  1851 
he  was  diligent  in  both  activities  and  the 
premises  are  shown  as  housing  ten  people 
in  that  year.  These  were  Thomas  and 
Emma,  their  five  children  (all  boys), 
Richard  Dix  the  apprentice  from  North- 
ampton, a  servant  girl  called  Mary  Ranee 
and  the  fifty-year-old  cook  and  nannie, 
Mary  Hoare. 

In  common  with  most  druggists  of  his 
day  Morten  dealt  in  many  products  apart 
from  purely  medicinal  ones.  His  prescrip- 
tion books  and  recipes,  dating  from  1845 
onwards,  show  a  remarkable  diversity  in 
the  range  of  goods  manufactured  on  the 
premises. 

Many  were  astonishingly  complicated, 
like  his  "Composition  for  Rendering  Cloth 
Waterproof"  which  called  for  green  shel- 
lac, a  solution  of  india  rubber,  linseed 
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oil,  white  lead,  gold  litharge  and  soap, 
the  whole  mixed  and  applied  according  to 
a  long  and  involved  series  of  instructions. 

Thomas  knew  the  value  of  "own  name" 
lines  and  one  of  his  most  successful  was 
"Morten's  Black  Ink."  This  included  28 
gallons  stale  beer,  an  item  no  doubt 
readily  available  from  the  Kings  Arms 
next  door.  During  the  years  that  followed 
both  prescription  books  and  recipes  in- 
creased and  Thomas  must  have  been  a 
very  busy  man.  Even  so,  he  was  able  to 
build  up  both  an  agricultural  and  a  horti- 
cultural business,  and  give  free  advice  on 
a  variety  of  topics. 

In  a  recipe  book  of  1856  we  find,  be- 
tween a  recipe  for  elderberry  wine  and  a 
formula  for  "urine  balls,"  comprehensive 
instructions  for  growing  strawberries  from 
pots.  The  book  also  includes  "Morten's 
Patent  Floor  Polish"  and  a  formula  for 
"Pomade  Divine."  But,  despite  the  variety 
of  goods  sold,  it  was  the  pharmaceutical 
side  of  the  business  that  was  nearest  his 
heart.  The  recipes  cater  for  every  illness 
and  condition,  from  the  slightly  ghoulish- 
sounding  "Infant  Preservative"  to  the  re- 
assuring "Gout  Cordial." 

The  mixtures  for  children,  in  particu- 
lar, contain  hair-raising  amounts  of  calo- 
mel, arsenic,  laudanum  and  other  toxic 
substances  which,  if  they  did  not  cure, 
almost  certainly  might  have  killed. 

Though,  throughout  his  life.  Morten 
was  on  good  terms  with  Tom  King  in 
the  Market  Square  pharmacy,  he  never 
forgot  he  was  in  competition.  There  is  an 
amusing  illustration  of  this  in  a  book 
devoted  chiefly  to  children's  cough  speci- 
fics. After  describing  the  method  for  mak- 
ing one  such  nostrum  Morten  has  written 
a  large  "NB"  followed  by  the  significant 
statement  "King  puts  no  sugar  in  his 
blackcurrant  paste." 

Morten  conducted  the  business  for  near- 
ly forty  years,  after  which  it  changed 
hands  three  times  before  being  acquired 
by  Albert  Haddon  ("chemist  by  examina- 
tion") in  1892. 

Like  his  predecessors  Albert  Haddon 
by  no  means  confined  his  activities  to 
selling  pharmaceuticals  and  patent  medi- 
cines. A  photograph  of  the  shop  taken 
soon  after  he  bought  it  shows  the  white- 
painted  wall  above  the  facia  listing  a 
fantastic  range  of  commodities  available. 
This  includes  such  diverse  items  as  artists' 
materials,  potted  meat  and  prayer-books 
and  continues  on  through  Lipton's  teas, 
surgical  appliances,  cigars  and  bibles! 

On  the  death  of  Albert  Haddon  the 
business  passed  on  to  his  son,  Mr  Lawrie 
Haddon,  until  sold  in  1966.  By  then  it  had 
been  in  the  family  for  74  years,  and  as 
"Haddons"  was  known  to  generations  of 
Amersham  folk.  Until  its  closure  in  April 
"Haddons"  was  one  of  the  few  pharmacies 
to  have  both  a  tobacco  licence  and  a  full 
off-licence  for  the  sale  of  wines  and  spirits, 
though  optimists  who  tried  to  obtain  their 
Scotch  or  gin  on  the  National  Health 
were  doomed  to  disappointment. 

In  1966  the  business  was  purchased  by 
Mrs  E.  Lucas-Smith  FPS,  who  has  another 
pharmacy  at  Langley,  near  Slough.  Today 
it  is  closed,  just  one  of  the  400  phar- 
macies that  are  likely  to  put  up  their  shut- 
ters during  1970  if  recent  trends  continue. 
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360  visibility 
and  it  turns 
round  freely 
to  give 
maximum 
exposure 


Finished  in 
rustless 
epoxy  varnish 
to  make  it 
really 

hardwearing 


The  Rotary 
Sales 

Spacemaker 
is  on  castors 
so  you  can 
move  it 
easily 


SHOWS  MORE -SELLS  MORE -EARNS  MORE 


•  65   PRODUCT  FACINGS 

•  CAPACITY  -  OVER  1/2  TON 

•  ROTARY  AND  MOBILE 

•  WITH  WIRE  BASKETS  - 
WOOD  SHELVES  -  OR  HOOKS 

•  SHELVES  ADJUSTABLE  TO 
SUIT  YOUR  REQUIREMENTS 

•  33"  DIAMETER  -  63"  HEIGHT 

•  ASSEMBLED  IN  10-15  MINUTES 


To:   SALES    ACHIEVEMENT  LTD 

OXFORD  AVE.  SLOUGH  BUCKS 
TEL:  SLOUGH  28551    TELEX:  84588 

Please  send  me  full  details  of  Rotary  Spacemaker 


NAME  

ADDRESS 

TRADE  


TEL 


CD. 
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CANNON  ROYAL  SCOT 
(Large)  Tartans  in  soft 
rayon  moulded  on  bottle 
16/- 


CANNON  888  (Large) 
Knitted  rayon  cover 
moulded  on  bottle  -16/- 


r-v 


ii 


mm 


CANNON  SUPERB 
(Extra  Large) 
Soft  ribbed.  Fitted 
stopper  retainer  and 
spare  washer  -11/- 


1 


CANNON  555  (Standard) 
Soft  ribbed  both  sides. 
Fitted  spare  washer  -  9/- 


:0 


CANNON  BABYSAFE 
(Size  2)  Soft  ribbed  on 
both  sides  -  8/9 


CANNON  666  (Large) 
Soft  ribbed  both  sides. 
Fitted  spare  washer  -  9/9 


CANNON  222  (Large) 
Extra  smooth  surfaces. 
Fitted  spare  washer  -  9,'- 


CANNON  VELVETEX 
(Extra  Large) 
Soft  texture  ribbing. 
Fitted  stopper  retainer 
and  spare  washer  -  12/- 


CANNON  333  (Large) 
Soft  ribbed  one  side  only. 
Fitted  spare  washer  -  9/6 


CANNON  444  (Standard) 
Soft  ribbed  one  side  only. 
Fitted  spare  washer  -  8/9 


CANNON  FLEUR  DE  LIS 
(Extra  Large) 
Luxury  bottle  with 
single  handle.  Fitted 
spare  washer  -  12,  6 


CANNON  RADIATOR 
(Extra  Large) 
Luxury  bottle  with  two 
handles.  Fitted  spare 
washer  -  12/6 

dm 


CANNON  999  (Large)  CANNON  DOLPHIN 

Ribbed  both  sides.  (Large) 

Fitted  spare  washer  -  9/3     Fitted  spare  washer -9/- 


CANNON  111  (Standard) 
Fitted  spare  washer  -  8/6 


CANNON  NOAHS  ARK 
SERIES  Cat,  Dog,  Bear 
and  Rabbit  - 14/- 


Seventeen  warming  ways 
with  cool  customers. 

Cannon  offer  this  exciting  range  of  hot  water 
bottles  exclusively  for  the  retail  chemist.  Plenty  of 
choice  of  prices  and  colours.  No  choice  about  the 
quality. . .  as  you  would  expect  from  Britain's  largest  exporter 
of  Hot  Water  Bottles  and  the  makers  of  Cannon 
Baby  Products.  Order  from  your  wholesaler. 


CANNON  BABY 
(Cot  size)  Pink  and 
pastel  blue  -  7/6 


Cannon  Rubber  Manufacturers  Ltd.,  Ashley  Road,  Tottenham,  London.  N.17. 
Telephone:  01-808  6261.  Telex:  261906  (Cannoruba  Ldn). 


All  prices  are  recommended  retail  selling  prices 
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TRADE  MARKS 


Applications  advertised  before  registration 
'Trade  Marks  Journal'  May  20 
No.  4786 

Magic  Box  by  Velouty,  B94 1.728,  by  Dixor  Ltd, 
London  SW  14.  For  perfumes  and  non-medicated 
toilet  preparations,  toilet  articles;  cosmetic  pre- 
parations, depilatory  preparations,  preparations  for 
for  the  hair;  dentifrices  and  soaps  (3) 
Ram  am-  Bourjois  (device),  949,675,  by  Bourjois 
Ltd,  Croydon,  Surrey.  For  perfumed  soaps,  per- 
fumes and  perfumed  non-medicated  toilet  prepar- 
ations, cosmetics,  hair  lotions  and  dentifrices  (3) 
Flit  (device),  944.724,  by  Standard  Oil  Co.,  Flem- 
ington,  New  Jersey,  USA.  For  pharmaceutical, 
veterinary  and  sanitary  substances;  materials  pre- 
pared for  bandaging;  disinfectants;  preparations 
for  killing  weeds  and  destroying  vermin;  pesti- 
cides, fungicides,  insecticides,  bactericides,  algae- 
cides;  acaricides,  nematocides;  deodorants; 
germicides,  and  insect-destroying  materials  in  the 
form  of  cards,  paper  and  the  like  (5) 
Laxoberan,  947,387,  by  C.  H.  Boehringer  Sohn, 
Ingelheim  am  Rhein,  Germany.  For  laxatives;  and 
pharmaceutical  products  and  preparations,  all  for 
use  in  relaxing  muscular  tension  (5) 
Propax,  951.796,  by  Smith  &  Nephew-Southalls 
Ltd,  Welwyn  Garden  City,  Herts.  For  bandages; 
materials  prepared  for  banadaging,  medical  and 
surgical  plasters  and  surgical  dressings  (5) 

'Trade  Marks  Journal'  May  28 
No.  4787 

Samnia,  933,807,  by  Coriolanus  AG,  Binningen, 
Switzerland.  For  preparations  for  the  hair  (3) 
Handsan,    B934.081,    by   Inka    Cosmetic  GmbH, 
Hannover,  Germany.  For  non-medicated  toilet  pre- 
parations for  the  hands  (3) 

Perfumance,  B936.938,  by  Parfums  Balenciaga, 
Courbevoie,  Hauts  de  Seine,  France.  For  per- 
fumes; non-medicated  toilet  preparations,  toilet 
articles,  soaps,  cosmetics,  eau  de  Cologne,  toilet 
waters,  and  essential  oils,  all  being  perfumed  (3) 
Zizz  Pink,  937.481,  by  Studio  Cosmetics  Ltd, 
Havant,  Hants.  For  perfumes,  non-medicated  toilet 
preparations,  cosmetic  preparations,  dentifrices, 
depilatory  preparations,  toilet  articles,  and  essential 
oils  (3) 

Linco,  B938.793,  by  International  Laboratories 
Ltd,  Sunbury-on-Thames,  Middlesex.  For  perfumes, 
non-medicated  toilet  preparations,  shampoos,  pre- 
parations for  the  hair,  and  dentifrices  (3) 
Sweet  Scene,  946.271,  by  Grosvenor  Perfumery  Co 
Ltd,  Croydon,  Surrey.  For  perfumes,  toilet  pre- 
parations (not  medicated),  and  cosmetics;  oils  for 
toilet  purposes;  soaps  (3) 

Candeur,  931.161,  by  Rexall  Europe,  Paris,  France. 
For  medicated  preparations  for  treatment  of  the 
scalp  and  the  skin;  and  chemical  products  for 
hygiene  (5) 

Tego,  935,405,  by  Th.  Goldschmidt  AG.  Essen. 
Germany.  For  biocidal  preparations  for  pharmaceu- 
tical and  veterinary  use,  and  disinfectants  (5) 
Zoin,  937,738.  by  CIBA  Ltd.  Basle,  Switzerland. 
For  pharmaceutical  preparations  and  substances, 
all  for  veterinary  use  (5) 

Dakuride,  938,278,  by  Organon  Laboratories  Ltd, 
Morden,  Surrey.  For  medicines  and  pharmaceu- 
tical preparations  for  human  and  veterinary  use 
(5) 

Rebane,  939.559.  by  L'Oreal.  Paris,  France.  For 
medicated  preparations  for  the  skin  (5) 
Aulin,  942,658,  by  Boehringer  Mannheim  GmbH, 
Mannheim.  Germany.  For  pharmaceutical  pre- 
parations, but  not  including  pharmaceutical  pre- 
parations for  application  to  the  skin  (5) 

Onyx,  946,603,  by  Lentheric  Ltd,  London  Wl.  For 
deodorants  for  personal  use  (5) 

Elawox,  950,121,  by  Veb  Leii  Ziger  Arzneimittel- 
werk,  Leipzig,  Germany.  For  pharmaceutical  pre- 
parations and  substances  for  human  use;  disin- 
fectants (5) 

'Trade  Marks  Journal'  June  3 
No.  4788 

Directionale,  936.429,  by  Elizabeth  Arden  Ltd. 
London  W  1.  For  lotions,  creams,  gels,  powders, 
salves  and  oils,  all  being  non-medicated  toilet  pre- 
parations; depilatory  preparations,  preparations  for 


the  hair,  textile  wads  impregnated  with  perfumed 
soap,  bath  preparations  (not  medicated,  for  toilet 
use)  false  eyelashes  being  toilet  articles;  dentifrices, 
soap,  preparations  for  application  to  the  skin  to 
facilitate  shaving,  toilet  waters,  perfumes,  eau 
de  Cologne,  cosmetics,  perfumed  sachets;  and 
essential  oils  for  use  in  the  manufacture  of  per- 
fumery (3) 

Joss,  B940,209,  by  Goya  Ltd,  London  W  1.  For 
perfumes,  non-medicated  toilet  preparations,  cos- 
metic preparations,  dentifrices,  depilatory  prepara- 
tions, toilet  articles,  sachets  for  use  in  waving  the 
hair,  shampoos,  soaps  (3) 

Santosha,  941,247,  by  Holiday  Magic  (Great 
Britain)  Ltd,  Watford,  Herts.  For  perfumes,  and 
perfumed  non-medicated  toilet  preparations,  cos- 
metic preparations  and  toilet  soap  (3) 
Wigleem,  B941.581,  by  Wig  Artists  Ltd,  Reigate, 
Surrey.  For  preparations  for  cleaning  and  condi- 
tioning wigs  (3) 

Atkinsons  Appel,  943  856,  by  J  &  E  Atkinson 
Ltd,  London  W  1.  For  soaps,  perfumes,  non- 
medicated  toilet  preparations,  cosmetics,  prepara- 
tions for  the  hair  and  dentifrices  (3) 
Divaref,  944.568,  by  Divapharma  AG,  Zurich, 
Switzerland.  For  non-medicated  toilet  preparations, 
cosmetic  preparations,  soaps,  perfumes,  eau  de 
Cologne,  dentifrices,  preparations  for  cleaning 
artificial  teeth,  preparations  for  the  hair  and 
toilet  articles  (3) 

Resplenda,  945,102,  by  Dart  Industries  Inc,  Los 
Angeles,  California,  USA.  For  perfumes,  essential 
oils,  cosmetics,  non-medicated  toilet  preparations, 
bath  preparations  (non-medicated  and  for  toilet 
use);  soaps;  preparations  for  the  hair;  and  denti- 
frices (3) 

Centaur,  945,977,  by  Lentheric  Ltd,  London  W  1. 
For  perfumes,  non-medicated  toilet  preparations, 
cosmetic  preparations,  dentifrices,  depilatory  pre- 
parations, toilet  articles,  sachets  for  use  in  waving 
the  hair,  shampoos,  soaps  and  esential  oils  (3) 
Estephan,  946,997.  by  Anglo  Swiss  Cosmetics  Ltd, 
London  W1H  5FA.  For  cosmetic  preparations  in 
the  form  of  creams  and  lotions,  all  for  use  on 
the  face  and  body  (3) 

Ultrachexit,  939.699-700,  by  British-American 
Tobacco  Co  Ltd,  London  SW  I.  For  perfumes, 
non-medicated  toilet  preparations,  cosmetic  pre- 
parations, dentifrices,  depilatory  preparations, 
toilet  articles,  sachets  for  use  in  waving  the  hair, 
shampoos,  soaps  and  essential  oils;  but  not  in- 
cluding sun-tanning  preparations  (3)  and  for 
deodorants  (5) 

Cytembena,  947,150-51,  by  Spofa,  Spojene  Pod- 
niky  pro  Zdravotnickou  Vyrobu,  Zizkov,  Czecho- 
slovakia. For  soaps;  detergents  (not  for  use  in 
industrial  or  manufacturing  processes)  (3)  and  for 
pharmaceutical  and  medical  preparations,  all  for 
human  and  veterinary  use;  organo-therapeutic  pre- 
parations; vaccines,  sera  and  blood  preparations, 
all  for  use  in  pharmacy;  chemical  preparations  for 
use  in  medicine  and  in  hygiene;  bactericides,  fungi- 
cides, insecticides,  pesticides  and  herbicides;  disin- 
fectants; dental  preparations;  plasters,  strapping, 
bandages  and  dressing,  all  for  medical  and  surgical 
use;  dietetic  preparations  (5) 

Vegasol,  935,139.  by  Warner-Lambert  Pharmaceuti- 
cal Co,  Morris  Plains.  New  Jersey,  USA.  For 
analgesic  preparations  for  oral  administration  (5) 
Brevulon,  938,277,  by  Organon  Laboratories  Ltd, 
Morden,  Surrey.  For  medicines  and  pharmaceuti- 
cal preparations  for  human  and  veterinary  use  (5) 
Galenpen-V,  942.206,  by  Galen  Ltd,  Portadown, 
N. Ireland  For  pharmaceutical  preparations  and 
substances  (5) 

Dexafort,  944,597,  by  Intervet  Laboratories  Ltd. 
Morden,  Surrey.  For  hormone  preparations  for 
veterinary  use  (5) 

Flit  (device).  944,723.  by  Standard  Oil  Co., 
Flemington,  New  Jersev,  USA.  For  pharmaceuti- 
cal, veterinary  and  sanitary  substances;  materials 
prepared  for  bandaging;  disinfectants;  prepara- 
tions for  killing  weeds  and  destroying  vermin; 
pesticides,  fungicides,  insecticides.  bactericides, 
algaecides,  acaricides,  nematocides:  deodorants: 
germicides;  and  insect-destroying  materials  in  the 
form  of  cards,  paper  and  the  like  (5) 
Dreaniflower.  945,539,  by  Chesebrough-Ponds  Ltd, 
London  NW  10.  For  pharmaceutical  preparations 
and  substances,  and  deodorants,  all  being  goods 
for  sale  in  the  United  Kingdom  and  for  export 
to  the  Republic  of  Ireland  and  the  Channel 
Islands  (5) 

Atkinsons  a  Toi,  946,706.  by  J.  &  E.  Atkinson 
Ltd,  London  W  1.  For  deodorants  and  anti-pers- 
pirants  (5) 


COMING  HUNTS 

Wednesday  June  24 

Croydon    Branch,     Pharmaceutical  Society, 

Steak  House,  George  Street,  Croydon,  at 
2  pm.  Visit  to  Hever  Castle,  near  Eden- 
bridge,  Kent. 

Federation  of  South-eastern  Pharmacists.  Firle 
Place,  near  Lewes,  Sussex,  at  7  pm.  Summer 
outing. 

Thursday  June  25 

Leicester  and  Leicestershire  Branch,  Pharma- 
ceutical Society,  car  park,  WcMord  Road, 
Leicester,  at  6.45  pm.  Treasure  hunt. 

Sunday  June  28 

Cambridge  Area,  National  Pharmaceutical 
Union,  University  Arms  Hotel,  Cambridge, 
at  12.30  pm.  Area  meeting;  principal  speakers, 
Mr  G.  T.  M.  David,  chairman,  Central  NHS 
(Chemist  Contractors)  Committee,  and  Mr  H. 
B.  Coulson,  treasurer,  NPU. 

Advance  information 

Labex  International,  Earls  Court,  London 
SW  5,  March  29  to  April  2,  1971. 

INFORMATION  FOR 
MANUFACTURERS 

Range  of  mixers  described 

A  new  brochure,  '  The  How  and  Why  of 
Premier  Mixers"  issued  by  Premier 
Colloid  Mills  Ltd.,  Hersham  Trading 
Estate,  Walton-on-Thames,  Surrey,  gives 
descriptions  and  specifications  of  the 
Premier  portable  and  top-entry  range  of 
mixers  and  ancillary  equipment.  Chemical 
Engineering  Premier  Ltd5  an  associated 
company  trading  from  the  same  address 
have  put  out  a  brochure  entitled  Premier 
Processing  Plant,  which  gives  details  of 
the  company's  range  of  Contramix  and 
Anchormix  self-contained  processing  units. 
The  brochures  are  available  on  request  to 
the  appropriate  company. 

Mass  spectrometry  service 

Edwards  High  Vacuum  International  Ltd 
is  offering  a  service  for  mass  spectrometric 
analysis  of  pure  and  mixed  samples  with 
molecular  weights  up  to  1,000  atomic 
mass  units.  The  service  includes  gas 
chromatography /mass  spectrometry,  mass 
spectrometry,  degassing  and  permeability 
studies.  Cost  is  £20  per  hour  plus  £1  per 
spectrum;  thus  analysis  of  six  components 
requiring  15  minutes  process  time  would 
cost  £5  +  6  x  £1  =  £11  total. 

Minimum  acceptable  sample  size  is 
1  mg  and  relevant  information  on  the 
material,  for  instance,  suitable  conditions 
for  chromatography  and  chromatogram. 
should  be  supplied. 

The  service  will  provide  appropriate 
low  resolution  mass  spectra  of  all  eluents 
from  the  chromatograph  (quantities  per- 
mitting) and  mass  spectra  will  be  marked 
in  mass  numbers  at  useful  points. 
Edwards'  staff  will  advise  on  interpreta- 
tion on  request,  but  in  some  circum- 
stances a  separate  charge  may  be  made. 
Further  information  from  the  Central 
Research  Laboratory.  Edwards  High 
Vacuum  International,  Manor  Royal. 
Crawley,  Sussex. 
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MARKET  NEWS 

Chinese  cumin  back 
on  market 

London,  June  16.  Chinese  cumin  seed  re- 
turned to  the  market  this  week  after  be- 
ing scarce  for  some  time.  Offers  were 
being  made  for  July  shipment  at  195s  per 
metric  ton.  Chinese  fennel,  on  the  other 
hand,  was  unavailable  and  hand-picked 
Alexandrian  senna  pods  are  to  all  intents 
and  purposes  unobtainable. 

Some  consignments  of  the  preferred 
"round"  buchu  have  arrived  heavily  adul- 
terated and  in  consequence  the  spot  price 
of  genuine  rounds  was  advanced  by  Is 
to  36s  per  lb.  A  lack  of  offers  of  Peru 
balsam  caused  a  firming  of  the  price  to 
18s  per  lb. 

The  new  crop  of  white  squill  is  being 
quoted  at  260s  per  cwt  for  August  to 
September  shipment. 

Few  price  changes  took  place  in  essen- 
tial oils,  although  bois  de  rose  and  clove 
both  eased  somewhat. 

Pharmaceutical  chemicals 

Acetic  acid:  (12-ton  lots  in  bulk  per  ton),  BPC 
glacial  £85;  98-100  per  cent;  £87,  80  per  cent 
grades;  technical  £68;  pure  £74. 
Ammonium  acetate:  Kegs  (50  kg)  BPC  1  949  7s  3d 
kg;  solution  (200  kg  drums)  strong,  2s  3Jd  kg. 
Ammonium  bicarbonate:  (per  lb  in  1 -ton  lots) 
BP  powder  9d.  carbonate  lump  1  s  3d  ;  powder  1  s. 
Ammonium  chloride:  50-kg  pure  2s  5Jd  kg. 
Amylobarbitone :    71s    1 0d    kg   tor   5-kg  lots; 
sodium  83s. 

Barbitone:  50-kg  lots  52s  kg;  sodium  52s. 
Benzoic  acid:  50-kg  kegs,  6s  5d  kg;  sodium  salt 
6s  4d. 

Bismuth  salts:  per  kg. 


Quantity  (kg) 

under  50 

50 

250 

s  d 

s  d 

s  d 

carbonate 

164  3 

161  0 

160  0 

salicylate 

127  7 

124  0 

subgallate 

127  7 

124  0 

subnitrate 

147  7 

144  0 

143  0 

Borax  :  BP  grades,  1 ,000-kg  in  paper  bags  delivered  ; 
granular  £65,  crystals  £71  ;  powder  £70;  extra  fine 
powder  £72;  anhydrous  £75;  pentahydrate  £65. 
Boric  acid:  BP  grade  per  1,000-kg;  granular  £89; 
crystals  £106;  powder  £97;  extra-fine  powder 
£99  in  paper  bags,  carriage  paid.  Technical  is  £1  2  per 
1,000  kg  less  than  BP  grades. 


Butabarbital :  5-kg  1 1 2s  7d  kg  ;  sodium  1 25s. 
Butobarbitone:  93s  7d  kg  for  5-kg  lots. 
Chloral  hydrate:  50-kg  lots  14s  kg. 
Chlorophenesin :  50-kg  lots  72s  6d  kg. 
Citrates:    (Per  kg  for  250-kg   lots)  Potassium 
6s  5d;  Sodium:  6s.  Iron  and  ammonium,  BP 
granular  1 1  s  5d  ;  scales  1 4s  5d. 

Citric  acid:  BP  granular  (single  deliveries  per  1,000 
kg  in  lined  bags),  50-kg  £276;  250-kg  £268;  1,000- 
kg  £258.  Premiums;  anhydrous  £18;  powder  £10; 
crystals  £1  5  per  1 ,000  kg. 

Cocaine:  35-oz  lots  hydrochloride  115s  per  oz; 
alkaloid  1  26s  oz.  Subject  to  D.D.A. 
Cyclobarbitone:  5-kg  lots  80s  kg;  calcium  80s. 
Gallic  acid  :  BP  250-kg  lots,  27s  kg. 
Glycerophosphoric  acid  :  20  per  cent  12s  (in  50-kg 
lots). 

Guaiacol  salicylate:  28s  kg  for  250-kg  lots. 
Methadone   hydrochloride:   Subject  to  D.D.A. 
regulations  2s  6d  per  g  for  100-g  lots. 
Methylphenobarbitone:    BPC   78s   per   kg  for 

under  25-kg  lots. 

Narcotine:  Alkaloid  and  hydrochloride  £13  kg  for 

25  kg. 

Oleic  acid  :  BP  is  £210  ton  delivered. 
Opiates:  (per  kg)  subject  to  D.D.A.  Regulations. 


1  kg 
and  over 

Under 
1  kg 

Codeine 

£ 

s 

£  s 

alkaloid   

122 

1 

128  3 

105 

16 

111  2 

phosphate   

93 

0 

97  13 

sulphate   

105 

16 

111  3 

Morphine 

acetate   

111 

5 

116  16 

alkaloid   

136 

7 

143  14 

hydrochloride   

112 

7 

117  19 

sulphate   

112 

7 

117  19 

tartrate   

133 

12 

140  6 

Ethylmorphine 

alkaloid   

140 

2 

147  2 

hydrochloride   

120 

17 

126  18 

Oiamorphine 

alkaloid   

133 

14 

140  8 

hydrochloride   

121 

19 

128  1 

Pentobarbitone:  5-kg  lots  95s  3d  for  acid  and 
1  01  s  for  sodium. 

Pethidine    hydrochloride:    Subject    to  D.D.A 
regulations  100-g  lots  are  595s  kg. 
Phenyl  salicylate:  21s  2d  kg  for  250-kg  lots. 
Phemitone:  25-kg  lots  78s  7d  kg. 
Phenobarbitone  :  50-kg  lots  66s  per  kg  ;  sodium  76s. 
Pholcodine :  8-oz  lots  91  s  6d  per  oz  (3,227s  per  kg) 
Phosphoric  acid:  BP  (s.g.  1  750) ;  1 0-drum  lots 
38  1  6  d  per  kg;  54-kg  lots  in  bottles  6s  2d  per  kg 
Potash  sulphurated:  BPC  1959,  8s  10d  kg  in 
50-kg  drums. 

Potassium  acetate:  (Per  lb)  1 -cwt  lots  3s;  5-cwt 
2s  8d  :  10-cwt  2s  6d. 

Potassium  acid  tartrate:  BPC  £356  per  1,000  kg. 
Potassium  bicarbonate:  BP  powder  110s  cwt 
in  1  -4  cwt  lots ;  1 05s  cwt  for  5-cwt  and  over. 
Potassium  carbonate:  50-kg  kegs  6s  7d  per  kg. 
Potassium  chloride:  Pure  50-kg  sacks,  3s  7Jd  per 
kg. 

Potassium  gluconate:  BPC,  1 -ton  lots  14s  lb. 
Potassium  hydroxide :  (Per  kg).  Pellets,  BP  9s  6d  ; 


sticks,  i-kg  in  bottles  30s  10d;  technical  flake 
4s  5Jd. 

Potassium  permanganate:  BP  in  1-cwt  lots 
2s  0|d  per  lb.  technical  218s  7d  per  cwt;  1 -ton  lots 
217s  cwt. 

Potassium  phosphate:  BPC  1949,  50-kg  kegs  of 
powder  9s  kg;  granular  9s  6d. 
Potassium  sulphate:  BPC  '49  1s  2d  lb. 
Quinalbarbitone :  Sodium  and  acid  are  103s  per  kg 
for  25-kg  lots. 

Salicylic  acid:  250-kg  7s  3d  kg. 

Sodium  salicylate:  9s  1  id  kg  for  1,000-kg  lots. 

Tannic  acid:  (fluffy  (250  kg)  14s9dkg. 

Crude  drugs* 

Balsams:  (Per  lb)  Canada:  33s;  prompt  shipment 
32s  6d,  cif.  Copaiba:  BPC  11s  6d  spot.  Peru:  18s 
spot  1  7s  cif.  Tolu  :  BP  1 4s  genuine  as  imported  41  s 
6d,  cif.  Belladonna:  Leaves  3s  3d  lb  spot,  3s  1d,  cif; 
herb  2s  spot,  1  s  1  Od,  cif ;  root  1  s  1  Od  spot ;  1  s  9d,  cif'. 
Benzoin:  Spot  £37  to  £48  per  cwt  as  to  quality 
Buchu  (round)  36s  spot,  33s  6d,  cif. 
Cinnamon:  Seychelles  bark  260s  cwt;  240s  cif 
Ceylon  quills  (cif)  four  O's  8s  lb,  two  O's  6s  6d; 
seconds  5s  1d,  quillings  4s. 

Ginger  (cwt)  Nigerian  peeled  575s  spot ;  575s,  cif. 
quoted;  split  375s  spot;  350s  cif.  Jamaican  not 
quoted.  Cochin  unquoted  on  the  spot,  660s  cif. 
Sierra  Leone  600s  spot,  610-620s  cif. 
Ipecacuanha:  Matto  Grosso  65s  lb  spot.  Costa 
Rican,  for  shipment  66s  lb  cif. 
Jalap:  Mexican  15%  8s  lb,  cif. 
Kola  nuts:  Jamaican  1s  4d  lb  spot;  West  African 
hard  10d  spot,  9d  cif. 
Lemon  peel :  3s  3d  spot,  3s  1  d,  cif. 
Lycopodium  :  Indian  67s  6d  lb  spot.  65s  cif. 
Menthol:  (lb)  Chinese  60s  spot;  59s,  cif;  Brazilian 
36s,  spot,  35s,  cif. 

Nutmegs:  (Per  lb,  cif).  Grenada  80's  5s  8d ;  1 1 0's 
5s  5d ;  assorted  5s;  defectives  4s  5d. 
Pepper:  Sarawak  white  4s  spot;  black  3s  1  Jd  spot. 
Quillaia:  Spot  350s  cwt;  325s  cif. 
Seeds:  (Per  cwt)  Anise:  Star,  170s,  Spanish  green 
245s  spot.  Caraway:  Dutch  172s  6d  spot.  Celery: 
Spot  1250s  Indian,  new  crop  July-August  420s,  cif. 
Coriander:  Moroccan  90s  spot,  new  crop  for  June- 
July  shipment  80s,  cif.  Cumin :  Syrian  for  June-July 
shipment  230s  cif.  Chinese  for  July  shipment  1953 
(per  metric  ton).  Dill:  Chinese  125s  dtuy  paid. 
Fennel:  Chinese  None  available.  Fenugreek:  ship- 
ment 58s,  cif.  Mustard:  English  37s  6d-90s  as  to 
quality. 

Senega:  Canadian  26s  9d ;  shipment  26s,  cif.  lb, 
Japanese  20s  in  bond;  18s,  cif. 
Senna:  (lb)  Tinnevelly:  No.  3  f.a.q.  leaves  1s  4d; 
pods;  hand  picked  2s  2d;  manufacturing  1s  8d 
Alexandria  hand-picked  pods  almost  unobtainable 
Turmeric:  Madras  finger  275s  cwt;  for  prompt 
shipment  220s,  cif. 

Essential  and  expressed  oils* 

Bois  de  rose:  Brazilian  39s  kg  spot;  37s,  cif. 
Clove :  lb  Madagascar  leaf  1 1  s  3d  in  bond  ;  1 1  s  1  Jd 
cif.  English  distilled  £1  6  kg. 
Sage :  Spanish  1  7s  6d  per  lb. 

*Prices  obtained  by  importers  or  manufacturers  ex 
warehouse  for  bulk  quantities. 


ANDRE  PHILIPPE  LTD.,  7I-7IB  GOWAN  AVENUE,  FULHAM,  LONDON  SW6 


Tel:  736  2194/2397 


[  Absolute  Alcohol  J 


FULLY-FASHIONED  BABY  PANTS 


Packed  in  eye-catching  cellophane-pack  or  colourful  display-box.  Elastic 
or  taped  legs.  White,  Pink,  blue,  yellow.  Small,  medium,  large,  extra- 
large.  Samples  and  price-List.  QUANTITY  QUOTATIONS.     (Mfr'd.  by) 

A.  &  H.  HEYMAN  ■  horndon  avenue  if 

AYCLIFFE  INDUSTRIAL  ESTATE,  Co.  DURHAM  3307" 


James  Burrough  Limited 

Fine  Alcohols  Division 

60  Montford  Place  London  SE11 
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Why  you  can't 
compare 

Sister  Lauras 

with  any  'other'  baby  food 

Firstly  because  it's  extra  generous  with  its  profit  margin  .  .  . 

Secondly  because  it's  an  'additive'  food  which  supplements 
the  proprietary  foods  (you  already  sell)  or  dried/fresh  milk 
baby  already  receives  .  .  . 

Thirdly  it  was  created  to  satisfy  the  needs  of  'difficult'  babies — 
meaning  the  restless,  fretful  babies  who  are  obviously  not  being 
satisfied  with  their  normal  diet  and  are  consistently  letting  their 
mothers  know  about  it! 


When  Mothers  of  cliff icult' babies  seek 
your  advice  

suggest  Sister  Lauras — the  simple  cereal  content  is  purposely 
NOT  fortified  with  added  minerals  or  vitamins  therefore  it  can 
be  given  with  other'  foods,  (this  could  give  you  even  more 
profit')  A  simple,  honest  food  that  encourages  healthy  babies, 
quiet  nights,  happy  days  From  all  wholesale  chemists. 


foo< 
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sold  only  through  chemists 

Sister  Lauras  food  for  babies 

Manufactured  since  1920  bv  Sister  Lauras  Infant  &  Invalid  Food  Co.  ltd.. 
■  ishopbriggs.  Glasgow 

Distributing  agents  for  the  Republic  of  Ireland    May  Roberts  (Ireland)  Ltd 


Granose  the  fast  selling 
Starch  Reduced  Rolls 

Granose  Starch  Reduced  Rolls  are 
the  delicious  aid  to  slimming  and 
calorie  controlled  diets. 

Our  special  airtight  pack  keeps 
Granose  Rolls  always  crisp  and 
appetising.  Persuades  your  customers 
to  return  for  more. 

See  you  have GranoseRol  Is  in  stock. 
Generous  trade  discounts— order  today. 
Granose— Britain's  Leading  Health  Foods 

Granose  Foods  Limited,  Watford 
Hertfordshire.  Tel :  Garston  72281 


Speedy 
Efficient 
Reliable 
Versatile 
Individual 

Customer  orientated 
Expert  attention 
to  all  your  aerosol 

manufacture  problems 


this  is 
the  way 
we 
spell 
SERVICE 


TRY  US  AND  SEE! 

('PHONE  WOLVERHAMPTON  25657/8) 

MIDLAND  AEROSOLS  LTD.,  Great  Brickkiln  Street,  Wolverhampton 


962— Chemist  &  Druggist    June  20,  1970 


OUEEM 

Non  Irritant 
BEAUTY  PRODUCTS 

THE  SAFETY  FACTOR  IN 
EVERYDAY  MAKE-UP 

Prescribed  by  the  Medical  Authorities 
for  over  20  years  as  the  pure  and  safe 
cosmetic  for  sensitive  skins 

Proprietors:- 

BOUTALLS  CHEMISTS  LTD., 

60  Lambs  Conduit  St.,  London,  W.C.I 

Agency  Distribution:- 
PEARMOSS  LTD., 

53  Great  Marlborough  St.,  W.I. 
Telephone:  01-437  3I02 


PLASTIC  MEDICINE  SPOON 


Immediate  Delivery;   Low  Prices;   Nigh  Quality. 
Heavy  investment  in  high  volume  capacity  equipment 
enables  us  to  sell  at  low  prices  and  offer  off-the-shelf 
delivery.  Spoons  are  made  to  official  B.S.S.  No.  3221/4. 

ASHW00D  TIMBER  &  PLASTICS  LIMITED. 

Plyfa  House,  Leven  Road,London  E.14.Tel:  01-987  6461/6343 


Do  not 
disappoint 
your  customers 

— stock  and  display 

CUkit 


Powders  and  tablets  for  the  safe  and 
speedy  relief  of  headaches,  colds, 
chills,  rheumatic  and  nerve  pains. 

EX  ALL  LEADING  WHOLESALE  HOUSES. 


aronde 


WILL  TURN  THE 

HEADS  OF  11,000,000  WOMEN 
TOWARDS  YOUR  BEAUTY  COUNTER 


Aronde  is  launching  a  terrific  new 
advertising  campaign  boosting  their 
wonderful  range  of  cosmetics  and 
toiletries — and  your  profits! 
Aronde's  fantastic  T.V.  Film  will  be 
shown  on  Southern  Television  for 
nearly  5  months!  29  spots  which  will 
boost  Aronde's  already  unbeatable 
reputation  and  bring  millions  of 
women     flocking     to    your  beauty 


counter.  With  2  spots  a  night  for 
che  first  two  Sundays,  and  Saturdays 
and  Sundays  after  that! 
And  there's  large  scale  press 
advertising  too!  In  eight  of  Britain's 
most  popular  magazines  —  Honey, 
Hers,  19,  Petticoat,  Mirabelle,  Rave, 
Fabulous  208,  and  Valentine!  And  in 
Nova     big     bright     colour  space. 


Which  all  together  will  arrest  the 
attention  of  some  eleven  million 
women! 

So  watch  out,  your  Aronde  beauty 
counter  will  be  invaded  by  women 
wanting  to  know  more  about 
Aronde's  high  quality  products. 
Make  sure  by  stocking  up  with 
Aronde's  fabulous  range  of  cosmetics 
and  toiletries  now! 


aronde 


Aronde  Laboratories  Ltd.,  Sherbourne  Avenue.  Ryde,  Isle  of  Wight. 
Tel :  Ryde  3761 
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HOSPITAL  APPOINTMENTS 


MISCELLANEOUS 


THE 

UNITED  BIRMINGHAM  HOSPITALS 

THE  GENERAL  HOSPITAL 
(Category  V) 


DEPUTY 
CHIEF  PHARMACIST 


Applications  are  invited  for  the  above  post  in  this 
important  teaching  hospital  which  is  situated  in 
the  City  Centre.  Catering  for  large  outpatients  and 
accident  and  emergency  departments,  the  pharm- 
acy department  also  supplies  the  needs  of  a  72 
bedded  hospital  to  the  north  of  the  city. 

The  department  possesses  a  well-equipped 
analytical  laboratory  for  the  purpose  of  quality 
control,  and  research  into  the  problems  associa- 
ted with  quality  control  will  be  encouraged. 

The  successful  applicant  wili  also  be  required 
to  assist  in  the  further  development  of  a  ward 
pharmacy  scheme. 

A  £1  million  scheme  for  the  extension  of  the 
hospital  has  commenced  and  will  include  a  3 
storey  block  incorporating  a  new  accident  and 
emergency  department  with  a  ward  unit  of  60 
beds,  and  also  new  intensive  care  and  coronary 
care  units. 

Alternate  Saturdays  are  free  and  the  commenc- 
ing salary  offered  to  graduates  is  £1,813  per.  ann. 
rising  to  £2,251  p. a.  (This  includes  £105  p.a.  for 
a  weekly  late  clinic  duty.) 

Applications  to  the  Hospital  Secretary, 

The  General  Hospital, 
Steelhouse  Lane, 
Birmingham  4, 

giving  details  of  previous  experience  and  the 
names  of  two  referees. 

The  department  can  be  viewed  by  appointment 
with  the  Chief  Pharmacist,  telephone  021-236 
8611  Ext.  368. 


BARN ET  GENERAL  HOSPITAL, 
Wellhouse  Lane,  Barnet,  Herts. 
Senior  Pharmacist 

required  in  Group  Pharmacy  of 
Category  V  Hospital.  Whitley  Council 
salary  plus  London  Weighting.  Plea- 
sant modern  comprehensive  phar- 
macy.   Apply   to   Group  Pharmacist. 


Harold  Wood  Hospital, 
Harold  Wood,  Essex 

LOCUM  PHARMACIST 

full-time,  required  for  the 
period  22nd  June  to  11th  July 
at  the  above  main  general 
hospital  of  the  Brentwood 
Group.  Hospital  within  easy 
reach  of  London. 

Further  details  from  and 
applications  to  Group  Phar- 
macist (Tel:  Ingrebourne 
45533) 

HAMMERSMITH  HOSPITAL  AND  THE 
ROYAL     POSTGRADUATE  MEDICAL 
SCHOOL 
Du  Cane  Road,  London,  W.12. 

LOCUM  PHARMACIST 

required  at  above  postgraduate 
teaching  hospital  for  several  weeks 
commencing  immediately.  Salary  £33 
per  week.  Applications  to  Chief 
Pharmacist. 

ROYAL  FREE  HOSPITAL 

Gray's  Inn  Road,  London,  W.C.I. 

LOCUM  PHARMACIST  required  at 
the  above  Hospital  for  eight  weeks 
commencing  July  27th,  1970.  Accom- 
modation available  if  required. 
Salary  £31.5.0  per  week  plus  London 
Weighting.  Applications  naming  two 
referees  to:  Group  Chief  Pharmacist. 


NOTICES 


R.  Weston  (Chemists)  Ltd. 

have  opened  their  new  branch  at 
4  Jordanthorpe  Centre,  Sheffield  8 
on    June    15th    1970,    under  the 
management  of  Mr.  K.  I.  Moor. 


TRADE  SERVICES 


CAPSULES 

We  have  surplus  capacity 
to  dry-fill  hard  two  piece 
gelatin  capsules.  For  details 
write  Box  No.  1604. 


BURGLAR  ALARMS 


To  meet  Insurance  requirements. 

New  24   hr.    protection  Systems 
give  top  Security  even  when  you 
are    trading!    No    deposits.  No 
installation  charges. 

Phone  nearest  branch  of 


t^ENT-c(-LARIVf 


Getting  bigger  by  being  better 

London  01-346  6644 

Birmingham  021-444  5544 

Manchester  061-834  4446 

(Day  and  night  answering.) 


SHDPFITTINES 

SHOPFITTINGS  —  Manufacturers  of 
chemists  fittings  offer  Special  Terms 
(O  chemists  opening  or  re-fitting  in 
April,  May  and  June,  willing  to  act 
as  show  installations  for  new  range  of 
display  shelving,  showcases,  counters 
ana  check-out  units.  Usual  H.P.  faci- 
lities. Limited  amount  of  three  year 
rental  available.  Rocano  Ltd.,  St. 
Paul  Street,  Bristol  2.  Tel.:  Bristol 
40328.  

SPECIALIST  chemist  fittings.  Free 
brochure  of  system  80  modern 
modular  units.  Write  to  Olney 
Brothers  Ltd.,  Northbridge  Road, 
Berkhamstead,  Herts.  Telephone: 
5417. 


Tablet  and  Capsule 

Identification 

Guide 

20s  post  free  from  C  &  D 

12  Dyott  Street, 
London,  WC  1. 


WANTED 


STOCK  OF  ANY  DESCRIPTION 
purchased  for  cash.  Immediate 
cash  available  and  prompt  deci- 
sions given.  Wholesale,  manufac- 
turing and  retail.  Write  or 
telephone  Astclew  Purchasing  Co. 
Ltd.,  34  Pound  Lane,  Marlow, 
Bucks.   Tel.:   062  84  4603. 


WE  WILL  PURCHASE  for  cash  a 
complete  stock  of  a  redundant  line, 
including  finished  or  partly  finished 
goods  packaging,  raw  materials, 
etc.  No  quantity  too  large.  Our  rep- 
resentative will  call  anywhere. 
Write  or  telephone  Lawrence 
Edwards  &  Co.,  Ltd.,  6/7  Welling- 
ton Close,  Ledbury  Road,  Londcn, 
W11.  Tel.  Park  3137-8.  C  140 
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BUSINESSES  f  OR  SALE 


ERNEST  J.  GEORGE  &  CO. 

(INCORPORATING  JOHN  S.  THORPE  &  CO.) 


Chichester  House, 
278/282  High  Holborn 
London,  WC1V  7EZ 
01-405  7406/7 


Tudor  House,  Gardale  House, 

Bridge  Street,  Gatley  Rd.,  Gatley, 

Walsall,  WS1   1 EZ  Cheadle,  SK8  4AT  Ches. 
0922  28748  061-428  6718/9 


NORTH  LONDON  RETIREMENT.  Family,  working  class  business, 
turnover  1970  estimated  about  £20,000.  NHS  items  2,000  per 
month.  Excellent  living  accommodation  over.  14  year  lease  granted. 
Offers  invited  for  lease  and  goodwill,  plus  stock  and  fixtures  at 
valuation.  (London  Office). 

PEMBROKESHIRE.  Old  established  family  business,  turnover 
approx.  £1S,000  with  scope  under  personal  supervision.  NHS  items 
900  per  month.  Good  agencies.  Good  lease.  Offers  for  goodwill, 
stock  to  suit  purchaser  £3,500/4,000  and  fixtures  and  fittings 
£1,300.  (Walsall  Office). 

NORTH  WEST  LONDON.  Turnover  £20,243,  NHS  items  1,200  per 
month.  Double  fronted  shop,  separate  dispensary  etc.  Valuable 
sublets  over.  Lease  at  reasonable  rent.  Normal  hours,  no 
rota.  Price  asked  £750  plus  stock  at  valuation  about  £2,800. 
Good  opportunity  owner/manager.    (London  Office). 

NORTH  LONDON.  Pharmacy  in  good  main  road  site  adjacent  car 
park,  supporting  shops.  Turnover  £27,201.  NHS  1,700  items  per 
month.  Double  fronted  premises,  separate  dispensary,  storage. 
Valuable  sublets  over.  Freehold  available  or  lease  may  be  granted. 
Normal  hours  and  rota.  Price  of  business  £2,600  plus  stock  at 
valuation.  (London  Office). 


AGENTS 


FREELANCE  AGENTS  NOW  CALLING 
ON  GPs  AND  HOSPITAL  DOCTORS  ! 

Due  to  change  in  marketing  policy,  this  company,  established 
as  principal  UK  supplier  of  surgery  equipment  and  diagnostic 
instruments,  has  openings  for  agents  in  all  areas  of  the  UK. 
Each  area  will  be  treated  as  an  exclusive  franchise  and  agents 
will  be  supplied  with  our  comprehensive  catalogue  to  leave  with 
doctors. 

Please  contact  H.  Schon, 

Elva  Medical  Supplies  Co., 
10,  North  Audley  Street, 
London  W.1. 
Telephone  01-629  4646. 


The  Parent  Company  of  an  International  Pottery  and 
Giftware  Manufacturing  Group  seeks  the  services  of  three 

FIRST  CLASS 


with  live  connections  in  the  WHOLESALE  and  RETAIL 
CHEMIST  trade  to  promote  a  SPECIALISED  range  of 
pottery  and  giftware  in  the  following  areas: 

(1)  Yorks,  part-Lines,  Notts,  Derbys. 

(2)  Midlands,  Shropshire,  Staffs,  Warwicks. 

(3)  Greater  Home  Counties  including  East 
Anglia,  Suffolk,  Essex  and  N.  London. 

Good  commission  rates  on  ALL  nett  sales  makes  this  an  attrac- 
tive financial  proposition  for  a  keen,  energetic  Agent.  Applications 
please,  with  brief  details  of  selling  career,  age  and  existing  lines 
to  Marketing  Manager,  Box  No.  1654. 


ORRIDGE  AND  CO, 

DACRE  HOUSE, 
DACRE  STREET, 
VICTORIA  STREET,   LONDON  SW  1. 
Tel.:  01-799  6433  (5  lines) 

CAMBRIDGE.  Working  class  family  business  in  multiple  position 
on  main  road.  Turnover  last  year  £27,351.  Net  profit  £4,000.  NHS 
2,200  items  per  month.  Flat  over.  Present  rent  £600  p. a.  Price: 
£4,000  plus  stock  and  fixtures  at  valuation.  Offers  considered. 

SOUTH  WEST  LONDON.  Pharmacy.  Spacious  corner  shop  situate 
on  main  road.  Turnover  last  year  £23,424  under  management,  of 
which  about  one  third  was  NHS.  Attractive  shop.  Living  accom- 
modation left  after  valuable  sublet.  Rent  of  entire  premises  £800 
p. a.  Sublet  £230  p. a.  Price:  £3,750  o.n.o.  SAV. 

CO.  DURHAM.  Middle  and  working  class.  Turnover  last  year 
£14,407.  Net  profit  £2,616.  Nice  living  accommodation.  Property  for 
sale  or  lease  will  be  granted.  Total  inclusive  purchase  price  of 
business  only  £2,000  including  stock.  Part  payment  terms  enter- 
tained. Sole  Agents. 

BEXHILL  ON  SEA.  Old  established  pharmacy.  Turnover  last  year 
£19,378.  Gross  profit  £6,100.  Audited  Accounts.  4  bed.  living 
accommodation  over.  Rent  £550  p. a.  less  sublet  to  hairdresser. 
Premises  on  lease.  Established  1938.  Price:  £2,250  sav.  Part 
payment  terms  considered. 


fORSAlE 


By  Order  of  the  Liquidator,  G.  W.  Tyrwhitt-Drake,  Esq.,  F.C.A., 
Re  J.  Grossmith  &  Son  Limited. 

54  NEASDEN  LANE, 
LONDON,  N.W.10 

HENRY  BUTCHER  &  CO. 

are    instructed   to   offer  for   SALE   BY   AUCTION    in   LOTS  at 
THE  WORKS  on 

WEDNESDAY,  8th  JULY  1970 

at  ELEVEN  A.M.,  the 

PLANT  &  MACHINERY 
OFFICE  FURNITURE  &  EQUIPMENT 

including  "PEERLESS"  MOTORISED  MIXERS,  "PREMIER" 
COLLOID  MILLS,  EMULSIFIERS,  STAINLESS  STEEL  PANS, 
"FISHER-LUDLOW"  FLOWLINE  CONVEYORS  PACKAGING 
MACHINES.  PERFUME  STORAGE  TANKS,  "ALBRO"  FILLING 
MACHINES,  "ARDEN"  LIPSTICK  KETTLES  &  MOULDERS. 
Weighing  Machines.  Fork  Lift  &  Other  Trucks.  "ALBRO"  LIQUID 
FILLERS.  ENGINEERS  TOOLS.  "PASCALL"  THREE  ROLL  MILLS. 
VACUUM  PUMPS  by  "Pascall"  &  "Baker  Perkins".  LABORATORY 
&  TESTING  EQUIPMENT.  "SIMONS"  S.S.  PLODDERS  &  MILLS. 
AUTO  SOAP  PRESSES  by  "Simons"  &  "Baker  Perkins".  OFFICE 
FURNITURE  &  CANTEEN  EQUIPMENT. 

NOTE:  THE  FREEHOLD   INDUSTRIAL  PREMISES  having  a  Floor 
Space  of  approx.  44,750  sq.  ft.  and  occupying  a  Site  Area  of 
about  1|  Acres  are  FOR  SALE  BY  PRIVATE  TREATY. 
Catalogues  (when  ready)  may  be  obtained  of: 

Messrs.  JOSOLYNE,  MILES  &  CASSLETON  ELLIOTT,  Chartered 
Accountants.  4  Throgmorton  Avenue,  London,  E.C.2. 
Telephone  No\  01-606  4488,  and  of 

Messrs.  HENRY  BUTCHER  &  CO.,  Auctioneers,  Valuers  &  Surveyors 
of  Factories,  Plant  &  Machinery,  59/62  High  Holborn, 
London,  WC1V  6EG.  Telephone:  01-405  8411  (9  lines). 
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PREMISES  TO  LET 

SHOPSTO  LET 

ON  21  YEAR  LEASE 
CALEDONIAN  HOUSE 
EAST  KILBRIDE 

Pedestrian  only  Shopping  area 

No  access  problems,  and  ample  free  car  parking  for  customers. 
Unit  frontage  from  16'  6"  to  28'  0".  Thriving  town  centre  catering 
for  a  population  of  65,000  and  £  million  shoppers  from  the 
surrounding  area. 

Further  information  can  be  obtained  from:-  J.  S.  APPLEYARD 

Valuation  and  Estates  Officer  m  h 

EAST  KILBRIDE  €#€€ 
DEUELOPIflEIIT  CORPORATIOn  %# 

Norfolk  House,  East  Kilbride,  Lanarkshire.  Tel.  28788 
£1  ■■■■■■■■■■■■■■■ 

|  NAME  

||  ADDRESS  

B    NATURE  OF  BUSINESS  

kai  ■■■■■■■■ 

COURSES 


City  of  Leicester  Polytechnic 
SCHOOL  OF  PHARMACY 

DIPLOMA  IN 
APPLIED  PHARMACOLOGY 

This  course  is  designed  for  pharmacists  who  wish  to  extend  their 
knowledge  of  basic  pharmacology  to  the  study  of  the  effect  of 
drugs  on  diseased  tissues  and  organs;  it  will  be  of  particular 
interest  to  those  pharmacists  in  industry  who  experience  a  need 
for  a  greater  understanding  of  human  diseases  and  their  treatment 
by  drugs. 

Commencing  22nd  September  1970,  the  course  will  be  provided 
on  two  consecutive  days  each  week  (Tuesdays  and  Wednesdays 
for  the  1970/71  Session)  and  will  extend  over  two  academic 
sessions.  Part  of  the  course  will  be  arranged  at  local  hospitals 
under  the  supervision  of  medically  qualified  staff. 

The  entrance  requirement  is  possession  of  a  qualification  accep- 
table for  registration  as  a  Member  of  the  Pharmaceutical  Society 
of  Great  Britain.  The  special  needs  of  those  who  have  not  re- 
ceived adequate  formal  instruction  in  basic  pharmacology  will 
not  be  overlooked. 

The  nature  of  the  course  strictly  limits  the  number  of  enrolments. 
Course  fee:  £9  12s.  per  academic  session. 

Enquiries  should  be  addressed  to: — 

Dr.  B.  J.  Northover,  Principal  Lecturer  in  Pharmacology,  School  of 
Pharmacy,  City  of  Leicester  Polytechnic,  P.O.  Box  143,  LEICESTER 
LE1  9BH.  Tel:  OLE  3  50181,  ext.  271. 


OOSINESS 
OPPORTUNITY 


TORBAY,  DEVON.  Large  new  shop. 
Opportunity  for  chemist  on  large  new 
and  developing  estate.  Excellent  21 
year    lease.    Write    Box    No.  1650. 


Highly  innovationary  reme- 
dial medical  product  fully 
developed  for  marketing. 
Positive  breakthrough  in 
field,  outdates  all  contem- 
porary products.  Rapid 
world-wide  growth  poten- 
tial. 

Agreement  by  licensing 
arrangement,  financial  par- 
ticipation or  full  or  partial 
acquisition  sought. 

Write  BOX  1653 


FOR  SALE 


RUBBER  STAMPS 

Rubber  stamps  are  an  in- 
valuable aid  to  busy  people. 
We  are  able  to  make  these 
at  extremely  competitive 
prices  and  simple  stamps 
can  be  made  by  return. 
Please  send  for  our  price 
list  and  details  to  the 

Printing  Department, 
A.  BROWN  &  SONS  LTD., 
Perth  Street  West, 
Hull. 


CIGARS   AND   WHIFFS,   up   to  30% 

saving!  Top  brand  discount  service. 
Write  for  list  and  free  voucher, 
CIGAR  PLAN,  CD22,  Havana  House, 
Birmingham  20. 


SITUATIONS  VACANT 


DISPENSING  ASSISTANT  wanted  for 
private  (non-National  Health  Service) 
practice.  Highest  references.  Box: — 
1645. 


CARDIFF.  Pharmacist  Manager  re- 
quired in  busy  city  centre.  Light 
dispensing.  No  rota  or  Sundays. 
Minimal  paper  work.  Experienced 
supporting  staff.  Modern  shop.  Apply 
Anthony  (Chemist)  Ltd..  39  St.  Mary 
St.,  Cardiff  21927. 


Tablet  Process  Workers  with  real 
knowledge    and    experience  re- 
quired  by  leading  tablet  house. 
Apply: 

G.  O.  Woodward  &  Co.  Ltd., 
225  Putney  Bridge  Road, 
London,  SW  15. 
Telephone  01-870  0971 


LADY  SALES  ASSISTANTS  required 
for  newly  modernised  departments. 
Interesting  and  progressive  positions. 
Apply  immediately:  John  Bell  & 
Croyden,  50  Wimpole  Street,  Lon- 
don W.1.  Phone  appointment:  Miss 
Skillern  01-935  5555. 


Experienced  Manager/Manageress  re- 
quired for  small  packing  unit  of 
leading  Manufacturing  Chemists. 
Good  prospects  for  right  applicant. 
Apply  Mr.  Brown,  G.  O.  Woodward  & 
Co.,  225  Putney  Bridge  Road,  Lon- 
don S.W.15,  or  ring  870  0971. 


ORTHO  PHARMACEUTICAL 
LIMITED 

ANALYST 

A  well  experienced  young  Analyst 
is  required  to  run  a  small  depart- 
ment in  this  Company.  This  is 
not  solely  a  routine  job;  the  per- 
son appointed  will  be  expected 
to  contribute  to,  and  play  an 
active  part  in  the  medical  and 
research  and  development  de- 
partments. The  Company  provides 
excellent  working  conditions  and 
is  situated  in  beautiful  country- 
side five  miles  north  of  High  Wy- 
combe. Salary  will  be  commen- 
surate with  experience  and 
ability.  A  contributory  superannu- 
ation scheme  is  operated. 

In  the  first  instance  please 
send  a  detailed  curriculum  vitae 
to:  Dr  N.  W.  Shephard,  Director 
of  Research,  Ortho  Pharmaceuti- 
cal Limited,  Saunderton,  High 
Wycombe,  Buckinghamshire. 


YOU  WILL  RECEIVE  637  AUSTRIAN  POSTAGE 
STAMPS  FREE  OF  CHARGE 

if  you  buy  our  luxury  packet  containing  973  magnificent 
stamps  and  special  issue  stamps,  at  the  ridiculous 
price  of  £2.  Catalogue  value  ten  times  as  much.  Please 
send  the  amount  in  bank  notes  or  by  cheque  in  a 
registered  letter  and  you  will  then  receive  the  stamps 
duty-free  from  : 

MARKENHAUS  AUSTRIA 
Abt.  F1,  Haberlgasse  72,  VIENNA 
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SITUATIONS  VACANT 


CENTRAL   N.H.S.  (CHEMIST 
CONTRACTORS)  COMMITTEE 


central 

checking 

bureau 


The  Central  N.H.S.  Committee  is  seeking  a  suitably 
experienced  man  to  take  over  responsibility  for  ad- 
ministering the  Central  Checking  Bureau  which  checks 
the  pricing  and  accounting  of  N.H.S.  prescriptions  on 
behalf  of  chemist-contractors  in  England  and  Wales, 
and  to  assist  in  dealing  with  the  many  enquiries  on 
National  Health  Service  matters  received  at  Mallinson 
House. 

The  responsibilities  of  the  post  are  likely  to  grow  so 
as  to  include  negotiations  with  the  Department  of 
Health  &  Social  Security  and  the  Joint  Pricing  Com- 
mittees on  detailed  matters  of  pricing  and  remunera- 
tion. There  is  a  contributory  pension  scheme  and  the 
salary  will  be  commensurate  with  experience. 

Please  write,  in  confidence,  giving  age  and  details  of 
experience,  to  : — 

The  Chairman, 
Central  N.H.S.  (Chemist  Contractors)  Committee, 
Mallinson  House,  321  Chase  Road, 
Southgate,  London,  N.14. 


SHOPHTTINGS 


SHELVIT 


*  HYGIENIC  *  TOUGH  * 

M.  K.  INDUSTRIAL  CABINETS 

1001  uses  in  visual  storage. 
Stove  enamelled  cabinet. 
Drawers  in  shatter  -  proof 
transparent  styrene  with 
handles  and  label  slots.  Can 
be  stacked  and  wall  mounted. 


16  drawers  7J  in.  x  11#  in.  x  6}  in.  £2  15  0 
32  drawers  14}  in.  x  TTf  in.  x  6}  in.  £4  17  6 
48  drawers  21 J  in.  x  11}  in.  x  6}  in.  £6    0  0 
Carriage  paid.      C.W.O.      Despatch  7-10  days. 
SHELVIT, 

30  Berkeley  Street,  Burnley,  Lanes.  Tel.:  0282  29355. 
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AGENT 


required   to   distribute   a   leading   range   of  French/ 
cosmetics. 

Box  No  1644 


3  MEDICAL 
REPRESENTATIVES 

1)  EAST  LONDON  &  SOUTH  ESSEX 

2)  SOUTH  EAST  LONDON  & 
NORTH  KENT 

3)  EASTERN  KENT 

Lederle  are  thriving.  We  have  one  of  the  finest  ranges 
of  products  available  on  the  market.  Products  like 
Aureomycin  and  Ledermycin  antibiotics,  Ledercort 
steroids,  Artane,  Diamox,  Myambutol  and  many  others. 

We  are  looking  for  three  experienced  Medical  Repre- 
sentatives to  promote  these  products  to  G.P.s  in  each 
of  the  areas  above.  What  you  get  in  return  is  an  at- 
tractive salary,  a  company  car,  expenses,  likely  promo- 
tion and  generous  fringe  benefits. 

If  you  want  to  develop  your  career  with  a  fast-moving 
organisation  you  should  write  soon  to  the  Personnel 
Manager,  Cyanamid  of  Great  Britain  Ltd.,  Bush  House, 
Aldwych,  London  WC2B  4PU. 
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1  Lastolita: 

a  most  popular 
lightweight  nylon 
elastic  stocking. 


The  market  for  lightweight  foundation  stockings  is 
fiercely  competitive.  No  one  knows  that  better  than  you 
And  because  you  know  your  market,  you  expect 
something  really  exceptional . 
Well,  Lastolita  stockings  are  that  something  different 

They  do  much  the  same  job  as  any  other  top  class 
stockings  conforming  to  specifications.  The  difference 
is  that  Lastolita  look  more  like  fashion  stockings. 
And  that's  what  your  customers  like. 
But  we  know  that  demand  alone  isn't  enough. 
So  we  go  out  of  our  way  to  give  you  a  quick, 
reliable  delivery  service.  We  give  you  exceptional 
trade  terms  for  quantities  of  six  or  more  pairs. 
Plus  a  no  quibble  guarantee.  And  we  back  all  this  with 
national  advertising  and  newly  designed  space  saving 

aids.  For  further  details,  have  a  word  with  your 
Lastonet  representative,  or  contact  the  address  below. 


(asfeltfe 


Postage  still  FREE 
on  all  orders 


The  good  looking  foundation  stocking. 
Lastonet  Products  Ltd.,  Redruth,  Cornwall. 
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CIECH  Pharmaceutical  Products  Division 

exports  Pharmaceutical  Fine  Chemicals  listed  below: 


1 .  Antibiotics 

2.  Alkaloids 

3.  Codeine  and  its  salts 

4.  Hormones  and 
organotherapeutics 

5.  Cardiac  glucosides 

6.  Salicylates 

7.  Sulphonamides 

8.  Dextran  and  other 
drugs 

packed 

a.  in  bulk  for  industrial 
purposes 


b.  in  retail  packings  for 
pharmaceutical  purposes 

It  should  be  stressed  that  the 
above  mentioned  Pharmaceu- 
tical Fine  Chemicals  meet  the 
requirements  of  the  latest 
world  pharmacopoeiaslike  BP 
and  USPin  respect  of  quality. 
A  wide  range  of  finished 
drugs  includes  injections, 
coated  tablets,  tablets,  cap- 
sules, ointments,  syrups,  etc. 


The  sole  exporter: 


Import  and  Export  of  Chemicals  Ltd. 
PHARMACEUTICAL  PRODUCTS  DIVISION 
Warszawa,  Jasna  12,  Poland 
P.O.  Box  271 

Cables:  CIECH  PHARMA-WARSZAWA 
Telex:  81 4561 


Detailed  information  is  available  from  our  Agents : 

ANGLO-DAL  LTD.,  Chesterfield  House,  Bloomsbury  Way,  London  W.C.1 .  Telex  :  23825  Cables :  ANGLODAL  London 


superb  products, 
new  massive  ad  campaigns 
you  must  win  with  Wella 
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It's  an  obsession  with  L'Oreal 

Out  of  it  they've  created  modern 
laboratories  gleaming  and  spruce  in 
which  it's  the  duty  of  white  coated 
scientists  not  so  much  to  study  hair  as 
to  wonder  at  it. 

And  at  the  end  of  the  wondering 
L'Oreal  take  out  the  patents. 

Last  year  50  were  taken  out  for 
totally  new  products  or  new 
developments.  That  was  an  average 


year  -  one  new  thing  a  week. 

And  that's  just  the  tip  of  the 
iceberg.  Only  3%  of  the  new  formulas 
which  are  the  product  of  our 
dedication  to  research  actually  reach 
the  market.  The  other  97%  were  good 
but  not  good  enough  for  L'Oreal. 
Which  explains  why  in  88  different 
countries  there  are  350  million 
women  happy  with  what  we  do  for 
their  hair. 


L'Oreal 

PARIS 
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by  Geoffrey  Hoddinott,  product  manager,  Beauty  Care  Products,  Philips  Electrical  Ltd 


We  have  more  leisure  time  than  ever 
before.  Despite  economic  trouble  and  the 
rising  cost  of  living,  the  average  person 
has  more  money  to  spend,  a  larger  choice 
of  things  to  spend  it  on  and  more  time 
in  which  to  enjoy  them.  Hand  in  hand 
with  this  rise  in  the  standard  of  living 
goes  an  increased  awareness,  among  both 
men  and  women  of  all  age  groups,  of  their 
appearance  and  ways  of  making  the  best 
of  themselves. 

This  means  that  all  businesses  involved 
with  the  health  and  beauty  care  fields 
have  a  large  and  still  growing  market  for 
their  products,  and  that  wholesalers  and 
retailers  who  study  the  market  intelli- 
gently can  cash  in  on  the  steady  boom. 
One  of  the  many  areas  in  which  this 
market  trend  can  be  seen  is  in  the  various 
electrical  products  which  are  available  to 
men  and  women  to  help  them  with  their 
grooming:  shavers,  health  lamps,  hair 
curlers,  electric  toothbrushes,  and  —  one 
of  the  best-established  products  in  this 
area,  hair  driers. 

The  hair  drier  market  is  not  typical  of 
the  general  trend  in  this  field  in  that  it 
is  a  relatively  static  market  which,  while 
healthy,  has  not  shown  such  a  marked 
increase  over  the  last  few  years  as  most 
other  products.  However,  while  the  total 
market  for  hair  driers  has.  at  present,  a 
slow  rate  of  growth,  the  pattern  within 
that  market  is  changing  very  rapidly  and 
is  likely  to  continue  to  do  so. 

The  most  important  trend  in  this  area 
is  the  swing  from  hand  and  "vanity"  hair 
driers  towards  the  hood,  or  salon,  type. 
The  total  number  of  hair  driers  sold  in 
the  United  Kingdom  during  1970  is  ex- 
pected to  show  little  increase  over  the 
1969  figure  of  approximately  610.000 
pieces,  but  the  proportion  of  hood  to 
hand /vanity  will  show  a  marked  increase, 
it  is  predicted. 

In  1968,  sales  of  hood  driers  accounted 
for  10  per  cent  of  the  drier  market.  In 
1969  this  figure  rose  to  12  per  cent  and, 
in  1970  hood  driers  are  expected  to  take 


as  much  as  18  per  cent  of  the  total  sales. 

The  advantages  of  hood  driers  are  that 
they  resemble  those  used  in  salons  and  a 
customer  using  one  at  home  will  feci  that 
the  results  approximate  more  closely  to 
the  professional  results  achieved  when  she 
goes  out  to  "get  her  hair  done".  They 
have  a  wider  choice  of  heat  settings  and 
are  more  comfortable  to  use  and  —  per- 
haps the  most  important  factor  —  leave 
the  hands  free  to  complete  other  tasks  of 
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final  preparation,  such  as  manicure,  sew- 
ing, and  make-up. 

Against  this  must  be  set  the  disadvan- 
tage of  price.  But  Philips  have  felt  for 
some  time  now  that  any  breakthrough  in 
this  market  will  not  come,  certainly  in 
the  near  future,  from  technical  innovations 
and  other  product  refinements,  so  much 
as  from  setting  a  really  competitive  mar- 
ket price  which  the  consumer  can  afford. 
They  have  been  studying  the  market 
trends  in  the  United  States,  Europe  and 
the  United  Kingdom  and  putting  a  lot  of 
effort  into  research  in  this  area,  thus  they 
are  now  in  a  position  to  capitalise  with 
the  recent  introduction  of  a  new  hood 
hair  drier  at  £7  7s. 

The  real  answer,  however,  is  to  offer  a 
full  range  of  hair  driers  to  suit  all  needs 
at  the  most  reasonable  prices.  Philips  are 
doing  not  only  that,  but  are  building  up 
their  complete  range  of  beauty  care  pro- 
ducts so  that  women  (and  men)  can  choose 
from  a  wide  selection  of  electrical  aids 
to  assist  them  with  their  personal  groom- 
in",  programme. 

Up  until  now  these  electrical  products 
have  been  sold  mainly  through  the  elec- 
trical trade.  The  feeling  is  that  it  is  now 
time  that  beauty  care  products  should  be 
given  a  place  of  their  own  in  shops  where 
women  habitually  go  to  buy  items  con- 
cerned with  their  appearance.  This  is 
where  the  chemist  comes  in.  There  is,  as 
we  have  said,  a  large  and  increasing  mar- 
ket for  all  these  products,  and  chemists 
are  in  as  good  a  position  to  cash  in  on 
it  as  anybody  —  if  not  better. 

One  of  the  drawbacks  frequently  spoken 
of  is  the  lack  of  space  in  the  traditional 
chemist's  shop  for  stocking  some  of  the 
larger  beauty  care  items.  This,  however, 
need  not  be  a  barrier  in  these  days  of 
sophisticated  ordering  and  delivery  tech- 
niques. 

It  is  not  necessary  to  carry  a  large 
stock  — ■  perhaps  only  one  or  two  of 
each  beauty  care  items  —  for  orders  from 
wholesalers  can  generally  be  delivered 
within  24  hours. 

The  chemist  who  realises  the  potential 
in  this  market  will  check  to  see  which 
manufacturers  are  offering  maximum 
support  in  terms  of  promotion  and  ad- 
vertising. By  stocking  a  complete  range 
of  these  manufacturers'  electrical  beauty 
care  products,  together  with  adequate 
point  of  sale  material,  he  can  look  for- 
ward to  not  only  a  rapid  increase  in  turn- 
over and  profit,  but  also  to  establishing 
his  business  in  the  forefront  of  the  boom 
which,  according  to  all  indications,  is  be- 
ginning to  take  place  in  the  electrical 
beauty  care  market. 
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Precise  information  on  the  composition 
and  development  of  the  hair  care  market 
in  the  UK  is  scarce.  What  facts  are  avail- 
able are  generally  related  to  brand  share 
figures  in  specific  market  sectors  and  the 
source  of  information  understandably  pre- 
sents a  biased  or  semi-biased  viewpoint. 

Consequently,  because  of  the  relative 
value  of  such  information,  the  chemist  has 
to  rely  on  his  own  interpretation  of  the 
market's  profitability  based  on  his  sales. 

When  the  chemist  is  presented  with 
comprehensive  market  information  on 
what,  why,  how  and  when  the  consumer 
buys  and  uses  the  two  main  product 
categories  —  shampoo  and  hairspray  — 
in  the  hair  care  market,  he  is  able  not 
only  to  appreciate  trends  and  develop- 
ments but  also  to  use  this  information 
factually  to  increase  profitability  from  the 
range  he  stocks. 

The  Reckitt  &  Colman  Toiletries  Divi- 
sion —  manufacturer  of  Supersoft  sham- 
poos and  hairsprays,  Loxene  medicated 
shampoo.  Hold  &  Shine  and  Wonderset 
hairspray  and  other  regularly-purchased 
brand  names  —  continually  conduct  sur- 
veys on  numerous  aspects  of  consumer 
preferences. 

The  resulting  information  gained,  while 
being  of  prime  importance  to  the  manu- 
facturer, can  be  of  considerable  benefit 
to  the  chemist,  as  the  latest  "consumer 
profile"  research  programme  conducted 
by  the  Division  shows. 

More  than  3,000  women  aged  between 
16  and  64  were  interviewed  and  the  data 
was  compiled  to  obtain  a  correct  usage 
pattern  on  a  national  basis. 

Difference  between  hair  types 

In  the  main,  women,  irrespective  of  age, 
income  or  region,  wash  their  hair  at 
least  once  a  week,  although  teenagers  and 
young  women  tend  to  wash  their  hair 
more  frequently.  Women  in  the  AB  socio- 
economic class  wash  their  hair  less  fre- 
quently than  other  class  groups,  possibly 
because  they  visit  a  professional  hair- 
dresser more  than  the  C  D  and  E  groups. 

The  ratios  for  the  various  types  of 
hair  —  dry,  greasy,  normal,  etc  —  remain 
fairly  constant  and  there  is  little  difference 
between  them,  although  there  is  an  indica- 
tion of  some  overlapping  within  the 
various  types. 

The  following  ratios  indicate  the  num- 
ber in  each  group: 


Hair  type 

per  cent 

Greasy 

31 

Dry 

37 

Normal 

25 

Tendency  to  dandruff 

35 

The  figures  relate  to  the  totals  in  the 
survey  and  the  percentage  column  does 
not  therefore  total  to  the  hundred,  but 
the  proportions  given  here  indicate  the 
national  average. 

There  is  a  marked  increase  in  consumer 
awareness  of  the  existence  of  different 
shampoo  formulas  for  the  various  types 
of  hair.  In  fact  82  per  cent  of  all  women 
now  purchase  a  shampoo  which  is  for- 
mulated for  their  type  of  hair. 

Types  of  hair  in  relation  to  age,  income 
or  region  remain  fairly  constant  through- 


out, except  that  girls  in  their  teens  are 
more  prone  to  have  greasy  hair.  In  each 
group,  after  the  teenage,  the  incidence  of 
greasy  hair  decreases  leaving  only  a  very 
low  percentage  among  the  55  to  64  group. 

Concerning  shampoo  formulation,  more 
than  50  per  cent  of  the  market  is  com- 
prised of  brands  that  distinguish  between 
the  three  basic  variations  of  hair  types, 
though  none  of  these  is  used  by  more 
than  half  of  the  women  claiming  to  be 
in  the  category  for  which  the  variation  is 
intended. 

The  increasing  preference  of  the  public 


for  bottled  shampoos  is  of  considerable 
significance.  Two-thirds  of  those  inter- 
viewed said  they  used  a  shampoo  from  a 
bottle,  although  nine  out  of  ten  Supersoft 
users  stated  that  they  bought  sachets. 
About  44  per  cent  of  Supersoft  users 
bought  the  Lemon  formulation  and  only 
slightly  fewer  —  40  per  cent  —  used 
the  cream  shampoo,  though  the  figures 
for  other  brands  are  considerably  lower 
than  these. 

In  packaging  shares,  bottled  shampoos 
now  account  for  67  per  cent,  sachets  29 
per  cent,  tubes  2  per  cent  and  other  forms 
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of  packaging  2  per  cent.  An  interesting 
fact  to  emerge  in  the  survey  is  that  the 
use  of  a  shampoo  is  not  noticeably 
affected  by  whether  a  woman  goes  out  to 
work  or  by  the  hardness  or  softness  of  the 
water  in  the  area. 

Continuous  studying  of  brand  shares, 
consumer  profiles,  etc.,  cannot  be  over- 
emphasised if  the  chemist  is  to  stock  and 
allocate  brands  and  products  on  a  profit- 
able basis.  However,  what  is  sometimes 
forgotten  when  looking  at  the  national 
average  is  the  fact  that  regional  variations 
are    vitally    important    because   what  is 


right  and  profitable  in  one  region  may 
not  necessarily  apply  in  another. 

Today,  areas  are  classified  by  many 
definitions.  Television  has  added  yet  an- 
other definition  to  the  regional  and  con- 
sumer audit  classifications.  In  the  Mid- 
lands and  Tyne  Tecs  television  areas, 
Loxene  and  Supcrsoft  arc  clear  favourites. 
Yorkshire  Television  is  another  area 
where  Supersoft  is  well  used.  Conversely, 
both  Supersoft  and  Loxene  share  the 
same  weak  areas,  particularly  in  Lanca- 
shire where  Silvikrin  is  the  leading  brand. 
Vosene  is  favourite  in  Scotland,  and  Lon- 


don is  Vaseline's  strongest  market  area. 

The  shampoo  market  in  the  UK  is  con- 
siderably fragmented,  but.  within  the  mar- 
ket, Supersoft  shampoo  commands  a  7  per 
cent  share  with  Silvikrin  —  the  brand 
leader — only  just  in  double  figures. 

Further  analysis  of  the  survey  shows 
that  both  prompted  and  unprompted 
awareness  of  most  of  the  leading  brands 
was  lower  among  women  over  the  age 
of  50.  Again,  the  under-25's  preference 
for  Supersoft  is  apparent  and  more  than 
50  per  cent  of  women  interviewed  claimed 
to  have  heard  of  it  unprompted,  com- 
pared with  23  per  cent  of  women  aged 
between  25  and  50  and  15  per  cent  of 
women  over  50. 

Another  sector  of  the  hair  care  market 
that  is  steadily  growing  in  importance 
is  hairsprays.  They  are  already  worth 
£16  million  per  annum  at  rsp,  and  like 
the  shampoo  market,  have  a  large  num- 
ber of  brands  all  with  comparable  mar- 
ket shares. 

A  recent  survey  clearly  reveals  Super- 
soft  as  the  brand  leader,  enjoying  the 
greatest  degree  of  popularity  in  all  age 
groups,  though — as  with  shampoos — par- 
ticularly with  the  under-25's. 

Hairspray  users 

The  majority  of  women  use  a  hair- 
spray  once  a  day  and  this  is  predomin- 
ently  in  the  25-34  age  group  and  the 
middle  income  groups.  Although  the  high- 
est number  of  frequent  users  are  in  Lon- 
don and  the  South  East,  the  North  West 
of  England  is  a  strong  rival. 

In  recent  months  the  hairspray  market 
has  undergone  quite  striking  changes. 
Modern  women  with  modern  hairstyles 
have  demanded  a  hairspray  that  keeps 
today's  hairstyles  in  place  without  looking 
as  though  a  spray  has  been  used. 

Just  as  more  and  more  women  are 
using  a  formulation  specially  prepared 
for  hair  type  in  shampoos,  so  is  there 
an  increasing  awareness  of  the  need  to 
use  a  spray  with  qualities  to  suit  differ- 
ent types  of  hair. 

Extensive  test  marketing  in  two  tele- 
vision areas  was  undertaken  before  Hold 
and  Shine,  the  latest  contender  in  the  low- 
priced  segment  of  the  hairspray  market, 
was  launched  with  three  entirely  new 
formulations  —  for  dry.  normal  and 
greasy  hair. 

The  idea  behind  the  introduction  was 
to  create  a  new  product  that  was  geared 
to  meet  the  requirements  of  the  natural 
look  of  modern  hairstyles  —  to  give  a 
light  hold  to  the  hair,  reduce  tackiness 
to  a  minimum  and  retain  the  natural 
shine  of  healthy  hair. 

These,  then,  are  some  of  the  facts 
behind  the  two  most  important  sectors  in 
terms  of  profit,  of  the  hair  market.  Much 
is  to  be  gained  from  studying  the  pur- 
chasing patterns  of  your  customers  but 
at  the  same  time  taking  into  account 
the  knowledge  you  have  of  the  trade 
in  your  own  particular  area. 


This  "hair  saver"  was  designed  by 
Michael  Saville  ot  the  Dorothy  Gray 
Salon.  The  hair  is  twisted  back  into  a 
French   pleat,    with   a   matching  piece. 


ice  to  touch.  Maybe 
that's  why  women 
like  us  most. 


Women  trust  Vitapointe  Conditioner. 
We've  nearly  a  quarter  of  the  total 
conditioner  market  to  prove  it.  Outselling  our 
nearest  rivals  by  almost  half  as  much  again. 

And  our  new  advertising  campaign  is 
turning  even  more  heads  our  way.  We've 
given  our  conditioner  today's  look  in  today's 
leading  women's  magazines.  We'll  have 
double  and  whole  page  spreads  in  Woman, 
Woman's  Own,  Woman's  Realm,  Woman's 
Weekly  and  My  Weekly. 

So  you  can  trust  us  too. To  bring  a' high 
turnover  and  a  handsome  profit. 
The  way  we  always  have. 

Vitapointe  hair  conditioner 


8 — Supplement  to  Chemist  &  Druggist    June  20,  1970 


by  O.  H.  Graulich,  Marketing  Director,  Wella  (Great  Britain)  Ltd. 


Achieving  a  "family  image"'  running  right 
through  a  product  range  involves  very 
much  more  than  mere  surface  appearance. 
Certainly  an  eye-catching  packaging  theme 
is  tremendously  important,  but  any  true 
family  of  products  must  at  the  same  time 
share  the  same  sort  of  ideals  of  quality, 
value  for  money  and  appreciation  of  the 
current  market  needs. 

In  other  words,  it  takes  more  than  a 
matched  set  of  labels  to  bind  a  range  of 
products  together.  Like  any  family,  a 
product  range  is  in  a  sense  a  living  en- 
tity. It  is  natural  for  it  to  grow  —  and 
this  is  where  real  marketing  expertise  'is 
needed.  One  "black  sheep"  can  mar  an 
entire  family  image.  Each  new  line  intro- 
duced must  not  only  extend  but,  in  its 
way,  improve  attitudes  to  the  entire  range. 

Wella's  record  in  this  connection 
must  be  attributed  in  no  small  part  to 
the  fact  that  when  the  company  entered 
the  retail  product  field,  just  two  years  ago, 
it  had  behind  it  very  nearly  half  a  cen- 
tury of  caring  for  women's  hair. 

The  company  had  produced  its  first 
conditioning  product  for  professional 
salon  use  as  early  as  the  1920s.  Many 
products  have  followed  over  the  years,  and 
running  right  through  all  of  these  —  con- 
tributing to  the  family  image,  if  you  like 
— has  been  the  adherence  to  the  theme  of 
close  attention  to  hair  health. 

Each  new  introduction  has  to  fit  the 


formula  of  meeting  the  needs  of  the 
busy  woman,  combining  highest  quality 
with  realistic  pricing  and  with  the  over- 
riding aim  not  just  of  offering  quick  solu- 
tions but  lasting  solutions  with  an  eye 
always  to  keeping  hair  in  best  possible 
condition. 

The  product  may  meet  a  totally  new 
need  —  the  really  pioneering  side  of  our 
marketing  operation  which  has  done  so 
much  to  build  Wella"s  name — or  it  may 
meet  an  existing  need  significantly  "better" 
in  terms  of  quality,  simplicity  of  use  and 
variety  offered  at  a  given  price,  than  any 
competitive  product  has  done  in  the  past. 

Naturally,  the  ability  to  meet  these 
needs  must  first  be  established  beyond  all 
shadow  of  doubt,  by  testing  and  re-testing 
on  all  types  of  hair.  Test  marketing,  in 


turn,  helps  to  confirm  that  the  product 
and  packaging  is  right  in  every  respect 
and  that  the  market  is  ripe  for  it.  Only 
then  will  we  go  ahead. 

A  good  example  of  successfully  meeting 
a  need  and  breaking  totally  new  ground 
is  brand  new  Body  n'  Bounce  —  an  en- 
tirely new-formula  setting  lotion  with 
built-in  conditioner  which  strengthens  the 
hair  without  creating  brittleness,  offering 
longer-lasting  sets  and  healthier  shine. 

In  common  with  the  popular  Wella  Hair 
Set.  it  makes  stickiness  and  flaking  a 
thing  of  the  past.  Also  notable  is  the 
fact  that  each  bottle  contains  enough  for 
up  to  two  applications.  This  in  itself  has 
come  to  form  part  of  our  "family  image," 
two-application  bottles  having  proved  par- 
ticularly successful  with  products  such  as 
Combat  "G"  and  Combat  "D." 

When  our  retail  division  was  launched, 
we  had  to  choose  between  selling  under 
individual  brand  names  and  playing 
strongly  on  the  Wella  name.  Events  pro- 
ved us  right  in  following  the  latter  course 
with  our  spray,  shampoo,  conditioner  and 
hair  set  all  carrying  the  company  name. 
Then,  with  the  range  safely  established 
and  the  distinctive  check  pattern  featured 
on  the  packs  really  starting  to  mean 
something  special  to  customers,  we  were 
able  to  progress  confidently  to  more  im- 
aginative yet  still  descriptive  product 
names — keeping  it  in  the  family. 

With  the  Wella  for  Men  range  tailored 
visually  to  totally  different,  masculine 
tastes,  it  is  clear  that  the  use  of  the  name 
has  worked  with  equal  success  here  too. 

As  for  display  of  a  product  range, 
there  can  be  no  doubt  that  given  a  pro- 
minent position  —  notably  near  the  cash 
till  —  a  range-holding  wire  display  of 
the  kind  we  have  just  produced  will  prove 
a  winner.  However,  there  is  little  point 
in  displaying  a  complete  range  in  a  posi- 
tion where  "customer  traffic"  is  light.  If 
a  woman  is  looking  for,  say,  a  hair  spray 
she  will  tend  to  head  for  the  appropriate 
shelves  to  make  her  selection — and  any 
successful  "family"  of  products  must,  in 
name  and  appearance,  be  well  equipped  to 
fight  it  out  with  the  competition. 

Advertising  helps  a  lot  here,  yet  Herbal 
Creme  Rinse  is  an  outstanding  example  of 
a  product  which  burst  upon  the  market 
purely  on  the  strength  of  faith  in  Wella's 
name  and  immediate  recognition  of  a 
good  product  in  its  own  right.  Naturally 
advertising  is  now  being  swung  behind  it 
to  push  sales  still  higher,  yet  Herbal 
Creme  Rinse  has  proved  convincingly 
that  a  strong  "family  image"  really  does 
sell  and  goes  on  selling. 

Take  the  woman  who  is  not  a  great 
spender.  Maybe  she  buys  her  regular 
shampoo  and  hair  spray.  She  walks  into 
a  shop,  picks  out  a  shampoo,  sees  a 
similar-looking  bottle  beside  it  and  picks 
it  up  too :  hair  set,  perhaps,  or  condi- 
tioner. So  something  that  may  start  as 
idle  curiosity  leads  to  an  additional  sale. 

The  chemist  gains  all  ways  from  this — 
from  bonuses  and  volume  discounts  based 
on  range  purchasing  and  from  increased 
turnover  resulting  from  impulse  sales. 

And  this,  after  all,  is  what  a  product 
range  must  achieve  if  it  is  to  justify  its 
title  and  contribute  positively  to  profit. 
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TRADE  M. 


Always  the  first  name  p  see  on  the  biggest 
range  of  branded  hair  beauty  products 


#   4*  HAIR 

comjy 

Here  you  see  our  revolving  'Model  67'  display  stand,  ready 
for  action,  packed  with  67  items  of  fast-moving  hair  beauty 
products. 

Just  think  of  it  -  the  largest  range  of  hair  beauty  aids  in 
the  country  and  all  merchandised  from  20  inches  of  floor 
space.  You  don't  need  a  slide  rule  to  tell  you  that  it  all  adds 
up  to  a  vibrantly  healthy  turnover  per  sq.  ft. 

Other  eye  catching  Devon-Comfy  stands 
available  including  the  latest  'Slimline.' 

Write  for  details  (or  telephone  now)  to: 

DEVON 


TRADEMARK 


uarkI  \ 


DEVON    HAIR    AIDS    LTD.,    CRADOCK    ROAD,    LUTON,    BEDFORDSHIRE.   TELEPHONE:    LUTON  53471/2. 


The  range  of  Wella  hair 
beauty  products  has  already 
succeeded  in  gaining 
significant  market  shares. 
This  year  all  products  will 
be  heavily  supported  on 
T.V.,  in  the  cinema  and  in 
dominating  spaces  in 
women's  magazines  and  the 
national  press. 
Wella  For  Men  is  now 
establishing  itself  as  a 
fast  moving  line. 
There  are  more  exciting 
developments  in  store. 
Make  sure  that  you  profit 
from  these  powerful 
campaigns.  Remember, 
Wella  products  and 
advertising  help  you  to 
trade  up.  And  trading  up 
means  profits  up. 


wella 


means  kindness 
for  hair- 
profits  for  you 


ciassive  ad  campaigns 
;in  with  Wella 
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Always  ahead  in  hair  care 


Order  now  from  your  wholesaler,  or  contact: 

PIFCO  LTD  PRINCESS  STREET  FAILSWORTH  MANCHESTER  M35  OHS.  061  -681 8321 


Supplement  to  Chemist  &  Druggist    June  20,  1970 — 13 


2  General  purpose  shampoo 


by  J.  L.  A.  Briggs,  manager,  technical  service  department,  All  bright  &  Wilson  Ltd's 
Marchon's  division 


The  suitability  of  raw  materials  within 
a  total  shampoo  system  depends  not  only 
on  basic  cleaning  power  but  also  upon 
factors  such  as  quality  and  stability  of 
foam  as  well  as  properties  including 
mildness  to  the  skin  and  effect  on  the 
manageability  and  feel  of  the  hair. 

Marchon  division  of  Albright  and  Wil- 
son make  available  two  important  sham- 
poo raw  materials  as  additives  which  in 
addition  to  the  properties  mentioned 
above,  exhibit  synergistic  effects  with 
anionic-based  materials.  One  product 
consists  of  a  betaine  and  the  other  is  an 
amine  oxide. 

The  betaine  available  on  the  Marchon 
range  of  Empigens  is  Empigen  BB  which 
is  a  30  per  cent  active  solution  of  n- 
lauryl/myristyl  betaine  having  a  struc- 
ture: 

^N  +  (CH3)2CH,COO- 

where  R  is  predominantly  lauryl  /  myristyl. 

Empigen  BB  is  an  extremely  efficient 
foam  booster/stabiliser  and  its  incorpora- 
tion into  shampoos  and  bubble  baths 
allows  the  formulation  of  products  which 
produce  a  stable  copious  foam  having  an 
extremely  pleasant  creamy  texture.  Empi- 


gen   BB    is    especially   suitable   for  use 
with  ether  sulphates  which  do  not  res- " 
pond  very  well  to  building  with  alkylol- 
amides.  An  additional  advantage  is  the 
produces  extreme  mildness. 

Empigen  BB  can  be  used  as  the  sole 
foam  booster  in  the  system  or  in  conjunc- 
tion with  alkylolamides,  when  the  usual 
level  used  is  comparatively  lower,  about 
3-5  per  cent  of  Empigen  BB  (equivalent 
to  1-2  per  cent  active  matter).  Betaines 
used  in  conjunction  with  anionics  such 
as  triethanolamine  lauryl  sulphate  (Empi- 
col  TL  40)  and  sodium  lauryl  ether  sul- 
phate (Empicol  ESB  3)  exert  a  synergis- 
tic effect  with  a  marked  improvement  in 
lather  properties.  We  have  found  the  addi- 
tion of  Empigen  BB  improves  the  foaming 
power  of  alkyl  sulphate  and  alkyl  ether 
sulphate  shampoos.  The  following  outline 
formulations  are  examples. 

1  General  purpose  shampoo 

Triethanolamine  lauryl  sulphate 
(Empicol  TL  40)  30 
Laurie  isopropanolamide  (Empilan  LIS)  3 
Betaine  (Empigen  BB)  3 
Water  to  100 


Sodium  lauryl  ether  sulphate 

(Empicol  ESB  3) 

45 

Coconut  diethanolamide 

(Empilan  CDE) 

2 

Betaine  (Empigen  BB) 

3 

Water 

to  100 

3  Gel  Shampoo 

Monoethanolamine  lauryl  sulphate 

(Empicol  LQ  33) 

Betaine  (Empigen  BB) 

Water  to 


40 
10 
100 


Empigen  BB  is  particularly  suitable  for 
use  in  baby  formulations  for  two  rea- 
sons. Firstly  the  betaine  has  a  synergistic 
effect,  allowing  a  low  level  of  alky/aryl 
constituent  without  affecting  the  foaming 
properties  and  secondly  the  betaine  has 
been  Draize  tested  within  the  following 
formulation  and  found  to  be  entirely  non- 
irritating. 
4  Baby  shampoo 


Sodium  lauryl  ether  sulphate 
(Empicol  ESB  3) 
Betaine  (Empigen  BB) 
Water 


7-12 
2-3 
to  100 


In  the  amine  oxide  range  Marchon  offer 
Empigen  OY  (alkylethoxydimethyl  amine 
oxide)  for  use  in  shampoos  and  toilet- 
ries. This  has  the  following  basic  struc- 
ture: #N(CH3)20. 

Empigen  OY  is  again  a  highly  effective 
additive  in  many  types  of  toiletries,  con- 
ferring rich  creamy  foaming  properties, 
mild  dermatological  properties  and  emol- 
lient effects.  In  addition  the  incorpora- 
tion of  an  amine  oxide  into  a  shampoo 
formulation  can  markedly  improve  its 
conditioning  properties  by  reducing  the 
static  charge  on  the  hair  and  improving 
its  manageability.  Amine  oxides  appear 
to  be  substantive  to  the  hair  (ie  are  selec- 
tively adsorbed)  and  at  a  level  of  2  per 
cent  active  ingredient  will  reduce  static 
on  dry  hair  on  at  least  50  per  cent  of  any 
panel. 

The  usual  level  of  Empigen  OY  used  in 
shampoos  is  around  1-2  per  cent  but  the 
formulation  can  be  varied  to  suit  indi- 
vidual requirements.  The  following  out- 
line formulations  are  given  as  examples. 
Amine  oxides  are  particularly  recom- 
mended for  use  with  the  sodium  lauryl 
ether  sulphates. 

5  General  purpose  shampoo 

Sodium  lauryl  ether  sulphate 
(Empicol  ESB  3)  45 
Coconut  diethanolamide  (Empilan  CDE)  2 
Amine  oxide  (Empigen  OY)  5 
Water  to  100 

6  Mild  conditioning  shampoo 

Sodium  lauryl  ether  sulphate 

(Empicol  ESB  3)  40 

Betaine  (Empigen  BB)  3 

Amine  oxide  (Empigen  OY)  5 

Water  to  100 


7  Bubble  bath 

Sodium  lauryl  ether  sulphate 

(Empicol  ESB  3) 

60 

Amine  oxide  (Empigen  OY) 

10 

Water 

to  100 

Perfume,  dyestuff  and  preservative 
would  normally  be  added  to  each. 
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It  has  been  estimated  that  £8  million 
worth  of  shampoos  are  sold  through 
pharmacies. 

There  are,  of  course,  a  very  large  num- 
ber of  shampoos  on  the  market,  varying 
from  cosmetic  to  clinical  and  the  prolifer- 
ation of  the  products  can  be  confusing. 
In  deciding  which  brands  to  stock  the 
wise  chemist  will  rationalise  his  buying  so 
that  he  offers  his  customers  a  reasonable 
choice  in  each  shampoo  sector. 

In  deciding  which  brands  to  stock,  it  is 
also  important  to  meet,  in  the  first  in- 
stance, the  needs  of  the  majority  of  cus- 
tomers. Therefore  in  the  major  and  general 
purpose  sector  market  categories — the  cos- 
metic sector  and  the  medicated  sector  - 
the  brand  leaders  should  certainly  be  top 
of  the  list. 

These  are  the  brands  that  are  strongly 
supported  with  press  and  television  ad- 
vertising, backed  with  attractive  consum- 
er offers,  promotions  and  competitions. 


These  are  the  fastest  moving  brands,  the 
regular  profit  winners  in  your  pharmacy 
— your  sure  sellers. 

Looking  at  each  shampoo  sector  closely 
it  is  possible  to  select  a  group  of  brands 
that  will  meet  the  majority  of  your  cus- 
tomers' needs.  To  these  you  may  wish  to 
add  selected  products  which  offer  a  high 
profit  return,  even  though  they  will  not 
move  as  fast  as  the  leaders,  together  with 
special  formulations  that  you  would 
recommend  for  the  treatment  of  specific 
hair  conditions. 

Beecham  shampoos,  under  the  Bristows. 
Silvikrin,  Vosene  and  Free  &  Lovely 
brand  names  account  for  just  under  a 
quarter  of  chemists'  shampoo  sales.  Al- 
though every  retail  pharmacy  has  its  own 
special  environmental  characteristics,  and 
customers  whose  needs  vary  throughout 
the  country,  it  would  seem  logical  for  this 
percentage  of  your  total  shampoo  shelf 
space  to  be  devoted  to  these  brands. 


Having  decided  which  shampoos  to 
stock,  the  pharmacist  must  consider  the 
best  way  of  merchandising  them  in  rela- 
tion to  the  type  and  size  of  his  pharmacy. 
Fast  moving  brands  are  best  displayed 
where  customers  can  serve  themselves. 
Massed  displays  on  accessible  shelves,  or 
in  free  standing  units,  mean  that  large 
quantities  of  products  can  be  presented 
to  customers  to  attract  a  high  rate  of 
impulse  purchases. 

In  addition,  impulse  purchase  can  be 
stimulated  by  taking  advantage  of  manu- 
facturers' promotions  (using  available 
point  of  sale  materials)  and  displaying 
them  prominently. 

The  positioning  of  displays  depends 
very  much  on  the  size  of  pharmacy. 
Where  larger  areas  are  available,  free 
standing  displays  near  the  entrance,  at 
gondola  ends  (in  a  self  service  type  chem- 
ist shop)  or  near  the  counter  provide  the 
best  opportunities  of  maximising  impulse 
purchases. 

In  the  smaller  shop,  counter  or  window 
displays  can  be  effective  in  stimulating 
sales  of  the  product. 

Competition  from  other  types  of  outlet 
is  growing  stronger  every  year.  If  the 
chemist  is  to  obtain  his  fair  share  of  this 
largest  hair  products  market  it  is  more 
important  than  ever  that  he  achieves  the 
correct  balance  by  selective  stocking  from 
the  product  range  available. 

In  this  way  he  may  ensure  fast-moving, 
high-profit  sales  yet  still  provide  a  reason- 
able choice  to  all  sectors  of  the  shampoo- 
buying  public. 


THESE  ADVERTISEMENTS 
WILL  HELP  YOU  SELL 


JOC  HEM'S 


HORMONE  HAIR  PREPARATIO 

FIGHTS  THINNING  HAIR 

AND 

PREMATURE  BALDNESS 


11  BOOTS. 
TIM01HT  WHITES. 
CHEMISTS  anil 
HAIROHESSEHS 


Jochems 

HAIR  PREPARATION 

FOR  FALLING  HAIR  and 
PREMATURE  BALDNESS 

IN  BOTH  MEN  and  WOMEN 

Prices:  Single  bottle  12/1  (plus  P.T.).  Twelve 
bottles  £6.19.0.  (plus  P.T.).  To  retail  at  24/3 
per  bottle  (inc.  P.T.). 


DANDRUFF  REMOVER 
Trieci^atH  SHAMPOO 


The  perfect  shampoo  for  trouOlesome  scurf  and  dandruff 
leaving  the  hair  soft  and  silky. 

Prices:  Bottles  3/6  (inc.  P.T.).  Trade  22/-  per  doz. 
Family  size  7/11  (inc.  P.T.).  Trade  51/-  per  doz.  All 
trade  prices  plus  P.Tax. 


DANDRUFF  REMOVER 
SHAMPOO 

Ask  your  Chemist 
or  Hairdresser 

or  from 

BEAUTISALES  LIMITED. 

35  OLD  BOND  STREET  LONOON  W.1. 


miwinii  piict 
^C^^j  lame 


Both  products  obtainable  from  Wholesalers  or  Direct 

BEAUTISALES  LIMITED 

35  Oid  Bond  Street,  London.  WIX  4JH    Tel :  01  -493  2565-6 
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Formula  16  success 

Continuing  success  for  their  Formula  16 
is  reported  by  the  manufacturers,  L.  E. 
Vincent  and  Partners  Ltd,  10  Haymarket, 
London  SW  1. 

Formula  16  is  a  colourless,  non-greasy, 
non-staining  solution,  designed  to  restore 
the  original  tint  to  greying,  grey  or  white 
hair,  and,  say  the  makers,  takes  only  a  few 
minutes  to  apply  once  a  day,  "until  the 


grey  hair  has  changed  to  its  natural-look- 
ing colour."  (Between  two  and  three  weeks 
is  suggested  as  the  likely  period  for  this). 
Thereafter,  a  once-a-week  application  is 
recommended. 

Vincent  point  out  that  permanent  wav- 
ing— home  or  professional — should  not  be 
affected  by  Formula  16,  which,  they  say, 
can  be  applied  both  before  and  after  a 
perm. 


The  Olive  revolving  hair  ornament  dis- 
play shown  here  is  claimed  to  be  the 
only  one  of  its  kind  in  the  UK,  and  is 
specially  des'gned  to  show  off  the  range 
of  brilliantly-ccioured  hair  s'ides.  Olive 
Products  (Henry  Weinberger  Ltd,  Bri- 
tannia House,  Drayton  Park,  London  N5) 
have  recently  introduced  to  their  selection 
of  ornaments  two  novelty  pony  tail 
holders. 


Six  small  Rebane  shampoos  and  six 
setting  lotions  are  available  in  a  special 
display  until  July  24.  There  is  a  free 
goods  bonus  of  Rebane  shampoo  on  all 
orders  for  the  small  shampoo  and  setting 
lotion.  Additionally,  there  is  a  bonus  of 
12  units  charged  as  10  on  standard 
stock  of  large  shampoo  and  setting 
lotion.  ( Golden  Ltd,  Berkeley  Square 
House,  Berkeley  Square,  London,  W1.) 


To  meet  the  ever-growing  demand  for  economy  packs,  L'Oreal  (Golden  Ltd,  Berkeley 
Square  House,  Berkeley  Square,  London,  W  1 )  are  introducing  a  bigger,  "more-for- 
your-money"  can  of  Elnett  Satin  Hair  Spray.  Retailing  at  25s  a  can,  the  new  450  gms 
size  will  feature  the  increasingly  popular  micro-diffuser  head.  It  was  launched  on 
June  15  and  until  July  24  there  is  a  trade  bonus  of  "six  as  five" 

  .  ' 1  "  i 
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Lady  Jayne 


v. 


This  wall  stand  for  Lady  Jayne  hair  goods 
occupies  a  minimum  of  valuable  floor-space. 
Kept  fully  stocked^,  the  stand  makes  an  effective, 
profitable  sales  device  —  showing  the 
Lady  Jayne  range  to  its  best  advantage. 
Yours  complete  for  £34.  6s.  3d.,  selling  out  at 
£51.  15s.  2d.  (inch  p.t.) 
Take  a  profitable  stand  with  Lady  Jayne. 

nd  to  make 
profit 


HAIRCARE 

NEWEY 
GOODMAN 

STYLE 


The  Newey  Goodman  R 100800  revolving  stand  is  just 
that.  It  displays  such  hair  care  brand  leaders  as,  Kirby- 
grips  and  Blendrite  hair  grips  and  Newey  hair  rollers 
and  curlers,  in  a  most  practical  and  attractive  way. 

It's  a  smart,  strong  metal  construction  that  takes  up  a 
minimum  amount  of  room,  and  will  attract  a  maximum 
amount  of  custom. 

Dimensions:  Height  64" 
Width  24" 
Depth  24" 

The  R 100800  stand  is  hair  care,  IMewey  Goodman  style. 


Newey  Goodman  Limited 

Robin  Hood  Lane 

Hall  Green,  Birmingham  28. 


newey 


goodman 
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Mew  display  case 

Mason  Pearson  Bros  Ltd  are  marketing 
heir  range  of  brushes  in  new,  see-through 
ases  for  counter  and  window  display. 
The  cases  have  a  low,  cardboard  base 
vith  a  raised  transparent  plastic  top 
hrough  which  the  brush  on  display  and 
>rush  cleaner,  where  supplied,  can  easily 
>e  seen  by  the  customer. 
With  every  order  from  Mason  Pearson 
selection  of  the  brushes  will  have  the 
tew  case  inside  the  traditional  cardboard 
ontainer. 

The  brushes  are  available  in  a  variety 
if  sizes  and  colours  for  both  men  and 
vomen.  The  two  smallest  brushes — Handy 
nd  Pocket — are  now  available  with  a 
ufting  mixture  of  boar  bristle  and  nylon; 
he  nylon  bristle  massages  the  scalp  while 
he  boar  bristle  grooms  and  conditions  the 
kair.  The  company  have  been  manutactur- 
ng  hairbrushes  for  more  than  50  years,  for 
etailing  through  chemists'  and  department 
tores.  (Mason  Pearson  Bros  Ltd,  70 
"iccadilly,  London  W  1.) 


Addis  brush  and  comb  range 

Pictured  on  the  right  is  the  comb  display 
unit  supplied  by  Addis  Ltd,  Hertford.  The 
company  produces  a  range  of  combs  in 
nylon,  styrene  and  polypropylene,  in  a 
price  range  from  9d  for  the  5in  poly- 
propylene to  3s  for  the  8in  nylon. 

They  also  manufacture  a  range  of  more 
than  20  hairbrushes,  the  main  variety 
being  plastic  or  wooden  handles  filled  in 
nylon,  bristle  or  a  mixture  of  nylon  and 
bristle.  Plastic  handles  are  relatively  cheap 
— prices  up  to  10s.  Wooden  handles  start 
at  about  7s  6d  and  go  up  to  30s  or  more. 

Nylon  is  the  most  robust  material  and 
relatively  cheap.  However,  many  people 
prefer  a  bristle  brush  and  the  company 
sell  large  quantities  of  bristle  brushes  and, 
as  a  bristle  brush  is  more  expensive  than 
a  nylon  brush,  there  is  a  better  retail 
margin  on  them. 

In  addition,  there  is  a  range  of  rubber 
cushion  brushes  which  are  all  made  with 
plastic  handles  but  which  are  filled  in 
nylon  or  bristle. 


For  colourful 'profits 

. . .  make  sure  you  stock  and  display 
FORMULA  16  Hair  Colour  Restorer  and  FORMULA  16  Shampoo 

SHOW  MORE-SELL  MORE-EARN  MORE 


SIXTEEN 


Brings  natural 
looking  colour 
to  grey  hair 


L.  E.  VINCENT  &  PARTNERS  LTD.,  KINGS  HOUSE,  10  HAYMARKET,  LONDON,  S.W.I 


INDEX  TO  ADVERTISERS 

Beautisales  Ltd    14 

Devon  Hair  Aids  Ltd    9 

Fisons  Pharmaceuticals  Ltd    6-7 

Golden  Ltd    2 

ICI  Pharmaceuticals  Ltd    19 

Laughton  6k  Sons  Ltd    16 

Newey  Goodman  Ltd    16 

Philips  Electrical  Ltd    20 

Pifco  Ltd    12 

L.  E.  Vincent  &  Partners  Ltd    17 

Wella  (Great  Britain)  Ltd    1 

Wella  (Great  Britain)  Ltd    10-11 
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Vitapointe  campaign 

Vitapointe  (UK)  Ltd,  Derby  Road, 
Loughborough,  have  introduced  a  special 
miniature-size  Foam  Set  (pictured  on  the 
right),  to  be  offered  free  with  any  of  the 
four  Vitapointe  shampoos.  This  offer 
should  prove  particularly  popular  at  this 
time  of  year,  they  believe.  The  slimline 
Foam  Set  aerosol  is  ideally  sized  for 
holidays:  neat  and  light  to  pack,  and 
giving  up  to  four  sets. 

It  comes  in  a  smart,  glossy,  white 
counter  display  unit  which  holds  eight 
cans  and  carries  the  familiar  "curl  of  hair" 
design  to  identify  with  the  packaging. 

The  company  are  also  currently  running 
a  money-saving  offer  with  Vitapointe 
Hair  Conditioner,  redeemable  against  new 
Vitapointe  Foam  Set.  The  coupon  on  the 
small  pack  offers  a  discount  of  Is  6d  and 
on  the  large  size  2s.  pricing  Foam  Set  at 
9s  and  8s  6d  (normal  recommended  retail 
price  10s  6d). 

The  specially-designed  cartons  carry  the 
coupon  on  top  for  maximum  impact,  with 
the  money-off  flash  printed  in  red  (see 
illustration  below). 


VI 


Save  2'- on  new 
tapointe  foam  set 


rveVo'on 


I  vitapointe  foam  set 


Poly's  product  programme 

Following  the  face-lift  to  their  colourant 
range  in  1969  Poly  (Lambert  Chemical 
Co  Ltd,  Eastleigh,  Hants)  are  backing 
their  1970  programme  with  new  products, 
new  advertising  campaigns,  new  mer- 
chandising units,  new  trade  and  consumer 
promotions. 

Three  new  product  launches  are  plan- 
ned plus  several  line  extensions.  Full  page 
and  double  spread  advertisements,  all  in 
colour,  will  appear  throughout  the  peak 
buying  period  in  national  women's  maga- 
zines for  the  two  colourants,  Polycolor 
and  Polytint,  and  the  complete  lightener 
range,  Polyblonde,  Polyfair  and  Poly 
Color-Lighter.  Additionally,  there  will  be 
television  support  for  certain  brands  in 
key  areas. 

In  addition  to  the  attractive  floor  units 
introduced  last  year,  new  all  plastic 
revolving  counter  merchandisers  will  be 
placed  by  the  Poly  sales  force. 

Clairol's  offer 

A  limited-period  offer  is  now  operating  on 
Clairol's  Loving  Care  (Bristol-Myers  Co 
Ltd,  South  Ruislip,  Middx.). 

Special  packs  of  Loving  Care  include  a 
FREE  bottle  of  Clairol's  Colorfast  Sham- 
poo, banded  to  the  pack.  The  shampoo  is 
a  luxury  one  specially  formulated  for  hair 
colourant  users.  It  thoroughly  cleanses  the 
hair  but  does  not  strip  hair  colour,  it  is 
claimed. 

There  is  85  cc's  of  free  shampoo  — 
enough  for  at  least  six  shampoos.  An  ex- 
tensive national  advertising  campaign  for 
Loving  Care  is  now  under  way  and  spe- 
cial crowners  for  the  banded  packs  will 
also  be  provided. 


UNHTH)  stocks  - 
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Girls  will  be  spending  less  because 
they  can  now  choose  from  a  fast-growing 
range  of  Philips  Beauty  Care  products.  And 
Philips  prices  are  lower. 

Note  the  new  Hood  Hair  Drier  at  a 
staggering  7  gns.  And  the  18-roller  Hair 
Curler  Set  for  only  £9.19.6. 

But  here's  the  twist:  though  they'll  be 


spending  less,  there  will  be  more  of  them. 

More,  because  of  the  effects  of  our 
advertising— Ladyshave  on  T.  V.,  all 
products  in  the  Press. 

And  the  net  result  will  be  higher 
profits  for  you. 

Philips  Beauty  Care 


Why  your  customers 
will  be  spending  less  / 
to  stay  beautiful. 


Hood  Hair  Drier 
7  gns. 
(9  gns  with  the  stand) 


Hair  Curler  Set 
I  jC9.I9.6- 


PHILIPS 


Ladyshave  Standard  79/6 


